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MARCH 25           28. 2026
CYCLING

TO WELLNESS

Taipei Cycle Event Schedule
]�.[Pˆs‘••

24
(Tues)

15:00 - 16:30
TAIPEI CYCLE x SHIFT What's Next? 
2026 Industry Forecast Seminar
TAIPEI CYCLE x SHIFT 2026 k4V`™¸.tm®(QRZ

6F, Grand Hilai Taipei
05.Í`N(µ8Ð­¤CÅ6F

18:00 - 20:00
CYCLE NIGHT TAIPEI (By Invitation) 
CYCLE NIGHT TAIPEIæwŸ�•�-Væx

3F, Grand Hilai Taipei
05.Í`N(µ8Ð­¤CÅ3F

25
(Wed)

08:30 - 10:00
Leaders' Breakfast (By Invitation)
¬F•ÜP•­íRZæwŸ�•�-Væx

6F, Grand Hilai Taipei
05.Í`N(µ8Ð­¤CÅ6F

10:30 - 11:30
Opening Ceremony
§ÚCL,)rò

Main Stage (R1111), TaiNEX �Ž
/B^¦'3®- 4 Wœö98ÐRZƒ»05ö9
O1(Y•+æ‰R1111

11:30 - 12:30
IBDC Award Ceremony
ò#i�ƒH•d›¦“ä“™Zò˜Ó (IBDC) ¬<h�,)rò

Conference Room 402,
4F, TaiNEX �•
/B^¦&g®- 4 Wœ402 RZ–~>T

13:30 - 16:00
WBIA Forum
WBIA •88"

Conference Room 401,
4F, TaiNEX �•
/B^¦&g®- 4 Wœ401 RZ–~>T

15:30 - 16:30
d&i Awards/Green Forward Award 
Ceremony
d&i Awards/Green Forward €"0V¬<h�,)rò

Main Stage (R1111), TaiNEX �Ž
/B^¦'3®- 4 Wœö98ÐRZƒ»05ö9
O1(Y•+æ‰R1111

17:00 - 18:30 Sports Party Night (By Invitation)

Visitor's Lounge (R1014),
4F, TaiNEX �Ž
/B^¦'3®- 4 Wœö9˜`&º(�G�/&ö9
O1(Y•+æ‰R1014

26
(Thurs)

10:00 - 12:30 Motion Vision-Pitch & Demo

Motion Vision Stage (S1014),
4F, TaiNEX �Ž
/B^¦'3®- 4 Wœö9Motion Vision ƒ»05ö9
O1(Y•+æ‰S1014

09:00 - 12:00
(BAS)  ESG Forum
&¥‡ ƒH•d›¦[•|õ€"nE/?RZ (BAS)
ESG ò#i�)¸–~•88"

Conference Room 402,
4F, TaiNEX �•
/B^¦&g®- 4 Wœ402 RZ–~>T

11:00 - 16:00
Cycling Workshop
¯·ö9RdYýi� Workshop
¯·™±œrk0&ÓPG& &º¬—?,“�

Workshop Stage (S0308), 4F, 
TaiNEX �Ž
/B^¦'3®- 4 Wœö9Workshop ƒ»05ö9
O1(Y•+æ‰S0308

14:00 - 17:00
TAIPEI CYCLE Industry Forum
TAIPEI CYCLE 5\©yk4V`•88"

Main Stage (R1111), TaiNEX �Ž
/B^¦'3®- 4 Wœö98ÐRZƒ»05ö9
O1(Y•+æ‰R1111

14:00 - 17:00 Motion Vision-Future Salon

Motion Vision Stage (S1014),
4F, TaiNEX �Ž
/B^¦'3®- 4 Wœö9Motion Vision ƒ»05ö9
O1(Y•+æ‰S1014

27
(Fri)

09:00 - 18:00
2026 National Secondary School Cycling 
Esports Championships
ò#5\&¥?-=øª6uyƒHkK›¦¤�W¦˜Ó

Main Stage (R1111), TaiNEX �Ž
/B^¦'3®- 4 Wœö98ÐRZƒ»05ö9
O1(Y•+æ‰R1111

09:00 - 18:00
Cycling Workshop
¯·ö9RdYýi� Workshop
¯·™±œrk0&ÓPG& &º¬—?,“�

Workshop Stage (S0308), 4F, 
TaiNEX �Ž
/B^¦'3®- 4 Wœö9Workshop ƒ»05ö9
O1(Y•+æ‰S0308

09:45 - 11:30 LEV Hall of Fame Induction Ceremony

Motion Vision Stage (S1014),
4F, TaiNEX �Ž
/B^¦'3®- 4 Wœö9Motion Vision ƒ»05ö9
O1(Y•+æ‰S1014

09:20 - 12:00

Smart Mobility Future: Kickstarting
Co-Creation for the AI Cycling Revolution
(By Invitation)
�yQp•dR¢(µ�zš�V`5iTrRZ–~æwŸ�•�-Væx

Conference Room 401,
4F, TaiNEX �•
/B^¦&g®- 4 Wœ401 RZ–~>T

14:30 - 15:00

Riding into the Future: Sustainable 
Disclosure Strategies for the Bicycle 
Industry Amidst Regulatory and Market 
Trends
¯&¯•R¢(µæ‰ƒH•d›¦k4V`5ˆ\•’Êƒ…BÑ7%™¸.t&tm¸
[•|õL÷ª«v<kœ

Motion Vision Stage (S1014),
4F, TaiNEX �Ž
/B^¦'3®- 4 Wœö9Motion Vision ƒ»05ö9
O1(Y•+æ‰S1014

15:00 - 15:30

The DACH Market Blueprint: 2026 
Trends and Distribution Strategies for 
Manufacturers
2026 EÞ”Ã/&BÑ7%‹Ý5læ‰‘¢ž$2BEó*”m¸ž�š�(Q?w
ƒ…™¸.tKx/B ( EÞ5\ö6995’-Dö6i°8f )

Motion Vision Stage (S1014),
4F, TaiNEX �Ž
/B^¦'3®- 4 Wœö9Motion Vision ƒ»05ö9
O1(Y•+æ‰S1014

28
(Sat)

10:00 - 14:00
Cycling Workshop
¯·ö9RdYýi� Workshop
¯·™±œrk0&ÓPG& &º¬—?,“�

Workshop Stage (S0308), 4F, 
TaiNEX �Ž
/B^¦'3®- 4 Wœö9Workshop ƒ»05ö9
O1(Y•+æ‰S0308

Event Schedule

TAIPEI CYCLE & TAISPO OPENING CEREMONY

TAIPEI OPENS THE FLOOR TO THE 
GLOBAL BIKE AND SPORTS INDUSTRIES

Taipei  Cycle and TaiSpo have of f ic ia l ly  begun. Dur i ng the opening ceremony, James C. F.  Huang 
l inked wel lness,  innovat ion and Taiwan’s global  ro l e in one clear message.

The global cycling and sports industry 
gathered in Taipei yesterday morning 
as Taipei Cycle 2026 and TaiSpo 
officially opened at the Taipei Nangang 
Exhibition Center. Bringing together 900 
companies from around the world, the 
twin exhibitions once again position 
Taiwan at the center of a rapidly 
evolving global market and underline 
the island’s importance as a meeting 
point for manufacturing, innovation 
and international exchange.

In his opening remarks, James C. 
F. Huang, Chairman of the Taiwan 
External Trade Development Council, 
set the tone by highlighting the broader 
shift shaping both industries. “Around 
the world, people are integrating physi-
cal activity into their daily routines 
– cycling through their neighborhoods, 
training after work, or simply spending 
more time outdoors,” he noted. This 
transformation, he continued, reflects 
changing attitudes toward health, 
balance, and urban living.

Huang’s speech also underlined 
Taiwan’s role as a global connector. The 
island’s cycling and fitness industries, 
built on decades of manufacturing 
expertise and innovation, have evolved 

into a collaborative ecosystem. 
International attendance – spanning 
more than 80 countries – serves 
as tangible proof of that trust and 
interdependence. At the same time, the 
event emphasized the people behind 
the products. Designers, engineers, 
and entrepreneurs were described 
as the driving force of an industry 
that extends beyond equipment into 
lived experience – enabling mobility, 
recreation, and community worldwide.

Robert Wu, Chairman of the Taiwan 
Bicycle Association, added an industry 
perspective, placing cycling in a wider 
political and environmental context. 
Cycling connects with health, environ-
ment and transportation, he said, 
referring to a recent cycling declara-
tion submitted to the government. Wu 
also connected the bicycle industry’s 
present challenges and opportunities 
with a broader sense of responsibility, 
reminding the audience: “We have only 
one earth.”

Further speakers included Mike 
Hwang, Honorary President of TGSA, 
and Dr. Huang Chi-Huang, Deputy 
Minister of the Ministry of Sports, 
which was founded just six months 

ago. In his remarks, Dr. Huang stressed 
the societal value of physical activity 
and the role of the sports sector in 
improving everyday life. His message: 
“Medicine can cure your illness, 

but only exercise can enhance your 
physical function and help you enjoy a 
better quality of life.” With that, Taipei 
Cycle and TaiSpo 2026 were officially 
underway. �Q��WMS

Speakers, industry leaders and international guests  gather on stage at the opening 
ceremony of Taipei Cycle and TaiSpo 2026.
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For industry news all year round, 

follow Show Daily on LinkedIn.
https://www.linkedin.com/company/show-daily/
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FOR US?
Drop into our 
production office  
in Hall 1, 5F, room 
521 or email  
tom@showdaily.net
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When it comes to tradition and 
vintage models, most cycling 
enthusiasts may think of Italian 
brands. But Tioga [at Marui, Hall 
1 / L0728]  has teamed up with 
compatriots Kuwahara to build a 
replica of the iconic made-in-Japan 
K-Zero 1st BMX race bike. Built in 
limited numbers starting in 1979, this 
was the dream bike of many aspiring 
youngsters during the BMX boom 
of the early 80s. And this is not a 
one-off build for trade shows but 
can be bought for ¥ 115,500 (€627). 
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VELO X WELLGO WELCOME PARTY 2026

A JOYFUL START TO TAIPEI CYCLE
At their  t radi t ional  pre-show dinner,  Velo,  Wel lgo and Prologo showcased 

new products and sharpened their  message to brand c ustomers.

For many in the bicycle industry, the 
pre-show dinner hosted by Velo , Wellgo  
and Prologo  has become an event to 
look forward to during Taipei Cycle. 
It is where business partners of the 
three brands, media and friends of the 
companies gather to mark the start of the 
show, discuss the latest market develop-
ments and hear what topics are currently 
highest on each company’s agenda.

This year, Salvatore Truglio, CEO of 
Prologo, opened the proceedings with 
a broad reflection on how the bicycle 
has changed over the years. “For more 
than 20 years, the road bicycle was 
shaped by tradition – round tubes, 
external cables, rim brakes, and a 
riding position still rooted in the past,” 
he said. “Then everything began to 
merge. Every component stopped 
standing alone and became part of one 
system.” For Prologo, that process has 
also changed the role of the saddle: 
“Since 2007, Prologo has designed 
not just a saddle, but the interface 
between rider and bike,” Truglio said. 
“Today, performance is born with 
perfect harmony between human and 
machine in motion.”

Ann Chen, CEO of Velo, then shifted 
the focus to a series of new launches. 
She said described the company’s cur-
rent development priorities as “quality, 

sustainability and performance.” Chen 
also stressed Velo’s manufacturing 
footprint and consistency across sites. 
“We have different locations, so we can 
supply products from our facilities in 
different countries, but the quality is 
always the same,” she said.

The products on show were pitched 
in practical terms. A new ergonomic 
grip, Chen said, had been developed 
“very precisely to meet your arm or 
your hand position” and to deliver 

“vibration damping function and 
also ergonomic geometry.” Velo also 
presented its new Abzortek bar tape. 
“This new material will take up to 94% 
of the shock or impact,” Chen said. “So 
you have a really high shock absorp-
tion rate.” On the sustainability side, 
she highlighted the company’s Switch 
Rail system, which makes it easier to 
separate the saddle rail and shell at 
the end of the product’s life. Another 
concept added an AirTag-compatible 

compartment under the saddle.
Velo president Stella Yu kept her 

remarks brief, but hinted at more to 
come: “We do have some secret projects 
going on,” she told guests. On stage, she 
also welcomed Wellgo’s Jennifer Chen, 
alongside the teams from Velo and 
Prologo, underlining that the evening 
was a shared platform for all three 
hosts. That gave the dinner its familiar 
appeal: equal parts reunion, business 
gathering and product stage – an upbeat 
beginning to the week in Taipei. �Q��WMS

The teams of Velo, Wellgo and Prologo shared the st age during the Velo dinner.
Ann Chen, CEO of Velo

MICHELIN

NEW CITY CARGO 
TIRE RANGE

Michelin [Hall 2 / S0512] is 
entering the cargo bike segment 
with a dedicated offer, the new City 
Cargo tyre range, developed around 
the specific mechanical stresses 
and usage patterns of utility bikes. 
“We realized that the cargo segment 
was still trying to define itself… it 
was quite complex, so we chose to 
wait and fully understand what the 
real challenges would be,” explains 
Vincent Ledieu, Global Segment 
and Racing Director at Michelin. 
Field testing highlighted two major 
weaknesses in existing solutions: 
limited lifespan and insufficient grip. 
“We carried out a lot of testing with 
different cargo bike brands and saw 
that tyre lifespan was clearly not 
sufficient. We also decided to bring 
more grip than the market standard, 
because with a cargo bike, especially 
when loaded, if you lose control, it’s 
very difficult to recover.”

To address this, Michelin 
developed a tread pattern inspired 
by its CrossClimate, an all-season au-
tomotive tyre known for maintaining 
grip in wet and variable conditions, 
including light snow. The structure 
combines this pattern with a Magi-X 
rubber compound to maximise trac-
tion, particularly on the front wheel 
where load distribution can reduce 

control. The casing uses Michelin’s 
Cargo Shield construction, closely 
derived from downhill MTB tyres, to 
improve puncture resistance. The 
range is available in four key sizes: 
20x2.20” and 20x2.40” for front or 
rear applications on compact and 
front-loading bikes, 24x2.40” and 
26x2.40” for higher load capacity, 
as well as 27.5” options aimed at 
lighter, more agile cargo models. 
Positioned between €35 and €42, 
the range targets both OEM and 
aftermarket channels. �Q��LG

Vincent Ledieu, Global Segment and 
Racing Director at Michelin

U-Power  [ Hall 1 / I1302]  is always looking to pack as much useful tech into the 
most compact spaces. Part of a range of new products making a debut at the 
show, the BT-5715 15-in-1 folding tool adds convenience to tubeless tir e repair 
on the go. The plugs (strips) that are inserted into a punctured tire are inclu ded 
in the unit. Rather than carry separate components the means to seal the 
rupture are right at hand. Insert, extract the tool, then cut smooth to the tre ad.�

A soldier mannequin, 
tactical vest, rifle—and 
cycling glasses. At the 
booth of the manu -
facturer  ZIV Profes -
sional Eyewear [Hall 1 / 
L0810] , the line between 
outdoor sport and 
military application feels 
unusually thin. The same 
eyewear, positioned 
as both performance 
gear and protective 
equipment for conflict 
scenarios. In a world 
marked by geopolitical 
tension and ongoing 
crises, even the bicycle 
industry seems unable to 
fully distance itself. 
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Taiwanese e-bike systems specialist Hyena [Hall 
1/ N1214]  is rolling out a new Al- powered service 
assistant for retailers, built on ChatGPT and aimed 
at streamlining workshop operations. The solution 
connects directly to dealers' accounts and service 
databases, enabling natural-language queries and 
automated workflows. "It is just like talking to a 
human, letting the Al do everything," explains Shawn 
Lin, a manager at Hyena. From tracking weekly repairs 
to identifying unresolved issues and ordering parts, 
this Al tool centralizes operations. "It directly accesses 
our cloud platform," he adds, guiding technicians 
step-by-step, including video tutorials, while reducing 
human error in parts ordering and service manage -
ment. �Q��LG

Gomier Manufacturing [Hall 1 / N0602]  has a selection of trikes without 
electric assistance in its line-up. Since Taiwan has officially been de clared 
an ageing society, the company is launching its first e-handcycle with th e 
HP-1003E. Apart from the battery, this tricycle has been sourced entire ly in 
Taiwan. It combines a hub motor and a 7-speed drivetrain with adjustable 
footrests. Disc brakes keep the speed in check in all weather conditions, a nd 
Gomier has even included a tube to store a walking cane. 

The booth of French company 
Stronglight [Hall 1/ L0622]  
highlights a major innovation with 
an ultralight carbon chainring 
designed for gravel. Currently in 
final testing, this SRAM 8-bolt 
compatible model is set to 
launch early summer. "It's the 
lightest on the market," says 
Constantin Guillarme (R), sales 
manager, weighing just 75 grams 
in a 40-tooth version, thanks to 
a high-end aluminum structure 
combined with carbon and no 
insert. Fully made in France near 
Saint-Etienne, it is expected to 
retail between €150 and €200. 
Stronglight also confirms solid 
momentum: "The company is 
doing well," notes Olivier Gaume, 
sales director, with a balanced 
business between OEM and 
aftermarket. �Q��LG



TAIPEI  SHOW DAILY8 March 26, 2026

WORLD BICYCLE INDUSTRY ASSOCIATION

CYCLING MAKES ITS CASE AS THE 
UN TRANSPORT DECADE BEGINS

At Taipei  Cycle,  WBIA made the case for cycl ing as a ser ious t ransport  infrastructure.  Panels 
covered market real i t ies,  pol icy demands, c i rcular manufactur ing and supply chain real ignment.

 As the United Nations Decade of 
Sustainable Transport begins in 
2026, the World Bicycle Industry 
Association (WBIA) used the first 
day of Taipei Cycle to bring together 
industry experts from Taiwan, Europe, 
India and the United States. The clear 
message: if governments are serious 
about decarbonization, public health 
and urban mobility, bicycles should be 
treated as transport infrastructure, not 
as a side issue

The session was moderated by Elisa 
Chiu, CEO of Anchor Asia. Before the 
main panel, WBIA president Bayram 
Akgül had already placed the industry 
in a broader political contest over how 
sustainable transport will be defined 
and financed, calling the UN decade 
“a once-in-a-generation moment for 
cycling.” Robert Wu, chairman of the 
Taiwan Bicycle Association, framed 
net zero as a twin challenge: reducing 
manufacturing emissions and expand-
ing cycling culture. “We have only one 
earth. There is no plan B,” he said.

The first panel segment moved to 
the state of the market. Bob Margevi-
cius, WBIA vice president and a senior 
executive at Specialized, offered the 
bluntest assessment: “The industry 
has moved and it's changed from 
chasing and fighting growth into now 
fighting for lower costs and efficiency,” 
he said. “We’re in a different world 
today, a world that’s really being 
shaped by tariffs, by geopolitical 
issues. And we’re also starting to see a 
lot of supply chain realignment.”

Yet the panel’s broader argument 
was that cycling’s commercial troubles 
should not obscure its strategic value. 
“All of the people here are looking to 
solve a problem that's been created 
by four wheels, with two wheels,” 
Margevicius continued. “The bicycle 
is the most efficient mobility machine 
ever created. So if we’re serious about 
sustainable transport, our moment is 
now.”

That gap between praise and 
policy was a recurring theme. Anke 
Schäffner, chief policy officer of the 
German industry federation ZIV – 
German Bicycle Industry, brought the 
European regulatory perspective. “We 
need stable conditions, we need clear 
regulation,” she said. Increasingly 
complex EU rules could become “a 
competitive advantage rather than 
merely a regulatory burden” – particu-
larly relevant as companies prepare 
for sustainability reporting and tools 
such as the Digital Product Passport.

The second panel turned to sustain-
ability in production. Ann Chen, CEO 
of Velo, argued that the industry 
should stop relying on the bicycle’s 
inherently low-emission image and 
focus on how products are made. 
“Your waste can be my treasure,” Chen 
said, distilling the logic of circular 
manufacturing into a single line. She 
pointed to Velo’s cooperation with U.S. 
component maker Sram as a practical 
example: Sram’s carbon scrap is being 
used in Velo’s saddle production, 
already replacing up to 60% of the 
required material. Chen also made 
clear that sustainability is more than a 
talking point for her – briefly interrupt-
ing the panel to suggest the venue turn 
down its air conditioning. The room 
responded with quick approval.

Charlie Liu of Giant and BAS 
reinforced the importance that 
sustainability should have for the 

cycling industry, arguing that “strategy 
execution requires scientific manage-
ment and alignment with international 
methodologies to showcase a steady, 
continuous journey toward sustain-
able transformation.”

The third segment shifted to produc -
tion geography and supply chain 
strategy. Schäffner noted that the post-
pandemic push for reshoring had given 
way to a more pragmatic approach. 
“Nearshoring makes more sense,” she 
said. “You produce where your markets 
are.” She pointed to the European 
Commission’s Industry Accelerator Act 
as a political signal that production 
jobs should return to Europe – but 
acknowledged barriers including high 
energy costs and a shortage of skilled 
workers. Schäffner also argued that 
the industry needs to grow the overall 
market, noting that women still cycle 
less than men and that Gen Z remains 
surprisingly car-focused despite its 
sustainable self-image.

Karan Aggarwal, Director of 
Amar Wheels, representing the 
Indian federation AICMA, offered the 
Indian perspective. India is largely 
self-sufficient for domestic bicycle 
production, he said, but still depends 
on imports for electronics, batteries 
and advanced materials – gaps that 
could be addressed through joint 
ventures and technology transfer. His 
broader argument: the global manu-
facturing map needs to become more 

diversified rather than consolidating 
around any single region.

Margevicius agreed, predicting that 
production will evolve into a distrib-
uted, multi-regional ecosystem shaped 
by tariffs, geopolitics and logistics. But 
he added a practical challenge: with 
their many individual components, 
e-bikes are not designed for efficient 
manufacturing. “We have to work on 
simplifying,” he said. “We have to work 
on ways to become more efficient 
and more productive.” He called 
for harmonized product standards, 
transparent trade rules and consistent 
safety regulations across markets.

Taken together, the Taipei discus-
sion suggested an industry making 
two arguments at once. The first is 
outward-facing: governments should 
stop treating cycling as an optional 
extra and start supporting it with 
safer roads, connected networks 
and credible funding. The second 
is inward-facing: the industry itself 
needs to align on standards and make 
sustainability claims that can with-
stand scrutiny. Whether policymakers 
respond remains to be seen. But in 
Taipei, the industry sounded more 
coordinated than before – and less 
willing to accept that cycling should 
remain the transport solution every-
one applauds and too few actually 
prioritize. �Q��WMS

Panelists and organizers pose on stage at the WBIA event during Taipei Cycle in Taipei on March 25, 20 26. 

Nearly 100 attendees from the bicycle industry join ed the event. 

Bayram Akgül, president of WBIA, called for 
stronger political recognition and funding 
for cycling. 

Robert Wu, chairman of the Taiwan Bicycle 
Association, addressed the audience during 
yesterday’s WBIA event.
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SURVEY REVEALS INDUSTRY SENTIMENT

CAUTION, NOT CONFIDENCE
The cycling industry enters 2026 in 
a cautious mood. A survey by Shift 
Active Media and Taipei Cycle, based 
on responses from 76 participants in 
Taipei Cycle’s network and presented 
on Tuesday, confirms that sentiment, 
giving the industry an average 
confidence score of 4.99 out of 10. 
The key message: the picture is far 
from upbeat, but it is not one of 
collapse either.

Indeed, 39% of respondents said 
the industry is in a period of stability, 
while just 14% saw outright growth. 
The rest, implicitly, are still looking 
at contraction or uncertainty. That 
matches the list of worries keeping 
executives awake: raw material costs 
topped the chart, with 87% somewhat 

or very concerned. Tariffs and trading 
conditions followed at 79%, then price 
discounting at 77%, logistical costs at 
74%, and supply-chain stability at 56%.

Doug Baker, Chief Strategy Officer 
at Shift Active Media, argued that 
the turmoil may at least force better 
habits. “Decision-making will not rely on 
instinct and experience alone. People 
are going to apply their experience with 
more data and information to guide 
better decisions,” he said.

That may already be happening. 
One of the survey’s encouraging 
findings is that strategy is tilting 
more toward offense than defense. 
Among “growth” priorities, 51% cited 
new product innovation, ahead of 
expansion into new markets (41%) 

and new categories (35%). On the 
more “resilience” side, increasing 
profit margins led at 34%, followed 
by improving supply-chain resilience 
(28%), clearing inventory (25%), and 

securing new investment (18%).
Baker’s conclusion was notably 

upbeat: “It is optimistic in terms of 
outlook because it shows a business 
investing in its future.”  �Q��WMS
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RETYRE

THIS BOOTH DISPLAYS MORE THAN TIRES
At Taipei  Cycle,  the Norwegian t i re special ist  uses  3D pr int ing,  raw mater ia ls and 

a Lego factory to turn i ts booth into a lesson in t ransparency.

Most tire maker booths at trade 
shows follow a familiar script: 
product walls, technical claims and 
a great deal of black rubber. At this 
year’s Taipei Cycle, Norwegian tire 
specialist Retyre [Hall 1 / L1222]  
takes a different approach. Its booth 
is designed less as a showroom than 
as a guided explanation of how a 
tire is developed and made – and 
why that process should be more 
transparent. “We wanted to make it 
easy for different kinds of visitors 
to understand what we do,” Preben 
Andreassen, Sales Lead at Retyre, told 
the Show Daily yesterday.

To do that, the company divided 
the booth into several stations. One 
focused on product development, 
using a 3D printer to illustrate the 
partnership process with customers. 
A tread design can begin as a drawing, 
become a printed model and then a 
mold, allowing concepts to be tested 
before full production. For Andreas-
sen, that is a practical way to show 
how Retyre works with brands on 
customized projects. Another station 
showcases raw materials, turning 
sustainability from an abstract claim 
into something visitors could literally 
touch – from recycled fishing nets to 
different TPU types and compound 

materials used in tire production.
The most playful element, however, 

is a Lego version of a Retyre tire 
factory. The model walks visitors 
through the production process 
step by step, offering a simple visual 
explanation of how tires are made. 
This is a clever move since it makes 
a complex production process easier 
to understand and gives visitors an 
immediate way into the conversation. 
Additionally, the booth also featured 
products from Retyre’s classic product 
range, but these are almost secondary 

to the wider message: the Norwegians 
are not just presenting finished goods 
but rather a way of working.

“For us, transparency is part of 
the product,” said Andreassen during 
our visit. “If customers can clearly 
see how we develop and produce, it 
becomes much easier to build the 
right partnerships.” That is what sets 
Retyre apart in a hall full of product 
walls and technical claims. Instead 
of simply displaying tires, the booth 
explains how the company develops 
and produces them. �Q��WMS

A mini factory at the Retyre booth breaks 
down tire production step by step.

Raw materials make sustainability visible, from fis hing nets to TPU. Preben Andreassen, Sales Lead at R etyre.

Fritz Jou Mfg [Hall 1 / M0520]  
builds bikes for the biggest 
names in the bicycle industry. 
But this year the big eye-catcher 
at the company’s booth are 
electric motocross bikes engi -
neered and designed by Hong 
Kong-based brand Bonnell and 
assembled by FJM. Bonnell 
CEO Matt Wauters (pictured 
with Fritz Jou) is convinced that 
these e-motocross bikes offer 
better value than most high-end 
e-mountain bikes and an easy 
way to have fun in terrain.

This e-scooter from Lightfoot 
Electric is sure to turn heads at 
Taipei Cycle: exhibited at the booth 
of assembly partner Fairly [Hall 1 / 
M1020] , this e-scooter is equipped 
with large solar panels and is 
both affordable and easy to pilot. 
Apart from the non-swappable 
1.5 KWh battery, the Lightfoot is 
sourced in Taiwan, as Asia Project 
Manager and industry veteran Mark 
Peterman (pictured) explains. With 
hub motors with 70 Nm of torque in 
both wheels, it’s ready for off-grid 
and off-road adventures.
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TRIPEAK BEARINGS

A FRESH TAKE ON 
PREMIUM BOTTOM BRACKETS

Bottom brackets play a key role on bicycles,  turnin g power put to the pedals into chain movement 
wi th as l i t t le f r ic t ion as possible.  Modern frame d esigns in the upper segments rely on bottom 
brackets bui l t  around separate bear ing cups and a h ol low axle.  Thanks to their  wider support , 

these of fer  more st i f fness wi thout a weight penal ty .  Tr ipeak Bear ings now claims to combine the 
best features of  threaded and press- in solut ions.

Modern bottom brackets are being of-
fered in threaded or pressfit varieties, 
each offering their specific advan-
tages. With its novel TF47 bottom 
bracket concept, Tripeak Bearings 
[E-MA Internation Corp., Hall 1 
/ L0106] aims to offer a perfect 
spindle alignment and symmetrical 
bearing loads, much higher torsional 
stiffness and a more direct power 
transfer for maximum efficiency and 
explosive accelerations. By combining 
elements of existing designs, Tripeak 
Bearings claims to achieve just that, 
relying on a one-piece core structure 
and one-sided locking.

Engineered around the T47 
standard as an oversized, threaded 
interface popular with many boutique 
and custom brands, TF47 Uni-Core BB 
relies on bearing cups that are part 
of a structural unit. Tripeak Bearings 
claims this dramatically increases 
torsional stiffness of the system. There 
are advantages for frame builders as 

well, as TF47 Uni-Core BB combines a 
threaded interface on the drive side 
with a pressfit solution on the non-
drive side. Since this renders metal 
inserts obsolete on one side, frames 
can shed some weight while benefiting 
from more even load distribution.

As the TF47 Uni-Core BB is being 
inserted from the non-drive side and 
locked internally on the drive side 
via standard threads, mounting this 
kind of bottom bracket is easier and 
fail-safe since the bearing cups cannot 
be mixed up. This also facilitates 
servicing, so these advantages remain 
relevant throughout a frame’s lifetime. 
To benefit from the advantages of this 
novel bottom bracket concept, frames 
and notably their bottom bracket 
areas need to be built around the 
TF47 frame standard.

According to Tripeak Bearings, 
no molds and toolings need to be 
changed, as the non-drive side only 
requires a bore with a diameter of 

47.2mm. While the TF47 Uni-Core BB 
is aiming at the OE market and at 
frame makers, an aftermarket version 
is being launched as well with the T47 
Uni-Core BB. For maximum stiffness, 
this still relies on a one-piece 
structure but has been designed to fit 

existing frames with a conventional 
T47 interface with threads on both 
sides of the bottom bracket shell. 
This is done by combining a snug-fit 
polymer adapter on the drive side 
with a twist-fit dual-locking cup 
system on the non-drive side. �Q��LvR

With its TF47 Uni-
Core BB, Tripeak 

Bearings is aiming 
both at the OE and 

the aftermarket.

DAHON TECH

NEW MODELS SUPPORT 
EXPORT EXPANSION

Over the last  several  months Dahon Tech has made he adl ines repeatedly in the t rade media. 
The Show Dai ly sat  down with founder and CEO Dr.  Da vid Hon to learn more about 

the fo ld ing bike special ist ’s plans.

Currently 90 percent of the turnover 
of Dahon Tech [Hall 1 / L0112]  
stems from sales within China, with 
the rest of the world accounting for 10 
percent. But until eight years ago this 
was the other way round, as Dr. David 
Hon explains: “To boost innovation 
and added value from industrial 
production, China has introduced 
stricter intellectual property laws. As 
these laws are enforced, we have seen 
copycats disappear from the market, 
boosting Dahon Tech’s domestic 
business.” Dahon Tech increased its 
turnover by 50 percent year-on-year in 
2024 and another 40 percent in 2025, 
mainly through the sale of folding 
bikes. These account for 75 percent 
of the company’s turnover, with 
e-motorbikes adding 20 percent and 
accessories another five percent.

While online shops play a large role 
for many product categories in China, 
Dahon Tech generates 75 percent of 
its turnover through classic retail 
channels, with online shops account-
ing for the other 25 percent. Over the 
next couple of years the company 
wants to grow its export business to 

match domestic sales. For Southeast 
Asia, Dahon Tech expects to expand 
through its line-up of e-motorbikes 
launched in 2025 and the new Biceco 
brand that is premiering at Taipei 
Cycle. These folding bikes combine all 
the know-how of Dahon at a price that 
is about 15 percent lower, putting an 
emphasis on affordability to get more 
people on folding bikes.

With its refined folding mechanism, 
Dahon’s novel Lunden platform, of-
fered with both alloy and steel frames, 
is aimed at affluent markets. The 
Mariner model has been certified for 
rider weights of 150 kg to match the 
demands of the American and some 
European markets. As a part of the 
joint venture with the Golden Wheel 
Group, Dahon’s e-motorcycles are built 
in the new Dagold factory in Tianjin. 
A large chunk of the funds generated 
by Dahon Tech’s IPO at Hong Kong’s 
stock exchange in last September has 
been invested in a new factory that is 
currently being built in the Southern 
Chinese city of Huizhou. Measuring 
48,000 m2, this factory will further add 
to the production capacity.

Dr. David Hon adds: “Together with 
two other Chinese companies, we are 
looking into buying a factory in Germany 
and thus securing a production base 
inside the EU as well. This is favorable 

due to existing tariffs and will also reduce 
lead times.” The strategic cooperation 
with Ideal Bikes is also aiming to support 
Dahon Tech’s growth ambitions for 
global markets. �Q��LvR

Dr. David Hon with Dahon’s new premium offering, th e Lunden 20.
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DELTA E-BIKE POWERTRAINS

TACKLING INTEGRATION COMPLEXITY 
IN A FRAGMENTED MARKET

For years,  the e-bike industry has operated on a f r agmented model,  where product managers and 
OEMs piece together disparate components – motors f rom one suppl ier,  bat ter ies f rom another, 
and HMI displays f rom a third – leading to integrat ion f r ic t ion,  prolonged t ime-to-market,  and 

maintenance nightmares for retai lers.  Today’s pain point  goes beyond torque or battery capaci ty; 
i t ’s  the system complexi ty and global  supply chain instabi l i ty,  especial ly amid SKU rat ional izat ion 

and D2C shi f ts that  demand a cohesive,  vert ical ly i ntegrated ecosystem without sacr i f ic ing 
performance. Del ta Electronics provides a seamless,  rel iable solut ion through i ts e-bike powertrain 

systems, s impl i fy ing design and enhancing performan ce.

Delta [Hall 2 / R0313a]  is not just 
another motor manufacturer; it is a 
global power electronics powerhouse 
with a foundation dating back to 1971. 
The company has since expanded 
into electric vehicle powertrains, 
industrial automation, and renew-
able energy solutions. Within its 
Industrial Automation Business 
Group, the E-Bike Solution Business 
Division introduced a complete e-bike 
powertrain system in 2023, drawing 
from prior advancements in e-scooters 
and motion controls. Delta brings the 
weight of a company with a worldwide 
network of 10 manufacturing sites 
and 23 R&D centers. This industrial 
scale allows Delta to tackle the 
e-bike powertrain as a holistic 
system rather than a 
collection of parts. 
By leveraging its 
expertise in switch-
ing power supplies 
and DC brushless 
fans – fields where 
it is a world leader – 
Delta has developed a 
4-in-1 mid-drive motor 
system that integrates 
the controller, motor, 
gearbox, and sen-
sors in a patented 
coaxial transmission 
design that is 20 
percent smaller than 
its competition. For 
product managers, this means a 
one-stop e-bike system solution that 
reduces the engineering burden of 
system validation and ensures that 
every electronic component works 
with your bike, not against it. This 
approach directly addresses the 

industry’s need for reliability and agile 
service, allowing brands to focus on 
frame design and brand identity while 
Delta handles the complex electronics.

At the heart of Delta’s 2026 portfolio 
is the Gen2 Mid-Drive Motor, a unit that 
continues to use coaxial architecture to 
enable bold, distinctly different bicycle 
designs. “Hub motors have dominated 
for cost reasons, but mid-drives are ris-
ing – now at 47 percent adoption – with 
better weight balance and natural ride 
feel, soon overtaking hubs,” says Josh 
Chi, director of Delta’s E-Bike Solution 
Division.

Delta’s patented transmission tech-
nology allows for a more streamlined 

aesthetic, giving designers the 
freedom to create e-assist 

bikes that look and 
feel like traditional 
bicycles. Technical 
specifications for 
the Gen2 reflect a 
deep understanding 

of market segmenta-
tion, offering both 
75Nm and 100Nm 
torque configura-

tions to ensure the 
motor is adaptable for 
everything from sleek 
city commuters to high-
performance mountain 
bikes. Furthermore, 
with a weight of just 3 
kilograms and compact 

dimensions of 111mm x 106mm, 
the motor maintains a low center of 
gravity, while a rated power of 250W 
and a peak output of 750W provides 
up to 400-percent support for smooth 
power felt across various terrains. For 
business owners, this versatility is a 

strategic asset. Instead of sourcing 
different motors for different product 
lines, Delta’s flexible torque configura-
tions allow for SKU rationalization 
across an entire fleet, using a single 
motor platform tuned for multiple 
riding scenarios.

The transition to D2C and the 
expansion into new geographic 
markets require more than just a good 
product; they require a global service 
network. Delta’s value proposition 
of local purchase, global service is 
a critical differentiator in a market 
where last-mile delivery and after-
sales support can make or break a 
brand’s reputation. With branches in 
94 locations and nearly 1,000 distribu-
tors worldwide, Delta provides the 
infrastructure necessary to support 
global product launches. This global 
footprint is paired with a customer 
success mindset, ensuring that quality 
and reliability are not just buzzwords 
but measurable outcomes of a 
digitized automation process. As the 

industry moves toward more sophisti-
cated system solutions, Delta’s ability 
to provide smart power for safer 
rides through integrated software and 
hardware puts them at the forefront of 
the next e-mobility wave.

Looking toward 2026 and beyond, 
the business of bikes will be defined 
by intelligence and sustainability. 
Delta’s mission to provide innovative, 
clean and energy-efficient solutions is 
perfectly aligned with the e-bike’s role 
in reducing urban carbon footprints. 
As product managers look to differen-
tiate in a crowded market, the focus 
will shift from raw specs to the user 
experience enabled by high system 
integration capability. Delta’s commit-
ment to “Smarter. Greener. Together.” 
is not just a slogan; it is a roadmap for 
a more efficient, reliable, and scalable 
bicycle industry. For those building 
the next generation of e-mobility, the 
choice of drivetrain is no longer just a 
mechanical decision – it is a strategic 
partnership for the future. �Q��MW

GIANT GROUP

A BROADER PLAY AT TAIPEI CYCLE
Before Taipei  Cycle 2026, we asked the industry lea der about 

i ts goals for  the show and i ts v iew on the market r ecovery.

Giant Group [Hall 1 / M0820]  is 
presenting more than a line-up of new 
bikes at this year’s Taipei Cycle. Under 
the slogan “Beyond Every Ride,” the 
Taiwanese manufacturer is using its 
home show to argue that cycling’s 
future will favor companies able to link 
performance, lifestyle and mobility in a 
coherent offering.

That approach is reflected in its 
portfolio. Rather than building the 

stand around a single flagship, Giant 
is using its four brands – Giant, Liv, 
Momentum and Cadex – to cover a 
broad range of riding scenarios, from 
road and off-road performance to 
e-mobility and youth bikes. Within that 
range, aero road is the main product 
story. The latest Giant Propel and 
Liv EnviLiv models lead the display, 
highlighting the group’s continued 
emphasis on performance innovation.

The show also serves to underline 
Giant’s sustainability push. Its new 
“Product Carbon Footprint ID” points 
to greater transparency in product 
development – an area likely to draw 
more scrutiny as regulators, retailers 
and consumers demand harder 
evidence behind environmental claims.

When asked about the state of the 
industry, Giant adopts a measured 
tone. The market is still working 

through the distortions of the pan-
demic boom, it says, but conditions are 
improving. Inventory in key markets is 
easing, supply chains are stabilizing, 
and categories such as performance 
cycling and e-mobility remain relatively 
resilient. For 2026, the group is “cau-
tiously optimistic.” �Q��WMS

Josh Chi, director of Delta’s E-bike Solution Divis ion, introduces the E-Bike Solution.

Delta’s 4-in-1 mid-drive motor 
system features a compact 

design, high torque output, and 
flexible system integration.

The Giant Group headquarters in 
Taichung, Taiwan.
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VELO LAUNCHES SAFEMOVE

A SADDLE THAT DOES 
MORE THAN SUPPORT

At Taipei  Cycle 2026, Taiwanese saddle special ist  V elo is present ing the SafeMove ser ies,  an 
integrated plat form combining theft  protect ion,  mod ular i ty and ESG-conscious design. CEO Ann 

Chen argues that in a subdued market,  d i f ferent iat i on must be engineered, not advert ised.

In an industry still nursing a hangover 
from pandemic excess, differentiation 
is the name of the game. That, at least, 
is the approach taken by Velo [Hall 1 
/ J0618] . With more than 15 million 
saddles produced annually, distribution 
in more than 100 countries and a 
portfolio of 5,000-plus models, the 
company operates on a global scale. 
Four factories across Taiwan, China and 
Vietnam, combined with more than four 
decades of manufacturing expertise, 
have made Velo one of the world’s 
leading saddle producers. Despite this 
undoubtedly impressive background, 
Velo’s 2026 strategy is neither louder 
branding nor aggressive pricing. It is a 
quiet compartment beneath the saddle.

At this year’s Taipei Cycle, 
the Taichung-based company 
unveils its new 
SafeMove series, 
a multifunctional 
saddle platform 
that blends 
comfort, utility, and 
theft protection. The 
concept is deceptively 
simple: integrate an 

AirTag compartment discreetly 
beneath the saddle shell, add a 
retractable I-Carry handle for easier 
bike handling – particularly relevant 
for heavier e-bikes – and design the 
platform to accept modular acces-
sories via a V-mount system.

“Even in a highly competitive 
environment, there will always be 
brands that prioritize brand image, 
product quality, and differentiated 
offerings. These customers continue 
to seek good quality, well-designed 
and distinctive products, and they are 
important customers for Velo,” says 
Ann Chen, Velo’s CEO, underscoring 
why the company chooses to compete 
through engineered differentiation 

rather than price concessions.
With the SafeMove 

series, the company 
is reinforcing what 
Chen calls its “no 
compromise” 
principle. Reli-

ability, consistent 
quality and supply 
flexibility remain central, 
particularly for OEM 

partners navigating volatile demand 
forecasts and regional production 
shifts. “We are committed to delivering 
on our customers’ needs without 
compromise,” she emphasizes.

At the same time, ESG is not treated 
as a side project. The SafeMove 
series incorporates recycled foam 
and a SwitchRail construction that 
facilitates material separation at end 
of life. In practical terms, that makes 
dismantling and recycling easier, an 
increasingly relevant argument as 
brands face mounting regulatory and 
reporting requirements in Europe and 
North America. The same modular 
architecture that allows the removal of 
the I-Carry handle and AirTag com-
partment to fit a V-mount adapter 
also simplifies production logic and 
product lifecycle management, and 
offers OEM customers both differentia-
tion and rationalization.

Taipei Cycle 2026 thus serves as 
more than a product launch. For Velo, 
it is an opportunity to gather feedback 
from customers, media and athletes, 
and to test whether integrated utility 
resonates in a market still searching 

for equilibrium. When asked about 
the current economic situation, Chen 
remains cautiously optimistic. By 
focusing on technological refinement, 
ESG commitments and long-term part-
nerships, she believes the industry 
retains “considerable potential and 
diverse opportunities,” despite the 
ongoing headwinds. �Q��WMSThe new Velo SaveMove series.

Velo CEO Ann Chen (Photo: Werner 
Müller-Schell)
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THUN AND 1432 PARTNER

CENTURY-OLD COMPONENT SPECIALIST 
BETS ON EUROPEAN DEPTH

Thun becomes the exclusive distr ibutor of  1432’s eC l imax crank range and launches jo int  dr ivetrain 
development projects wi th the French start-up. The goal :  of fer  OEMs ful ly European-made, future-

proof t ransmission solut ions.

In an industry still recalibrating 
after two years of excess 
inventory and muted demand, 
partnerships are back in fashion, 
provided they promise more than 
a press release. For the German transmis-
sion specialist Thun [Hall 1 / EU 
Pavilion M0309] , the newly announced 
cooperation with French start-up 1432 is 
intended as precisely that: a structural 
move to strengthen Europe’s component 
backbone. “Instead of being competitors, 
we want to grow stronger together 
through cooperation,” says Alex Thun, 
co-CEO of the company from the North 
Rhine-Westphalian town of Ennepetal.

Founded more than 100 years 
ago and still family-owned, Thun has 
built its reputation on high-quality, 
functional bicycle components made 
in Europe. From classic bottom 
brackets to e-bike crank systems, the 
German company has long been a 
quiet constant in the European supply 
chain. Now, with the market gradually 
stabilizing, management sees an op-
portunity to rethink how components 
are developed and industrialized on 
the continent.

The partnership with 1432, a Lyon-
based industrial start-up developing 
and manufacturing mechanical and 
structural parts, began less formally 
than one might expect. “At last year’s 
Eurobike, we accidentally stumbled 
upon 1432 components and were 
instantly impressed by their quality 
and the concept behind them,” recalls 
Thun. “What also connected us 
instantly were our mutual values and 
the great vibe.”

Serendipity aside, the logic is 
straightforward. 1432 brings advanced 
R&D capabilities, including 2D/3D 
design, simulation, topology 
optimization, prototyping and pilot 
series production, all rooted in a 
European manufacturing footprint. 
Thun contributes scale, industrializa-
tion experience, and an established 
commercial network across OEM and 

aftermarket channels. “That 
allows each partner to benefit 
from the other’s strengths: 
strong and innovative R&D 

and industrialization expertise 
meets experience, efficiency, and 
market power. The goal is to take 
component design and production 
to the next level and to offer future-
proof concepts to bicycle and e-bike 
manufacturers,” Thun says.

The first tangible step is com-
mercial. Thun becomes the exclusive 
distributor of 1432’s eClimax crank 
range, including models designed for 
e-city and eMTB applications with ISIS 
and JIS interface options. Under the 
agreement, 1432 oversees product 
development and manufacturing, while 
Thun manages commercial operations 
under its own terms and conditions. 
Beyond distribution, both companies 
plan to jointly develop new drivetrain 
product lines – under either brand – 
tailored to evolving OEM requirements.

Thun reveals that the timing of 
the announcement is not accidental. 
After a prolonged correction phase in 
2023 and 2024, many suppliers report 

signs of normalization since late 2025. 
He is keen to verify that sentiment in 
person. “We are exhibiting with our 
own booth in Taipei for the first time 
and hope that the conversations and 
impressions on site will confirm what 
we have been clearly sensing since 
around autumn 2025: a significant 
recovery and normalization of the 
market and order situation. We hope 
that the show will be marking the 
turning point for the industry.” �Q��WMS

Alex Thun, co-CEO of Thun

Thun becomes the exclusive distributor of 
1432’s eClimax crank range.
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TAIPEI CYCLE D&I AWARDS

GOING FOR GOLD: 
32 ENTRIES EARN HONORS

From next-generat ion bicycles to smart  accessor ies,  the Taipei  Cycle d&i Awards 2026 highl ight 
design-dr iven innovat ion across the industry.  A tot al  of  32 winners were honored across s ix 

categor ies.  The Show Dai ly  took a c loser look at  th is year ’s innovat ions.

The Taipei Cycle d&i Awards once 
again took center stage at this year’s 
Taipei Cycle Show, highlighting the 
most forward-thinking products in the 
cycling and micro-mobility industries. 
Organized by the Taiwan External 
Trade Development Council (TAITRA) 
and the Taiwan Bicycle Association 
(TBA) in cooperation with iF Design 
Asia, the competition continues to 
serve as an important platform for 
showcasing design-driven innovation in 
the global bicycle market.

As in previous years, the awards 
recognize developments across 
several categories spanning bicycles, 
parts and components, cycling 
accessories, e-bikes, micro-mobility, 
and smart cycling services. The goal: 
spotlight products that demonstrate 
meaningful progress in functionality, 
sustainability, and user-oriented 
design. Numerous entries from 
manufacturers worldwide were 
reviewed, with the jury selecting a 
group of outstanding winners as well 
as a handful of Gold Award recipients 
whose innovations stood out particu-
larly strongly.

While the awards ceremony itself 
marked one of the early highlights of 
the Taipei Cycle Show, the winning 
products illustrate broader industry 
trends – from urban-mobility solu-
tions and youth-specific equipment 
to sustainability-driven materials and 
increasingly integrated component 
technologies.

A Diverse Jury of Industry Experts
The winners of the Taipei Cycle d&i 
Awards 2026 were selected by an inde-
pendent international jury composed of 
experts from the fields of design, mobility, 
and the bicycle industry. Each submission 
was evaluated according to criteria jointly 
developed by iF Design and international 
design specialists, including idea, form, 
function, differentiation, and sustainability. 
To further strengthen the environmental 
perspective, sustainability expert 
Yu-Hsuan Kang, circular supply chain 
manager at Fairphone in the Netherlands, 
also contributed her expertise on circular 
materials and responsible sourcing during 
the judging process.

The jury brought together a wide 
range of professional backgrounds. 
Among them were Chris Lintaman, a 
cycling product innovator with extensive 
racing experience; Johanna Loomis, 
industrial design lead at mobility start-up 
Vay; Johnson Wu, general manager at 
CHC with decades of automotive engi-
neering experience; and Kris Verstockt, 
founder of CRE8 Design. They were 
joined by Moses Hu, industrial designer 
at Accell Group and former VanMoof 
designer; Henry Chang, co-founder and 
design director of Taipei-based studio 
Gearlab; and Torgny Fjeld, founder of the 
design studio Fjeld and former design 
leader at Cannondale, BMW, and BMC. 
Together, the panel ensured that the 
winning products reflected both strong 
design quality and practical relevance for 
the cycling industry.

Gold Award Winners: Standout 
Innovations
Among the 32 award-winning entries, a 
select group of products received the 
prestigious Gold Award, recognizing 
developments that particularly 
impressed the jury with their design 
quality, functionality, and innovative 
approach. The selected projects 
span several categories and reflect 
key industry trends, from specialized 
bicycles and automated components to 
sustainability-driven safety equipment.

In the bicycle category, two 
products stood out. The Aniwow Bike, 
developed by Aniwow Technol-
ogy Development  in Shanghai, 
introduces an ultra-compact folding 
bicycle designed for dense urban 
environments. Its concept focuses on 
portability while maintaining versatil-
ity for a wide range of everyday uses, 
including commuting, shopping, 
and recreational travel. Through a 
carefully engineered folding structure 
and modular accessory options, the 
bike aims to address spatial chal-
lenges in modern cities while offering 
a practical mobility solution.

Another Gold Award in this cat-
egory went to Seek, a youth road bike 
developed by the  Giant Group [Hall 1 
/ M0820] . Rather than adapting adult 
bicycles for smaller riders, the project 
was designed specifically for teenagers. 
Frame geometry, drivetrain, braking 
systems, and cockpit components were 
all developed based on ergonomic 

data related to young riders’ height, 
weight, and skeletal development. This 
approach provides a performance-
oriented platform that supports both 
safe training and competitive cycling 
for younger athletes.

The parts and components 
category also delivered several 
noteworthy innovations. Limotec’s 
[Hall 1 / N0828]  Auto Drop 
E-Dropper seatpost introduces an 
automated saddle-adjustment system 
that responds to riding speed. Sensors 
lower the saddle when riders slow 
down, improving balance and control 
in stop-and-go urban traffic. By remov-
ing the need for a manual remote, the 
system aims to simplify operation and 
enhance rider safety, particularly for 
commuters and entry-level cyclists.

The Hubsmith [Hall 1 / I1032] 
HS-F007R rear hub received recogni-
tion for its integrated planar gear 
mechanism. The one-piece gear 
structure improves meshing precision 
and power transfer while simplifying 
assembly and maintenance. Individual 
components can be replaced without 
dismantling the entire hub, offering 
both mechanical efficiency and 
practical serviceability.

Another Gold Award-winning 
development is Limotec’s  one-piece 
integrated handlebar stem. Manufac-
tured from aluminum, the integrated 
design reduces weight by up to 20-30 
percent compared to welded handle-
bars, while offering vibration-damping 

d&i Gold Award winners on stage yesterday at Taipei  Cycle
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characteristics similar to carbon 
components. At the same time, the 
solution remains significantly more 
affordable than comparable carbon 
alternatives, highlighting a balanced 
approach between performance and 
cost efficiency.

Sustainability and safety also played 
a central role among the winners. The 
S-482 RMR e-bike helmet, developed 
by Strategic Sports [Hall 1 / 
M1103] , features a modular, glue-free 
construction that allows the helmet 
to be fully disassembled for repair or 
recycling. Produced using recycled 
materials such as rABS, rEPS, and rPET, 
the helmet combines circular design 
principles with enhanced protection 
and an integrated rechargeable LED 
light to improve rider visibility.

Completing the group is the Mag-
netic Attach System by Osmar Buckle 
[Hall 2 / R0710] , which received 
the Gold Award-Startup distinction. 
The system uses magnetic fastening 
technology to attach accessories such 
as bottles, bags, lights, and helmets 
quickly and securely. Designed for a 
wide range of users – from children 
to urban commuters – the solution 
focuses on convenience, accessibility, 
and ease of use in everyday cycling.

More Winners: Innovation Across 
the Board
Beyond the Gold Award recipients, 
numerous additional companies were 
recognized for their contributions to 
the advancement of cycling technol-
ogy and design. In total, 32 products 
across six categories received awards, 
reflecting the diversity of innovation 
currently shaping the bicycle and 
micro-mobility industries. The majority 
of winning entries came from Taiwan-
based companies, underlining the 
region’s continued importance as a 
global center for bicycle development 
and manufacturing.

In the bicycle category, several 
concepts explored new use cases and 
rider groups. The Merida [Hall 1 / 
M0620]  Mission 10K gravel race bike 
demonstrates how gravel platforms 
increasingly combine road-bike 
performance with off-road capability. 
By pairing aerodynamic shaping and 
race-oriented geometry with inte-
grated storage solutions, the bike aims 
to deliver both speed on tarmac and 
stability on rough terrain. Meanwhile, 
the Dahon [Hall 1 / L0112] Mariner 
XL addresses an often-overlooked 
market segment: taller and heavier 

riders. With reinforced components 
and a strengthened frame design, the 
folding bike expands accessibility 
while maintaining portability.

Electric mobility also played a 
strong role among the award winners. 
The Minica e-cargo bike by GWA 
Energy [Hall 1 / N1006]  focuses on 
compact dimensions combined with 
increased load capacity, offering a 
practical solution for urban transpor-
tation and small-scale logistics. The 
Pacific Cycles [Hall 1 / N0306] 
E-Birdy, meanwhile, reinterprets 
the classic Birdy folding bike with 
integrated electric assistance while 
maintaining the lightweight character 
and compact form factor associated 
with the platform.

The parts and components 
category highlighted innovations 
focused on efficiency and durability. 
The Zeno Bicycle Component [Hall 
1 / K1031]  Q-Connector V2 hydraulic 
coupler simplifies the assembly 
and servicing of integrated brake 
systems by allowing hydraulic lines 
to be disconnected without requiring 
time-consuming bleeding procedures. 
Kenda’s [Hall 1 / J0612]  Dagger 
K1298E e-MTB tire combines robust 
off-road performance with compliance 
to the EU Deforestation Regulation, 
reflecting the growing role of sustain-
ability in component development.

Accessories and tools also played 
a significant role among the winners. 
Torque-Tech Precision’s  aluminum 
mini torque wrench enables precise 
tightening of sensitive carbon compo-
nents in a compact format, while the 
Circum Avanti [Hall 2 / S0534] 
ReGen refillable CO2 cartridge replaces 
disposable cartridges with a reusable 
inflation system.

A Great Start for Taipei Cycle 
2026
While this is only a small selection from 
the extensive list of winners, the variety 
of awarded products clearly reflects the 
industry’s ongoing efforts to improve 
performance, sustainability, and the 
overall rider experience. In this sense, 
the Taipei Cycle d&i Awards once again 
highlight the role of design-driven 
innovation in shaping the future of 
cycling. At the same time, the awards 
ceremony provided an energetic start 
to Taipei Cycle 2026, setting the tone 
for several days dedicated to new 
ideas, technological progress, and 
international collaboration across the 
cycling industry. �Q��WMS

Hubsmith earned a Gold 
Award for its HS-F007R 

rear hub, which features an 
integrated one-piece planar 

gear structure.

Limotec’s one-piece integrated handlebar 
stem received a Gold Award.

Aniwow’s ultra-
compact folding 

bike received 
a Gold Award 

for its portable 
approach to 

urban mobility.

Giant’s SEEK, a road bike 
developed specifically for 
teenage riders, was among 
the Gold Award winners.
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EUROPEAN EXHIBITORS RETURN

EUROPE SHOWS UP 
TO TAIPEI CYCLE 2026

From premium components to performance t i res,  Europ e’s bicycle industry is once again highly 
v is ib le in Taipei .  The Show Dai ly  speaks with European industry leaders about their  expectat ions 

and object ives for  th is year ’s show.

For many European brands, Taipei 
Cycle is far more than a sourcing 
platform. It is a strategic checkpoint. 
Europe remains the world’s most 
valuable bicycle market, particularly in 
premium, e-bike and performance seg-
ments. Taiwan, meanwhile, continues 
to anchor one of the most sophisti-
cated manufacturing ecosystems in 
the industry. The interdependence 
is structural: European brands rely 
on Taiwanese engineering depth and 
supply chain density; Taiwanese manu -
facturers rely on European market pull 
and regulatory leadership. At Taipei 
Cycle, those interests intersect.

In 2026, this is once more clearly 
visible. Despite persistent headwinds 
– elevated inventories, cautious OEM 
ordering and fragmented demand 
across key markets – a broad 
spectrum of European companies has 
returned to Taipei. The mood may be 
measured rather than exuberant, but 
the commitment is unmistakable. Ac-
cording to the exhibitor list at the end 
of February, more than 60 European 
brands are registered for Taipei Cycle 
2026. Germany leads with 17 exhibi-
tors, closely followed by Italy with 16, 
underlining the weight of Europe’s two 
largest bicycle nations. Noteworthy, 
too, is the strong participation from 
Belgium with five brands and the 
Netherlands with seven – further 
evidence that Taipei remains a key 
platform for Europe’s diverse and 

export-driven bicycle industry.
Beyond the raw numbers, what 

becomes clear in Taipei is the quality 
and intent of Europe’s presence. From 
established premium brands with 
decades-long supplier relationships to 
innovation-driven challengers seeking 
fresh partnerships, these companies 
are not here out of routine or ceremo-
nial obligation. They are here because 
recalibration requires proximity 
and because, in a market defined by 
uncertainty, strategic dialogue cannot 
be outsourced. Face-to-face meetings 
with OEM partners, structured early-
year forecasting sessions and discreet 
discussions about specifications for 
model years 2027 and beyond carry 
more weight than ever. In 2026, Taipei 
functions less as a stage for grand an-
nouncements and more as a working 
forum where Europe’s industry leaders 
quietly secure the foundations for the 
next cycle.

Felice Cusmai, commercial 
director of the bicycle business unit 
at Pirelli [Hall 1 / M0407] , frames 
the rationale succinctly: “We believe 
that staying close to the market and 
to our customers is essential to truly 
understand its dynamics, especially 
at a time when the cycling industry 
faces several challenges. Being present 
at Taipei Cycle allows us to maintain 
direct contact with different industry 
stakeholders, gather insights and 
strengthen relationships across the 

region, as well as monitor competitors’ 
activities.”

The emphasis on presence is 
echoed by Victor Luis, chairman of 
Cinelli [Hall 1 / F0439] . “Taipei 
Cycle is where the global bicycle 
industry aligns its future. In a market 
that is recalibrating after correction, 
physical presence matters more than 
ever. For Gruppo SRL – and for both 
Cinelli and Columbus – being here 
means staying at the center of supply 
chain strategy, materials innovation, 
and global partnerships.”

Luis is keen to stress that the 
island’s importance goes well beyond 
production capacity. “Taiwan is not 
simply a manufacturing base; it is a 
highly sophisticated ecosystem. This 
is where we meet our key supply 
chain partners, explore new product 
innovation, and evaluate the next 
generation of materials, components, 
and integrated systems. Even if we 
are manufacturing across the region, 
Taipei remains an important home 
base for many of our supply chain 
partners.” Just as crucial, he adds, 
is the commercial dimension of the 
show. “Taipei Cycle is where we meet 
our Asian and global distribution part-
ners. In a period of market instability, 
face-to-face dialogue is more essential 
than ever. Seeing partners live allows 
us to align expectations, share 
strategy, and strengthen long-term 
collaboration.”

For Germany’s by,schulz [Hall 1 
/ M0104] , the commitment is rooted 
in long-term planning rather than 
short-term order intake. CEO Markus 
Schulz underlines this continuity: “The 
Taipei Cycle Show is firmly established 
for us and therefore a central part of 
our sales strategy. The business plan 
of by,schulz is designed for years; es-
pecially in challenging market phases, 
we do not retreat,” Schulz says. Just 
as importantly, he adds, “We expect 
reliability, predictability and loyalty 
from our long-standing manufacturing 
partners in Taiwan. Conversely, it 
is important for us to demonstrate 

The reTyre booth at Taipei Cycle 2025, 
a visible sign of Europe’s continued 

commitment to the Taipei show. (Photo: 
Werner Müller-Schell)

Victor Luis, chairman of Gruppo SRL (Cinelli 
and Columbus)
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exactly that as well: through presence 
at the show and on-site, through 
appreciation and through the will to 
move closer together to tackle current 
challenges jointly.”

In 2026, by,schulz is once again 
exhibiting with its own booth, 
using the show primarily to cultivate 
existing relationships and engage in 
direct personal exchange. “Our focus 
is on maintaining existing contacts and 
direct personal dialogue. At the same 
time, we pursue the goal of opening 
up new markets,” Schulz explains. For 
him, Taipei is also about gaining an 
unfiltered impression of the market 
environment: “It is crucial for us to 
form our own view of the situation 
at the show and subsequently at 
suppliers and manufacturers in the 
country.” Close coordination plays a 
central role, not only with production 

partners but also with the company’s 
own team on the ground. “Fine-tuning 
with our partners as well as with our 
by,schulz team in Taichung is equally 
important,” he notes, underscoring 
how deeply embedded the German 
component specialist is in the 
Taiwanese ecosystem.

In other words, 2026 is not about 
exuberance. It is about alignment. As 
the first major international industry 
gathering of the year, Taipei offers a 
crucial moment to compare notes, 
recalibrate forecasts and quietly 
shape model years 2027 and beyond. 
It is here that supply chain assump-
tions are stress-tested, production 
capacities are discussed with greater 
realism and development roadmaps 
are synchronized across continents. 
In a market where visibility remains 
limited and demand signals are often 

inconsistent, dialogue becomes 
currency. The value of the show lies 
less in spectacle than in substance: 
structured conversations, careful 
planning and the steady rebuilding of 
confidence across the value chain.

Nico Simons, chief sales officer at 
Schwalbe [Hall 1 / M0313] , sees 
the show as a stabilizing anchor. “The 
Taipei Cycle Show is an important 
platform for us to meet our global 
distributors as well as our OE partners 
in person,” he says. “Especially in 
these volatile times, it is important for 
us to show consistency, strengthen 
trust and demonstrate presence.”

A similar tone can be heard at SKS 
Germany [Hall 1 / L1112] . Frederik 
Reichert, export manager and head 
of external sales, describes Taipei 
as “the opportunity to experience 
state-of-the-art innovations, sustain-

ability and quality. As a European 
manufacturer with a strong focus 
on in-house production, we rely on 
durable, high-quality products that 
are also environmentally friendly.” 
The goals for 2026 are clear, he says: 
“Strengthening existing partnerships, 
establishing new contacts, making 
our innovative strength visible and 
underlining that SKS Germany stands 
for sustainable, high-quality products 
‘Made in Europe’.”

For German bicycle parts manu-
facturer Büchel [Hall 1 / M0207a] , 
the fair serves a distinctly operational 
purpose. General manager Oliver 
Venohr emphasizes: “We generally 
want to be where our customer is.” In 
the current environment, marked by 
subdued demand and high inventory 
levels, “presence at the major Asian 
trade fairs is important for us in 

Markus Schulz, CEO and founder of 
by,schulz Nico Simons, chief sales officer at Schwalbe

Felice Cusmai, commercial director, bicycle 
business unit at PirelliOliver Venohr, general manager at Büchel
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EUROPEAN FEDERATIONS 
JOIN FORCES

For many years and historical reasons, 
two federations have represented the 
European cycling industry: Conebi 
and Cycling Industries Europe (CIE). 
This era ended in December 2025. 
Having signed a letter of intent at last 
year’s Eurobike, the official merger 
of the two federations in Brussels 
was witnessed by a lot of decision 
makers in the industry. The newly 
formed European Cycling Industries 
(ECI) federation unites many relevant 
national federations under one roof, 
which also shows in its board. By 
uniting forces with Conebi, it hopes 
to further advance cycling within 
Europe and defend the interests 

of the cycling industry. Paul Walsh 
oversees the daily business as ECI’s 
CEO, a role he previously filled at CIE. 
Cycleurope’s president and CEO Tony 
Grimaldi was elected as ECI’s first 
president. Representing Germany’s 
ZIV, Volker Thiemann of AT Zweirad 
serves as his vice president. Express -
ing gratitude for the trust put in him 
by his colleagues at such a crucial 
time, Grimaldi said he looked forward 
to his new task upon his election: 
“This merger is a historic moment 
for our industry. By uniting our 
resources, expertise, and ambitions, 
we are creating a stronger platform 
to advocate for our sector.” �Q��LvR

Trym Fagerhaug, marketing manager at 
Retyre

Frederik Reichert, export manager and head 
of external sales at SKS Germany

order to shape specifications for new 
products in model years 2027 and 2028 
together with our customers.” Innova-
tion, he adds, will remain “a driver 
of the bicycle and e-bike industry,” 
even if order volumes have yet to fully 
recover.

Sustainability-focused  Retyre 
[Hall 1 / L1222]  also treats Taipei as 
a forward-looking platform. Marketing 
manager Trym Fagerhaug puts it this 
way: “For us, Taipei Cycle remains one 
of the most important global meeting 
points for the bicycle industry. As a 
European brand focused on sustain-
ability and innovation, being present 
in Taipei allows us to stay closely 
connected to the heart of the global 
supply chain. In a cautious market, 
Retyre is leaning forward. Taipei is 
where we show that real sustain-
ability leadership means investing and 
innovating when others slow down.”

If there is a common denominator 
among the European exhibitors at 
Taipei Cycle in 2026, it is that Taipei 
is less about immediate order intake 
and more about strategic positioning. 
Companies come to secure proximity 
to their manufacturing partners, to 
align forecasts early in the year, 
and to define specifications for 
upcoming model years. In a cautious 
market, the ability to sit down with 
OEM customers, distributors and 
suppliers in one place is seen as a 
competitive advantage. Expectations 
are pragmatic: strengthening existing 
partnerships, identifying selective 
growth opportunities in Asia, and 
sending a signal of stability. For many, 
Taipei Cycle functions as both a 
barometer and a workshop – a place to 
read the market’s direction and, at the 
same time, actively shape their role 
within it. �Q��WMS
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BELGIAN CYCLING FACTORY FUELS EXPANSION

BCF TARGETS FULL 
SUPPLY CHAIN PARTNERSHIPS

The Belgian Cycling Factory (BCF) is diversifying i ts products to cover more than 80 percent of the of fering 
required by retail partners, after its acquisition of Nukeproof and the launch of a new e-bike brand.

BCF [Hall 1/L0329a]  is already 
established in the European market as the 
supplier of Ridley and Eddy Merckx bikes. 
Nukeproof adds a wide range of mountain 
bikes, and Aeres enables the Belgian 
group to target the e-mobility market.

Jochim Aerts, BCF’s chief executive, 
estimates that the offering should be 
complete by 2028, with four brands 
covering most bicycle categories and 
pricepoints, outside of cargo bikes.

“We are becoming a full supply 
chain partner,” Aerts said. “More 
retailers will choose to have fewer 
suppliers, and they want to work with 
companies that are transparent and 
give them full support, which fits with 
our unique business model.”

The Belgian bicycle maker 
purchased Nukeproof last year, the 
consumer-direct mountain bike brand 
that was previously owned by the retail 
group behind Wiggle. BCF teamed up 
with former Nukeproof engineers to 
rebuild a full offering of mountain bikes, 
to be marketed through retail partners. 
It neatly complements Ridley, which 
isn’t in the gravity market.

Last October, BCF launched the Aeres 
brand to fully cover the demand for 

urban e-bikes, and will work on building 
it up over the next several years.

BCF is in Taipei with the Nukeproof 
Tracker range of hardtails intended for 
pricepoints of about €600 to €1,100, 
along with a full-suspension bike 
targeting a price of about €2,500, 
and early prototypes of e-bikes using 
popular motors. Nukeproof is no 
longer in the gravel market to avoid 
overlaps with Ridley Bikes.

Aerts explains that BCF stands out 
for its own assembly of customized 
bicycles, which surpassed 50,000 units 
last year. It has a capacity of about 400 
units per day at its Belgian plant, along 
with a paint shop in Moldova.

This setup enables retail partners 
to work with little stock and to directly 
order customized bicycles. “Dealers 
who work with us have zero or very 
low risk on medium to high-end bikes,” 
Aerts says. “We only require them to 
have one showroom model, because we 
can always supply the right bike in the 
right size with the right specifications.”

Aerts said that the strategy has 
been particularly relevant amid 
turbulence in the European bicycle 
market. The group’s sales jumped by 

30 percent last year, and he predicts 
that it will achieve at least the same 
growth this year.

The Belgian production is comple-
mented by partner factories for some 
Nukeproof and Aeres bikes.

“It’s the right mix,” says Aerts. “We 
can offer the right pricepoint with great 
specifications in the medium- to low-end 
market, and from medium- to high-end 
we are very competitive even with 
Belgian production because we always 
deliver the right product to the shop.”

BCF will sell Nukeproof and 
Aeres bikes to retailers in the Euro-
pean markets that it covers directly. 
Discussions are underway with Ridley 
distributors to take on the two brands 
in other markets.

A bike distribution entity related to 
Fuchs-Movesa is taking on Nukeproof 
in Switzerland. Zookee, already a Ridley 
partner, has agreed to carry Nukeproof 
across the Czech Republic, Slovakia, 
Poland and Hungary. Aerts adds that 
the widened range enables the group to 
target more distributors in Asia.

“We are turning Nukeproof into a 
complete mountain bike brand that is 
sourced for global supply and sales,” 

Aerts said. “This will include the 
lowest price possible for a credible 
bike yet still offer hardcore rider the 
best equipment on the market.”

BCF established its own operational 
and engineering hub in Taichung last 
September. Aerts explained that it 
reinforces partnerships with suppliers, 
to drive better execution, shorter 
development cycles and stronger 
long-term partnerships. �Q��BS

BCF’s Belgian plant.

NUVO’S NEW FACTORY

A SMART STRATEGY 
PUT INTO CONCRETE

Nuvo recent ly opened the doors of  i ts  new factory i n Changhua. 
Dur ing an on-si te v is i t ,  The Show Dai ly  learned that the new faci l i t ies 

are more than a s imple expansion of  f loor space.

In Changhua, south of Taichung, 
Nuvo’s [Hall 1 / K0611]  new factory 
does not feel like a routine capac-
ity expansion. Walking through the 
freshly opened site, past automated 
equipment, neatly zoned production 
areas and a bright, carefully planned 
interior, it becomes clear that the 
Taiwanese component manufacturer 
wants this building to do more than 
house production. It is meant to 
express a view of what a modern 
bicycle-component supplier should 
look like.

“Our new factories integrate 
energy-efficient production process-
es, smart manufacturing technologies 
as well as environmentally friendly 
and socially responsible practices,” 
Amy Shih, marketing director, told 
Show Daily during a visit. Indeed, the 
numbers of the new building complex 
are substantial: While the usable 
area rose from 4,600 square meters 
to 21,000 square meters, the monthly 
capacity increased from 1m to 1.8m 
pieces. Additionally, standard lead 
times are expected to shrink from 56 

days to 30–45 days and urgent-order 
responsiveness is projected to 
improve by 15 percent.

“More of the production processes 
are now integrated in-house as well, 
covering CNC machining, plastic 
injection, metal stamping and finish-
ing. For customers, this promises a 
more controlled, more responsive 
supply base. For us as a company, 
this means tighter command over 
quality, scheduling and product 
development,” Shih says.

Interestingly, the factory is part of 
a broader transformation rather than 
a simple expansion. “Currently, Nuvo 
is focusing on two major directions: 
low-carbon manufacturing and 
digitalization,” Shih says during our 
interview. Undoubtedly, those themes 
recur across the site, from production 
layout to building materials to energy 
systems. According to company 
figures, the in-house process ratio has 
risen from 70 to 85 percent, automa-
tion from 60 to 80 percent, and human 
error has declined by 60 percent.
During the factory visit, we also 

learned that Nuvo is pursuing EEWH, 
Taiwan’s official green-building 
certification, and has equipped the 
plant with features meant to make 
sustainability operational rather than 
rhetorical. These include heat-
insulating glass, indoor LED lighting, 
a rooftop solar system and rainwater 
harvesting. Besides that, green build-
ing materials account for 60 percent 
of the structure, Shih says.
There is, however, also a strategic 
dimension to the site beyond 
sustainability alone. Nuvo is using 
the new factory to support a broader 
manufacturing ambition, with ap-
plications extending beyond bicycle 
components into aerospace, sports 
equipment, AI casings and automo-
tive parts. As Amy Shih put it during 
our visit, the aim is not simply to 
expand output, but to build “a more 
flexible manufacturing base.” The 
Changhua plant is best understood as 
the company’s clearest statement of 
intent: a facility designed not only to 
produce more but to produce more 
intelligently. �Q��WMS

Amy Shih, marketing director at Nuvo.

The new Nuvo headquarters in Changhua, 
south of Taichung.

Injection molding machines line the 
production floor at Nuvo’s new Changhua 
factory.



TAIPEI  SHOW DAILY22 March 26, 2026

OVERVIEW: MOUNTAIN BIKES AND EMTBS

INNOVATIONS IN OFF-ROAD 
ADVENTURE-MOBILES

Taiwan’s bicycle industry most ly produces for expor t  to other cont inents,  so the number of  new 
mountain bikes and eMTBs on display at  Taipei  Cycle  is l imi ted. Even so, Taiwan’s top producers, 

Giant and Merida, are showing some new models,  as i s KTM Fahrrad – and not al l  new models come 
with electr ic support .

If e-bikes have taken one market by 
storm, it certainly is the mountain bike 
segment, especially in Europe. Thanks 
to electric support, more energy can 
be saved on the climb to have fun on 
tricky descents, and more descents 
can be made within a given amount of 
time. The latest trend toward e-drive 
systems with substantially more torque 
extends what is deemed rideable, and 
batteries with more capacity allow for 
long days on the trails. Since most folks 
on mountain bikes are not dead-serious 
endurance athletes, the acceptance for 
e-drive systems is high.

But XC mountain biking still is an 
Olympic sport, backed by a World Cup 
race series and considerable sponsor-
ing investments. Thus, at the halfway 
mark between the Olympic Games 
of Paris and Los Angeles in 2028, 
major manufacturers are also work-
ing on full-suspension platforms 
that put race-winning efficiency first. 
As the XC courses get increasingly 
demanding for both riders and their 
equipment, the mountain bikes used 
in these races evolve to cope, offering 
slightly more travel and progressive 
geometries while rolling on wider, 
more aggressive tires and featuring 
dropper posts for steep descents.

Taiwan’s biggest bike brand, Giant 
[Hall 1 / M0820] , is bringing multiple 
new off-road models to Taipei Cycle. 
The Anthem Advanced SL has already 
been ridden to a gold medal in the 
men’s XC World championship race 
last Fall. Its lightweight composite 

frame was designed around 29-inch 
wheels and the Flex Point Pro rear 
suspension, resulting in 120mm of 
travel to complement its 120mm 
of front travel. A flip chip at the 
damper mount allows for geometry 
adjustments so riders can land 
on the proper blend of efficiency 
and bump absorption. Blurring the 
lines between XC and trail bike, the 
Anthem X Advanced SL adds a fork 
with 130mm of travel and slightly 
sturdier parts and components to 
better handle rougher terrain.

On the electric-assist side, Giant 
new Stance E+ platform is made for 
long off-road days. Based on the Aluxx 
SL aluminum frameset and rolling on 
29-inch wheels, this platform blends 
efficiency and terrain-worthiness 
with 140mm of travel in the rear and 
150mm up front. A core component of 
the Stance E+ is the new SyncDrive Pro 
3X motor system co-developed with 

Yamaha. Following a power upgrade, 
it now delivers 800W of support and a 
maximum torque of 100 Nm, coupled 
with a battery with a capacity of either 
625 Wh or 800 Wh. With the Embolden 

E+ model, Giant’s women-only LIV 
brand launches a platform at Taipei 
Cycle with identical characteristics 
and e-drive system.

For many years, Merida [Hall 1 
/ M0620]  built all its e-bikes around 
Shimano’s EP e-drive systems. This 
changed with the long-travel e-One 
Eighty and the light-support e-One 
Sixty SL platforms that use mid-motors 
from Bosch. For 2026, Merida launches 
the Etmo as a value- and fun-oriented 
eMTB platform, consisting of four 
off-road and one SUV model for 
commuting. Its alloy frame comes with 
a progressive geometry incorporating 
a slack head angle and a steep seat 
angle. The mullet build – with a 
29-inch wheel up front and a 27.5-inch 
wheel in the back and 160mm of travel 

on both axles – promises plenty of 
agility and full terrain-worthiness. 
Rather than welding the downtube to 
the motor cradle, both parts are cast 
in one piece and then precision-cut 
by lasers. While the upper-tier models 
come with the Performance Line CX 
motor that cranks out up to 100 Nm 
of torque, the lower-tier models use 
the slightly less powerful Performance 
Line PX units.

As another brand with a rich 
history in endurance racing, KTM 
Fahrrad [Hall 1 / L0828] , has a 
new platform for XC and marathon 

races on display here at the show 
as well. With its lightweight carbon 
frame and svelte looks, the Scarp 
MT Exonic is a pure-bred racer. Its 
Fox Factory series shock absorbers, 
carbon-rimmed DT Swiss wheels, 
SRAM XX Eagle SL drivetrain and 
Shimano’s new XTR disc brakes, make 
the parts list top-notch. To cope with 
increasingly demanding courses, the 
Scarp MT Exonic features 120mm of 
travel on both axles and a dropper 
post. With all of that, the complete 
bike still hits the scales at an impres-
sive 10.6 kilograms.

The other new off-road platform 
of KTM Fahrrad at Taipei Cycle is 
positioned at the opposite end of 
the spectrum: The Macina Prowler 
Prestige CX-R Di2 is a true long-travel 
eMTB that is ready to be rocked in 
rough terrain, with its burly-looking 
alloy frame, a mullet build and 180mm 
of travel up front and 170mm in the 
back. For long days in bike parks, 
Bosch’s powerful Performance Line 
CX motor is coupled with an 800 Wh 
battery. KTM adds Shimano’s XT Di2 
drivetrain, powerful Saint disc brakes 
and the neatly integrated dropper post 
of Eightpins. �Q��LvR

Plenty of travel, progressive geometry and 
powerful support equal off-road fun on 
Merida’s new Etmo eMTB.

Giant has full bragging rights as the new 
Anthem Advanced SL has already been 
ridden to a World Championship title.

Apart from Giant’s Stance E+ platform, LIV 
is launching the Embolden E+ as a capable 
women-specific eMTB.

Despite its long travel and dropper 
post, KTM’s Scarp MT Exonic is seriously 
lightweight.

The latest Macina Prowler platform from 
KTM is ready for long days in rough terrain.
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DRAGONTECH ADDS EXPERTISE

LIOW KO GROUP FORGES AHEAD
Relying on innovat ion,  an impressive in-house produ ct ion depth and diversi f icat ion,  the Liow Ko 

Group has found a way to navigate the current ly cha l lenging business cl imate.  More than 60 years 
into i ts existence, th is company is as ambit ious as  ever in serving the needs of  i ts  customers.

Many companies within Taiwan’s 
bicycle industry were founded in the 
late 1980s and early 1990s when the 
mountain bike boom kicked off, with 
a few tracking their roots back well 
into the 1970s. However, the Liow Ko 
Group [Hall 1 / I0214] , specializing 
in precision metal parts, started much 
earlier. Liu Chen grew up as the sixth 
brother of a family with eight kids, and 
in 1964 he opened a workshop in the 
backyard of the family’s residence, 
initially producing metal parts for sew-
ing machines and sporting equipment.

Upon moving to its first real 
factory right across the street from the 
family’s residence in 1980, the Liow Ko 
Group became a well-known specialist 
for various forging techniques, supply-
ing both automotive and motorbike 
sectors while also growing a customer 
base within Taiwan’s cycling industry. 
After the millennium, the company 
entered the consumer electronics 
industry with its Dragontech 
subsidiary, which built precision-made 
alloy housings for a premium brand 
of smartphones and laptops. Since 
this particular brand is known to 

meticulously vet its suppliers, this 
cooperation bore fruit and further 
added to the reputation of the Liow Ko 
Group, backed up with the matching 
ISO certifications.

Today, Ardy Chen, a son of 

company founder Liu Chen, is the 
CEO of the Liow Ko Group, which 
owns and operates three factories in 
rural Changhua County, a 30-minute 
drive to the South of Taichung, plus a 
factory in the Shenzhen area and an 

office close to Shanghai as its China-
based business. Of its overall staff of 
about 650, a dozen work in Shanghai, 
another hundred in Shenzhen and 150 
at Dragontech, with the remaining staff 
employed in the other two factories 
in Changhua County, where they 
mostly focus on forging, stamping and 
machining alloy parts of all shapes and 
sizes. “Recruiting industrial workers 
is not easy as we are based on the 
countryside and we compete with tech 
companies with deeper pockets,” says 
sales manager Ormay Chen.

Opened in 2010, Dragontech’s 
factory is the company’s newest 
facility in Taiwan, featuring CNC 
lathes, an alloy casting line, machines 
for stamping plus storage space for 
incoming goods on the ground floor. 
There is also a carbon workshop that 
produces crankarms and saddles, 
parts for various other sports and 
even for consumer drones. Counting 
about 20 specialists, the in-house IT 
department has supplied the software 
for the e-bike platforms and apps of 
some major players in the industry as 
well, further adding to the company’s 
versatility. On the second floor, pedals 
and cranksets are assembled and 
packed while the third floor offers 
space for offices and meeting rooms.

The real industrial power of the 
Liow Ko Group shows in its other 
two factories in Changhua County. 
Machines cold or hot forge chunks 
of aluminum into intricate shapes 
such as cradles for mid-drive motors, 
applying pressure of up to 4,000 tons. 
The toolings, meanwhile, are machined 
from large pieces of steel in a separate 
workshop across the street, and the 
second floor houses an assembly line 
for suspension forks. The third facility 
focuses on the finer works, with one 
hall housing 24 CNC lathes and 
another featuring seven workstations 
to cut alloy profiles to length.

Despite its strong roots in OE busi-
ness and track record in maintaining 
long-term strategic partnerships, the 
Liow Ko Group owns an aftermarket 
brand as well, with crank and drive-
train specialist Praxis Works. And it 
has founded two additional subsidiar-
ies: BEP focusing on the development 
of e-bike eco systems and TSR building 
suspension forks. �Q��LvR

Alloy forging is one of the core competences of Lio w Ko Group.

The newest of Liow Ko Group’s factories, the 
Dragontech headquarters, opened in 2010.
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SUNRISE SCALES UP

THE PATIENT CRAFT BEHIND 
ALUMINUM EXPANSION

On a vis i t  to Sunr ise’s headquarters in Taichung’s Daj ia Distr ict ,  The Show Dai ly  saw a f rame maker 
adapt ing to the demands of  e-bike product ion whi le planning i ts next capaci ty increase.

In the bicycle industry, scale alone is 
rarely enough. What matters is how 
that scale is organized: how much 
is controlled in-house, how quickly 
a factory can adapt and whether 
customers trust it to deliver when 
needed. On-site at Sunrise’s [Hall 1 
/ I1018]  headquarters in Taichung’s 
Dajia District, those questions feel less 
abstract. The factory floor offers its 
own answer.
Sunrise is a major player in the OEM 
frame business. The company began 
in bicycle manufacturing in the 1980s 
and now operates three factories, one 
each in Taiwan, China, and Vietnam. 
Maximum annual capacity across the 
group is around one million frames, 
making it one of the world’s leading 
aluminum frame producers. “A lot of 
what we do, and where we are today, 
comes from more than 40 years of 
accumulated experience,” says Alex 
Lin from the Sunrise president’s office 
during a tour of the factory.
Indeed, it is this accumulated experi-
ence that has helped Sunrise navigate 
the bicycle industry’s evolution, most 
notably the rise of the e-bike. Lin says 
that roughly 80 percent of the com-

pany’s output now consists of e-bike 
frames. “This is the biggest change,” he 
says, then adds: “In the past, you were 
only talking about the internal cable 
technology as a challenge. Now, it’s a 
whole motor system inside the tube. In 
short, e-bikes have raised the bar for 
frame manufacturers.”
That higher bar is visible on the factory 
floor. While Sunrise sources its tubes 
from suppliers, much of the remaining 
process is handled in-house: cutting, 
welding, heat treatment, alignment, 
and machining. What stands out is how 
much of the welding is still done by 
hand. The reason, Lin explained, is that 
aluminum frame-making still depends 
heavily on skilled labor. Variations in 
material, combined with the growing 
complexity of e-bike designs, require 
experienced specialists on the shop 
floor. “We invest in automation, but our 
concept is that machines and man need 
to work together.”
That approach appears to resonate 
with customers. Otherwise, it would be 
hard to explain why Sunrise is prepar-
ing to expand capacity at precisely 
this moment, during one of the bicycle 
industry’s more difficult phases. 

As we learned during our visit, the 
company is planning a second factory 
in Vietnam, scheduled to begin opera-
tions by late 2027 or early 2028. Once 
completed, the new plant is expected 
to lift annual capacity from around 

one million frames to as many as 1.4 
million. In that sense, the expansion 
is about more than volume. It is also 
a sign that, in this industry, scale still 
matters – but only when it is organized 
well enough to earn trust. �Q��WMS

The Sunrise headquarters in Taichung’s Dajia Distri ct.
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TERN

NEW HQ FOR URBAN 
MOBILITY SPECIALIST

Within Taiwan’s bicycle industry, 
Tern [Sport Mania International, 
Hall 1 / N1302] is somewhat of an 
outlier. The urban mobility specialist 
made headlines when it introduced 
a four-day working week, and Tern is 
also one of only a few companies that 
is not based in Taichung, Tainan or 
Taoyuan. Instead, Tern has located its 
headquarters in New Taipei. Since it 
mainly designs, engineers and markets 
its products that then get produced by 
partners, its staff of 70 all essentially 
work office jobs. But as the company 
outgrew its headquarters, employees 
had to work at multiple locations.

With the move to its new corporate 

headquarters, Tern was able to consoli-
date everyone back into one space.

“Moving was well worth it, as we 
could design the floor’s layout to fit 
our actual needs and working rou-
tines,” Tern’s team captain Josh Hon 
says. “Now all of our employees and 
teams are working on the same floor 
in the same building, with plenty of 
space for smaller or larger meetings. 
That saves time and allows for more 
interaction, for the good of ongoing 
projects.” To celebrate the new 
headquarters and share the joy, Tern 
invited existing distribution partners 
for an informal reception the evening 
before Taipei Cycle kicked off. �Q��LvR

Tern’s new corporate 
headquarters offers plenty of 
space for small or big meetings.

MERIDA

BALANCING INNOVATION 
AND DISCIPLINE

In the lead up to Taipei Cycle 2026, we asked 
Merida how it sees the market, where it is investin g, 
and what it wants to emphasize at a time when the 

industry’s recovery remains uncertain.

At Taipei Cycle, Merida [Hall 1 / 
M0620] is keeping its message 
relatively straightforward. The Tai-
wanese industry leader is focusing on 
two priorities that now run through 
much of the industry: product 
innovation and sustainability.

On the product side, the 
company is highlighting recent 
launches in key segments. The new 
Reacto, its aero road platform, is the 
current flagship, while the Mission 
underlines Merida’s push in gravel. 
Together, the two models suggest 
a company still willing to back 
performance categories even as the 
broader market remains subdued.

At the same time, sustainability 
is becoming a more visible part 
of the corporate agenda. Merida 
says it is working on a range of 
related projects, including sustain-
ability reporting, greener packaging, 
additional ISO certifications and 
human rights due diligence.

On the market itself, Merida 
sounds notably cautious. Recovery, 

it says, has come more slowly than 
expected, with excess inventory in 
many markets continuing to delay 
a broader rebound. The company’s 
answer has been to manage produc-
tion and inventory carefully while 
improving operations and waiting 
for demand to recover more fully.

For now, Merida is not presenting 
a dramatic turnaround story. It is 
presenting something more sober: a 
company trying to navigate a slow 
recovery without losing momentum 
in products or discipline in opera-
tions. �Q��WMS

The new Reacto is one of Merida’s 
product highlights at Taipei Cycle 2026.
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OVERVIEW: E-BIKES

INSIDE THE EVER-EXPANDING 
E-BIKE UNIVERSE

Urban mobi l i ty,  adventure r id ing and mult imodal t ra nsport  a l l  converge in today’s e-bike 
landscape. In 2026, brands focus on clearer posi t io ning and technical  coherence, as a 

revealed by a tour through the latest  model ranges.

The e-bike market continues to broaden 
its scope. No longer confined to urban 
commuting or trekking applications, 
electrically assisted bicycles now 
cover a wide range of categories – from 
performance-oriented e-gravel bikes 
and lightweight urban models to 
compact folding concepts designed 
for multimodal transport. For the 2026 
model year, this diversity becomes 
even more pronounced. Manufacturers 
are refining drive integration, reducing 
overall system weight and developing 
category-specific frame platforms that 
better reflect real-world use cases. At 
the same time, advances in battery 
architecture, connectivity and software 
management are shaping a more 
cohesive user experience across seg-
ments. Sustainability and serviceability 
are also moving higher on development 
agendas, influencing material choices 
and modular construction. The overall 
picture is one of differentiation and 
maturity. Against this backdrop, we 
take a closer look at some of the most 
interesting e-bike models at Taipei 
Cycle 2026.

The KTM Fahrrad [Hall 1 / 
L0828]  Macina Gravelator SX Elite 
is a lightweight e-gravel platform 
that underscores KTM’s ambition in 
the performance-oriented segment. 
Available with either a carbon or 
aluminum frame, the bike is powered 
by the compact Bosch Performance 
Line SX motor, delivering assistance 
precisely when needed while keeping 
overall system weight low. The 
frame design follows contemporary 
gravel standards, with internally 
routed cables through the headset, an 
integrated seat clamp and generous 
tire clearance. KTM’s Power Tube 
Top Loader system allows the 400 Wh 
CompactTube battery to be removed 
from the top of the downtube, 
simplifying handling. Additional range 
options, including the 250 Wh Bosch 
PowerMore Range Extender, position 
the model as a modular solution for 
extended mixed-terrain use.

Ridley [Hall 1 / L0329a] presents 
the E-Kanzo Adventure, an electric 
gravel bike designed for long-distance 
exploration and bikepacking. Based 
on the non-electric Kanzo Adventure 
platform, the bike combines a 600 
Wh integrated battery with Bosch’s 
Performance Line CX motor, delivering 
up to 100 Nm of torque in a compact 
2.8 kg unit. Four assistance modes and 
app-based customization via Bosch’s 
Flow system underline its touring 
focus. The frame retains the adventure 
geometry of its analog counterpart, 
including 54mm tire clearance and 
multiple mounting points for bags and 
accessories. Suspension-corrected 
geometry further broadens setup 

options, positioning the E-Kanzo 
Adventure as a purpose-built solution 
for extended off-road travel with 
electric support.

We stay off the road but move 
into the eMTB sector with the Astro 
Tech [Hall 1 / N0802]  ASB1A9B, a 
full-suspension platform built around 
Bosch’s Performance Line CX drive 
system. Designed for steep climbs 
and technical terrain, the motor 
delivers immediate, linear assistance, 
translating pedal input into controlled, 
predictable propulsion. The frame 
is manufactured from thermoplastic 

carbon fiber, balancing low weight with 
structural resilience for aggressive 
off-road use. An integrated 800 Wh 
Bosch battery supports extended trail 
sessions, while compatibility with both 
27.5 x 2.6-inch and 29 x 2.4-inch wheel 
setups allows riders to tailor handling 
and traction to terrain demands. The 
ASB1A9B positions itself as a versatile, 
high-capacity eMTB platform aligned 
with the segment’s ongoing shift toward 
longer-range, high-torque trail systems.

Another in the eMTB segment is 
the new Embolden E+, Liv’s [Hall 1 
/ M0820]  full-power trail platform 
developed to support riders progressing 
from entry-level terrain to more technical 
singletrack. The bike combines 150mm 
front and 140mm rear travel with 
updated geometry and the integrated 
E+ system for controlled handling on 
demanding trails. Depending on the 
specification, it features either the 
SyncDrive Pro 3X motor with up to 
100 Nm and 800 W peak output or the 
SyncDrive Sport 3 delivering 85 Nm. 
A Smart Assist mode automatically 
regulates support based on sensor input. 
Paired with 800 Wh or 625 Wh batteries 
and app-based tuning via RideControl 
Dash 2, the Embolden E+ reflects the 
continued refinement of high-capacity, 
rider-specific trail eMTB systems.

Another approach comes from 
Merida [Hall 1 / M0620] with the 
eONE-SIXTY SL, the brand’s first model 
built around the Bosch Performance 
Line SX system. While not entirely new 
to the market, the platform remains 
technically current and has recently 
been recognized with the 2026 Taiwan 
Excellence Silver Award, underlining 
the continued relevance of its 
design concept. Positioned within the 
emerging “light support” category, 
the 19.5-kilogram bike combines 
reduced system weight with 160mm 

The expanding e-bike universe comes 
into focus at Taipei Cycle 2026.

The KTM Macina Gravelator SX Elite 
combines lightweight design with Bosch SX 
support.

The Ridley E-Kanzo Adventure is built for 
long-range electric bikepacking missions.

The Astro Tech ASB1A9B delivers full-
suspension performance with an 800 Wh 
battery.

The Liv Embolden E+ offers full-power trail 
support with Smart Assist technology.

The Merida eONE-SIXTY SL represents 
lightweight eMTB design.
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of suspension travel, targeting riders 
who prioritize agility without fully 
abandoning motor assistance. A full 
carbon frame with an integrated, 
non-removable battery ensures a clean, 
stiffness-focused structure. The FLIP 
CHIP system and Agilometer sizing 
concept further refine handling charac-
teristics, while an optional PowerMore 
extender increases capacity to 650 
Wh, balancing lightweight design with 
practical range.

We move from trail-focused 
performance to urban practicality with 
the Dahon [Hall 1 / L0112]  Mariner 
XL, a folding bike developed specifically 
for taller and heavier riders. Designed 
to accommodate a maximum system 
weight of 150 kilograms, it addresses a 
segment often underserved by conven-
tional compact bikes, which typically 
cap at significantly lower load limits. 
The platform rolls on 22-inch wheels 
and features an extended, one-piece 
forged stem to achieve more balanced, 
ergonomic proportions for larger body 
frames. Reinforced structural 
components further enhance stiff-
ness and durability, supporting 
confident everyday use. With the 
Mariner XL, the folding category 
expands beyond portability alone, 
reflecting a broader push toward 
inclusivity and rider-specific design 
in compact mobility solutions.

We stay in the folding 
category with the  Oullon [Hall 
1 / N0523] E16-T6, a compact 
e-bike defined by its distinctive 
vertical folding concept. Unlike 
conventional mid-frame hinges, the 
longitudinal folding mechanism 
uses forged offset joints to create a 
seamless silhouette when unfolded, 
secured by a dual-lock system for 
added rigidity. A torque sensor 
ensures responsive, pace-dependent 
assistance, while the battery is 
discreetly integrated into the seatpost 
to maintain a low center of gravity 
and balanced handling. Visually, the 
curved single-sided aluminum fork 
reinforces the minimalist design 
language. Fully concealed cabling and 

electronics complete the integrated 
e-system, positioning the E16-T6 as 
a design-driven urban solution that 

blends compact storage with 
refined engineering.

In the urban 
cargo segment, 
the Minica from 
GWA Energy 
[Hall 1 / N1006] 
is a compact 
three-wheeled e-

cargo bike developed for family 
mobility and micro-logistics. Conceived 
as a “mini cargo” solution, the model 
combines a low-center-of-gravity frame 
module with a stable tricycle layout, 
prioritizing accessibility and everyday 
handling. A dual-motor system (2 x 350 
W / 45 Nm) works in conjunction with an 
800 Wh battery, automatic shifting and 
CBS braking to support loaded riding 
scenarios. According to the company, 
charging frequency and braking distance 
have both been reduced by 40 percent. 
With a focus on recycled materials and 
flexible color options, the Minica reflects 
the growing role of compact cargo 
platforms as car alternatives in dense 
urban environments.

In the same category, the Tern 
[Hall 1 / N1302]  GSD S10 (gen3), a 
compact electric cargo bike, exempli-
fies how e-mobility platforms are 
evolving into genuine car alternatives. 
Built around a reinforced aluminum 
frame with Tern’s patented MultiTruss 
design, the GSD carries up to 210 
kilograms in total vehicle weight, ac-
commodating two children, groceries 
or other heavy cargo while remaining 

similar in length to a standard bicycle. 
Power comes from a Bosch Cargo 
Line motor, offering up to 400 percent 
pedal assist and strong low-cadence 
support, with dual-battery options 
extending practical range for 
daily errands or longer urban trips. 
Adjustable cockpit components 
allow fitment for a wide range of 
rider sizes, and foldable handlebars 
or vertical parking help manage 
urban storage constraints. With its 
focus on versatility, load capacity and 
real-world usability, the GSD reflects 
the maturation of cargo e-bikes as 
everyday transport solutions that 
bridge personal mobility and utility.

We remain in the urban segment 
with eflow, the in-house brand of 
Fairly Bike Manufacturing [Hall 1 / 
M1020] , positioned as a lightweight 
and understated solution for daily 
mobility. Designed for assistance up 
to 25 km/h, the system integrates a 
discreet motor that delivers quiet, 
efficient support without dominating 
the riding experience. A distinctive 
feature is the FlowLight package, 
combining daytime running lights, a 
headlight and a four-LED rear light to 
enhance visibility in city traffic. The 

overall concept focuses on low sys-
tem weight, clean aesthetics and 
uncomplicated operation, targeting 
commuters and everyday riders 
who seek moderate assistance 
rather than high output. In this 
sense, eflow reflects the continued 
refinement of urban e-bikes toward 
integration, safety and lifestyle-
oriented functionality.

Finally, we shift from adult 
mobility to the youngest riders with 

the Kool Sports 
International 
[Hall 1 / N0120] 
12-inch Kids 

e-Balance Bike, a compact electric 
balance model designed for children 
aged three to seven. Built around a 
magnesium alloy frame with integrated 
suspension, the platform combines 
low weight with added comfort for 
uneven surfaces. In non-powered mode, 
children can learn to push and coast 
independently, while a 250 W brushless 
motor supports speeds of up to 18 
km/h across four selectable modes. A 
55 Wh lithium battery enables a range 
of 12–15 kilometers, with charging com-
pleted in approximately two to three 
hours. Disc and electronic braking 
systems enhance control, positioning 

the model as part of the growing micro 
e-mobility segment tailored specifically 
to early skill development.

And lastly, we turn away from 
complete bikes to the growing 
ecosystem of e-bike-specific acces-
sories. An example is  Lumi Legend 
[Hall 1 / L0008] , which features its 
EasyLift Vertical On-Wall Bike Rack, 
developed for space-efficient storage 
in urban environments. The system 
uses a mechanical lift mechanism to 
raise bicycles into a vertical position 
without requiring electricity, offering a 
user-friendly solution for apartments 
or shared garages. As e-bikes become 
heavier and more valuable, storage 
and handling present new challenges 
for owners. Solutions such as the Easy -
Lift reflect how accessory portfolios 
are expanding alongside the e-bike 
market, addressing infrastructure and 
everyday practicality beyond the bike 
itself. �Q��WMS

The Lumi Legend EasyLift rack enables 
space-saving vertical storage for e-bikes.

The Kool Sports 12-inch 
Kids e-Balance Bike supports 
early riding development.

The Dahon Mariner XL folding bike is 
engineered for taller and heavier riders.

The Oullon E16-T6 features a vertical folding 
system with a concealed battery design.

The GWA Energy Minica is 
a compact three-wheeled 
e-cargo bike for urban 
families.

The eflow urban e-bike integrates discreet 
motor support and the FlowLight system.

The Tern GSD S10 carries up to 210 
kilograms in a compact cargo e-bike format.
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IBDC AWARDS

GOLD AWARD FOR 
SHARE BIKE DATA SYSTEM

The Mobile Ecological Data Station by Taiwan’s Yen- Chung Cho won this year’s International Bicycle Des ign 
Competition Gold Award for its innovative grid-base d environmental data collection technology. It is 

conceived as a “neural system” propelling a city to ward a perceivable, breathable, and sustainable fut ure.

“The design philosophy aims at 
elevating the traditional function of 
shared bikes, which address last-mile 
travel needs by endowing them with 
three new layers of value,” says Alex 
Lee, jury member and general manager 
of the Taichung-based Cycling & Health 
Tech Industry R&D Center, which 
administers the IBDC competition.

The first is perception value in 
which bicycles collectively become 
"mobile nerve endings" for the city, 
continuously collecting high spatio-
temporal resolution environmental 
data. The second is participation 
value; each rider becomes a citizen 
scientist, in which each cyclist’s 
travel path directly generates valuable 
environmental information. The third 
layer of value is sustainability in the 
form of a virtuous cycle of low-carbon 
travel-data feedback-environmental 
optimization, thus quantifying and 
valorizing green mobility.

The Silver Award went to the duo 
from India, Surya Teja Konijeti and 
Akanksha Shukla for their ORBI Smart 
Cycling Companion. “The ORBI aims 
to help children build safe, joyful, and 

sustainable riding habits from an early 
age,” says Lee. “It combines a detachable 
child-facing speedometer with a parent-
controlled mobile app turning everyday 
cycling into guided outdoor play.”

Parents create location-based 
missions through the app, while 
children unlock questions, rewards, 
and progress when riding to real-world 
destinations. The idea is to get kids 
away from passive screen interactions 
and into active exploration. Safety 
is integrated through live location 
tracking, speed monitoring with SOS 
alerts, and emergency communication, 
giving parents peace of mind.

“The long-term goal is that such 
early, formative experiences can shape 
long-term mobility choices, supporting 
healthier lifestyles and fostering 
a future generation that naturally 
chooses cycling as a sustainable mode 
of transport,” says Lee.

The Bronze Award was earned by 
Taiwan’s Chien-Chen Lai, Yu-Hsin Chen, 
and Jen-Hsiang Chan for their Micro-
mobility x Shopping, which consists 
of a vehicle that shoppers can rent in 
malls or nearby public transportation 

hubs. Integrated with an AI shopping 
assistant and smart follow function, it 
automatically accompanies users dur-
ing a shopping trip, providing real-time 
price checks, promotional notifications, 
and indoor navigation.

The telescopic handle and foldable 
footboard allow it to convert into 
driving mode. While its storage space 

can hold purchases and automatically 
check out. Through voice control 
and crowd flow analysis, the system 
suggests optimal movement routes. 
“The design delivers convenience and 
intelligent interaction thus meeting 
consumers’ diverse mobility needs 
during shopping experiences,” Lee 
says. �Q��GR

Taiwan’s Yen-Chung Cho won gold for the Mobile Ecol ogical Data Station.



TAIPEI  SHOW DAILY30 March 26, 2026

OVERVIEW: E-BIKE DRIVE UNITS

THE POWER STANDARD 
ENTERS A NEW PHASE

At Taipei  Cycle 2026, dr ive systems take center sta ge as performance benchmarks cont inue 
to c l imb. Our walk through the exhibi t ion hal ls rev eals how motor manufacturers are 

redef in ing the balance between torque, weight and i ntegrat ion.

The electric motor remains the defining 
component of every e-bike concept. 
It determines not only how a bike 
accelerates and climbs, but also how it 
feels, how far it travels and which rider 
segment it ultimately serves. At Taipei 
Cycle 2026, the market has entered 
a new phase of differentiation. While 
lightweight drive units with compact 
dimensions and reduced drag continue 
to appeal to dropbar riders and urban 
commuters, high-torque systems 
are gaining further ground. Motors 
delivering 100 Nm or more are no 
longer reserved for niche applications; 
they are becoming standard in the 
eMTB and SUV segments, reflecting a 
broader demand for effortless climbing 
and load-carrying capability.

At the same time, engineers are 
refining sensor technology, thermal 
management and software tuning to 
make this increase in power control-
lable and efficient. Battery integration 
is more seamless, and complete 
system thinking – combining motor, 
gearbox, electronics and connectivity 
– has become the norm. The following 
tour around the exhibition halls shows 
how manufacturers interpret these 
trends and how the spectrum between 
lightweight agility and maximum 
output continues to expand in 2026.

Mid-Drive Motors Enter the 100 
Nm Era
We begin with the mid-drive segment, 
which continues to dominate the 
assortments across virtually all cat-
egories. The first example is Ananda 
[Hall 1 / L1117] , which places its new 
M7000 Series at the center of its Taipei 
Cycle 2026 presence. First introduced 
at Velofollies earlier this season, the 
platform marks the brand’s next step 
in mid-drive development. Rather 
than a standalone motor, the M7000 is 
conceived as a scalable system archi-
tecture built around a shared bracket 
standard, unified 
electronics and 
consistent sensor 
logic. The range 
spans from the 
M7600, delivering 120 

Nm and up to 850 W peak power for 
demanding eMTB use, to the 100 Nm 
M7200 for trekking and urban bikes, 
and the 85 Nm M7100 for city and 
high-volume applications. By enabling 
interchangeable motors, batteries, 
displays and controllers within one 
system family, Ananda positions the 
M7000 as a modular solution aligned 
with the industry’s move toward 
platform-based integration and simpli-
fied OEM logistics.

We move on to Bosch eBike 
Systems [Hall 1 / F0404] , the global 
market leader, which is once again 
putting the Performance Line PX in 
the spotlight at Taipei Cycle 2026. 
Although the motor was originally 
unveiled at last year’s Eurobike, it 
remains a central element of Bosch’s 
portfolio for the coming season. 
Designed for trekking and touring 
applications, the PX delivers up 
to 90 Nm of torque, 700 W peak 
power and 400-percent support, while 
weighing 2.9 kilograms. Its software 
tuning emphasizes smooth, controlled 
assistance rather than aggressive 
response. Fully embedded in the 
Bosch smart system and compatible 
with eShift and ABS, the PX underlines 
how established platforms continue to 
evolve through connectivity, refine-

ment and sustainability, including a 
housing made with around 40 percent 
recycled aluminum.

Also remaining in the spotlight at 
Taipei Cycle 2026 is Delta Electronics 
[Hall 2 / R0313a] , which introduced 
its first compact mid-drive system in 
2024. Weighing 2.9 kilograms and deliv-
ering up to 100 Nm of torque, the unit 
measures just 111x92mm, positioning it 
among the more compact motors in the 
high-torque segment. The combination 
of small form factor and robust output 
targets performance-oriented applica-
tions such as eMTBs and e-cargo bikes, 
where packaging space and power 
density are equally critical. The system 
is complemented by a 600 Wh Slim 
Tube battery developed with Trend-

Drive systems at Taipei Cycle 2026 reflect 
the shift toward higher torque, smarter 
integration and modular architectures.

Ananda’s M7000 Series mid-drive platform 
with up to 120 Nm, built on a modular 
system architecture.

The Performance Line PX trekking motor 
delivers up to 90 Nm within the Bosch smart 
system.



March 26, 2026 31

E
N

G
LIS

H
E

N
G

LIS
H

Power and an HMI solution created in 
cooperation with AVS. Together, the 
components reflect Delta’s system-level 
approach, integrating motor, battery 
and interface into a cohesive platform 
tailored for OEM flexibility.

Another established player at 
Taipei Cycle 2026 is Shimano [Hall 1 / 
M0814] , here with its EP801 mid-drive 
unit. As an updated version of the 
EP800 platform, the 2.7-kilogram motor 
delivers up to 85 Nm of torque and 
600 W maximum output, targeting the 
eMTB segment with refined, natural 
assist characteristics. A lightweight 
magnesium housing that reduces 
pedaling drag and quiet operation 
define the mechanical concept, while 
improved high-cadence support 
enhances acceleration out of corners 
and consistency on climbs. Expanded 
connectivity via new CAN and ACC 
ports increases system integration, and 
compatibility with Shimano’s second-
generation battery management system 
underlines the shift toward more 
interconnected e-bike architectures.

A system likely to draw a lot of 
attention in Taipei comes from the 
French automotive supplier Valeo 
[Hall 1 / L0504] , with its Cyclee 
platform. Built around a 48V architec-
ture, the solution combines a compact 
mid-drive unit with an integrated 
7-speed automatic gearbox offering 
a 450 percent gear range. Delivering 
up to 130 Nm of torque, the system 
is primarily positioned for cargo and 
longtail applications, where high 

load capacity and controlled power 
delivery are essential. Features such 
as reverse mode, embedded anti-theft 
and predictive software underline its 
utilitarian focus. Valeo complements 
the drive with a modular battery 
portfolio ranging from 500 Wh internal 
units to rack-mounted options up to 
1,240 Wh, presenting a comprehensive 
ecosystem approach tailored to 
high-demand urban logistics and 
family mobility.

Next up is Oli eBike Systems  with 
the Edge 2.0, a mid-drive platform that 
sharpens the Italian brand’s position 
in the urban and trekking segments. 
Delivering up to 90 Nm of torque at a 
system weight of 3.2 kilograms, the 
motor focuses on robust everyday 
performance combined with refined 
ride characteristics. Improved thermal 
management and increased low-
cadence torque output target riders 
navigating rolling or hilly terrain, while 
updated sensor technology aims to 
provide a more natural, fluid pedal 
response. Developed with an emphasis 
on component standardization and 
simplified maintenance, Edge 2.0 
also reflects Oli’s broader strategy 
of pairing industrial efficiency with a 
Europe-wide service infrastructure, 
positioning the system as a flexible 
alternative within the competitive 
mid-drive landscape.

We conclude with Italian 
manufacturer Polini 
Motori [Hall 1 / 
N1201] and its E-P3+ 
EVO2 Limited 
Series, a further 
development of the 
established mid-
drive platform. The 
revised motor features 
redesigned side casings 
for improved thermal 
dissipation, aiming to 
maintain consistent perfor-
mance under sustained load. A 
new electronic board increases 
computing capacity and enables 
app-based BIOS updates, while 
refined tone wheel management 
enhances speed detection and 
power modulation. Integrated 
Bluetooth supports wireless 
handlebar controls, and a USB-C 
interface modernizes diagnos-
tics. The range spans from 80 
Nm (E-P3+ and ST) to 105 Nm and 
700 W peak power in the MX variant. 
Limited to 3,000 numbered units 
with a three-year warranty, the EVO2 
underlines Polini’s focus on controlled 
production, mechanical refinement 
and long-term serviceability.

Hub Motors: Compact Power, 
Smarter Design
Next is hub motors, which are 
traditionally valued for their me-
chanical simplicity, low maintenance 
requirements and suitability for urban 

and lightweight applications. A good 
example comes from Taichung-based 
manufacturer Hyena E-Bike Systems 
[Hall 1 / N1214] with the MRC-F250, a 
thru-axle motor developed specifically 
for the e-road segment. Introducing a 
distinct design approach to rear-hub 
integration, the system weighs just 
2 kilograms, while delivering 35 
Nm of on-hub torque, positioned 
by the company as class-leading 
in this category. Supporting up 
to a 12-speed cassette, the motor 
is engineered for compatibility 
with modern performance road 
frames. Its discreet appearance, 
quiet operation and smooth 
power delivery aim to preserve 
the characteristic ride feel of 
dropbar bikes. The MRC-F250 
underscores the continued push 
toward lightweight, minimally 
invasive assist systems in high-
performance road applications.

Another hub motor solution 
is presented by Bafang [Hall 
1 / M0215a]  with the H730, a 
3-speed automatic hub motor 
that has been awarded the Ger-
man Design Award. Developed 
for modern urban mobility, the 
system integrates Bafang’s GVT 
(Gear Variable Transmission) 
technology into a fully enclosed 
rear hub. The H730 shifts auto-
matically between gear ratios 

of 0.76, 1.0 and 1.31 at defined 
speed thresholds, aiming to 

maintain a natural cadence 
while reducing both over- 

and under-spinning. 
By eliminating 
external derailleurs 
and cables, the 
design minimizes 
maintenance and 
improves weather 
resistance. A key 
engineering step 
was reducing the 

rear dropout width from 
an initial 160mm concept to 

148mm, ensuring broader frame 
compatibility. With its focus on 
quiet operation, integration and 
everyday reliability, the H730 
reflects the growing demand for 
low-maintenance drive solutions 
in urban e-bikes.

Drive Kits: From Bicycle to 
Electric Bicycle
The third category in our overview 
focuses on drive kits that convert 
traditional bicycles into e-bikes, 
reflecting the growing relevance 
of retrofit solutions in the market. 
Kynamic [Hall 2 / R0510] , a 
subsidiary of KMC, presents the 
ePure system, an add-on drive kit 
designed to electrify conventional 
bicycles with minimal modification. 
Developed in collaboration with 
Delta, the compact solution con-
sists of just two core units: a rear 
hub motor and an integrated bat-
tery module. The 180 Wh battery 
incorporates HMI, controller and 

Bluetooth connectivity within a 
750 ml-sized housing, while the 
250 W thru-axle motor delivers 
30 Nm of torque and features an 

integrated torque sensor. With a 
total system weight of around 3 to 
3.25 kilograms, ePure targets road, 
gravel, urban, and folding bikes. Its 
external mounting concept reduces 
frame adaptation, positioning the 
system within the growing retrofit 
and lifecycle-extension trend in the 
e-bike sector.

Finally, we look at the Take-E 
[Hall 2 / R0506]  OctaLoop Kit, 

an e-bike conversion system built 
around the idea of lifecycle extension 
rather than replacement. Conceived as 
a laterally modular platform, OctaLoop 
allows individual components to be 
serviced or exchanged independently, 
avoiding the “all-or-nothing” logic com-
mon in vertically integrated systems. A 
Dynamic Torque Sensing System deliv-
ers assistance only when rider input is 
detected, aiming for energy efficiency 
and a natural pedaling rhythm. Instead 
of a dedicated display, a smartphone 
app handles interface functions, reduc-
ing hardware complexity. Designed to 
fit both legacy dropouts and modern 
thru-axle frames, the kit addresses 
compatibility across bike generations. 
Positioned within the growing retrofit 
segment, OctaLoop frames sustain-
ability as system longevity rather than 
material substitution. �Q��WMS

The Kynamic 
ePure 

lightweight 
retrofit kit 
with hub 

motor and 
integrated 

battery.

The compact 100 Nm mid-drive from Delta 
Electronics for performance-oriented 
e-bikes.

Shimano STEPS EP801 mid-drive with 85 
Nm, 600 W and expanded connectivity

Valeo Cyclee’s 48V mid-drive with 
integrated 7-speed automatic gearbox and 
130 Nm torque.

The OLI Edge 2.0 
mid-drive offers 
90 Nm with refined 
sensor control 
and thermal 
management.

Polini’s E-P3+ 
EVO2 Limited 

Series with 
updated 

electronics 
and up to 105 

Nm torque.

Hyena’s MRC-F250 2 kg thru-axle hub motor 
delivers 35 Nm for e-road bikes.

Bafang’s H730 automatic 3-speed hub 
motor with integrated GVT transmission.

Take-e's OctaLoop modular conversion kit 
with DTSS torque sensing and app control.
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NEW PRODUCTS

DAHON
LUNDEN 
20” TRI-FOLD 
BIKE
Equipped with patented double-joint 
handlebar for adjustable angle & 
height, boosting comfort and folding ef-
ficiency.; DELTECH system for efficient 
power transfer; Hard & Soft Tailer 
Shifter, Shimano 8-speed drivetrain and 
20”x2.0” multi-terrain tires for gravel 
and rough roads, perfect for explorers.
Hall 1 / 4F / L0112

JOYCUBE 
BATTERY
IT36
Joycube new integrated bat-
tery IT36 is designed with a 
module-replacement solution and 
features a smart BMS supporting 
800W continuous discharge. It is 
compatible with both one-piece 
and split-cover designs, offers IPX7 
waterproofing, EN50604 certifica-
tion, and includes an adjustable 
lock to fit various downtubes. 
Weighing only 3.2 kg, IT36 delivers 
reliable power for every ride. Hall 1 
/ 4F / L0528

TRIPEAK
JETSTREAM 
PRO AOPW-
AERO
AOPW-AERO features an advanced 
aerodynamic flow-cover design that 
reshapes airflow around the pulley system, 
reducing drag by approximately 15–20% 
compared with standard oversized pulley designs. 
Oversized pulleys, optimized chain dynamics, and ce ramic bearings enhance 
drivetrain efficiency, shifting precision, and sust ained power transfer during 
high-speed competitive riding. L0106
Hall 1 / 4F / L0106

CHIBA GLOVES
GEL PREMIUM
The upper hand is made of elastic, 
breathable materials for perfect fit 
and good ventilation. Palm is made 
of Digital Carbon Fibre for a safe grip 
and robust microfibre with ventilation 
holes. Ergonomically shaped poron gel 
padding absorbs shocks and vibrations. 
Ulnar nerve & carpal tunnel protection 
- the gel padding reduces the pressure 
on the ulnar nerve and the carpal 
tunnel. Quick-Pull pull-off aid and terry 
thumb to wipe away sweat. Washable 
up to 30 °C. Hall 1 / 4F / L0327a

RIMNETE
LIGHT WEIGHT 
ROAD REAR 
HUB
Rimnete’s RA57RDQ lightweight road 
rear hub delivers the perfect balance 
of strength, response, and weight. Built 
with an alloy body and 7075 aluminum 
M12 thru-axle, it weighs only 256g 
while maintaining excellent durability. 
The 6-pawl, 120-point engagement 
system ensures instant power transfer, 
supported by five sealed bearings 
for smooth, reliable performance. 
Compatible with Center Lock disc 
brakes and 10/11/12-speed drivetrains, 
it’s designed for riders who demand 
quick engagement and high stiffness in 
a lightweight hub. Hall 1 / 1F / K0419

THUN
CHA CHA
CHA CHA is THUN’s first bearing-only 
bottom bracket set with composite 
press-fit cups, designed for cranksets 
with 24 mm spindles. Its design posi-
tions the ball bearings within the frame 
housing, ensuring optimal stability 
and durability. This makes CHA CHA 
a reliable choice for urban, mountain, 
and road bikes. The bottom bracket is 
certified according to the relevant ISO 
4210 standards. Hall 1 / 4F / M0309

HYENA
ALL-NEW 
THRU-AXLE 
DRIVE
The MRC-F250 is a lightweight, 
high-performance thru-axle motor 
weighing just 2.0 kg. Delivering 
an industry-leading 35Nm on-hub 
torque, it ensures a smooth, quiet 
ride. Compatible with up to a 
12-speed cassette, it offers seam-
less integration, stability, and easy 
installation for high-performance 
road bikes. Hall 1 / 4F / N1214

V-GRIP
MIXED-
LOGIC 
MUDGUARD
This new mudguard from V-Grip/
Chen Whua offers a universal fit, 
allowing it to be used with most 
forks. Fabricated with PP poly-
propylene and carbon fiber, the 
mudguard is effortlessly installed 
to provide efficient splash and 
mud protection. See it at the 
V-Grip booth in Hall 1, 1F.
Hall 1 / 1F / I1112

BYSCHULZ
SEP.2 
SEATPOST
The SEP.2 Parallelogram elastomer 
suspension seatpost combines proven 
technology with modern materials for a 
more pleasant riding experience. With 
a compact installation height of only 
99mm and 24mm spring travel the SEP.2 
fits a wide variety of bicycle frames 
perfectly. The spring stiffness can be 
individually adjusted for rider weight 
and desired response.
The high-quality processing with 
sturdy, forged aluminum and mainte-
nance-free IGUS plain bearings ensures 
a particularly long service life. The 
SEP.2 offers a dynamic, modern design 
that perfectly combines functionality 
and aesthetics. Hall 1 / 4F / M0104

TOP 
VENTURER
32” XC HYPE 
BEGINS
Breaking the limits of 27.5–29”, 
this XC bike supports 32-inch 
wheels with 120/110mm travel, 
offering superior rolling to handle 
bigger jumps and obstacles with 
confidence. Built to push riders to 
challenge their limits. Hall 1 / 
1F / J1324
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NEW PRODUCTS

JETSET
AM-25 
HO
The legend returns 
with Jetset’s 25mm 
DH Classic. Some 
standards are time-
less for a reason. 
We are bringing 
back the ultimate 
25mm internal 
width DH rim. 29” 
rim weighs in at 
560g.
Hall 1 / 1F / 
K0928

ZENO
Q-CONNECTOR V2
ZENO Bicycle Component introduces the Q-Connector V 2, a 6g 
hydraulic coupler for modern integration. Its slim Ø 6.5mm profile 
ensures effortless internal routing, while self-sea ling technology allows 
instant, tool-free disconnection without fluid loss  or re-bleeding. This 
game-changer ensures zero performance compromise. V isit us at Booth 
K1031 to experience the future of maintenance! Hall 1 / 1F / K1031

TAYA
NEW SIGMA+ 
CONNECTOR
Experience TAYA’s New SIGMA+ connec-
tor, featuring breakthrough upgrades 
for high-torque and heavy-load de-
mands. This premium, reusable design 
is fully compatible with all mainstream 
chain brands, making it the ideal choice 
for E-Gravel, E-MTB, and E-Cargo bikes. 
Visit Booth K0310 to join our hands-on 
event and discover ultimate reliability 
with effortless installation!
Hall 1 / 1F / K0310

SKS GERMANY
SMARTGRAB 360
The phone mount for all common smartphones combines  robust materials 
with sophisticated design. Its innovative scissor t echnology provides 
automatic clamping and allows one-handed operation.  The mount rotates 
360 degrees for use in both portrait and landscape mode. A sturdy clamp 
securely fixes the SMARTGRAB 360 to the handlebar, while included rubber 
rings allow adjustment to handlebar diameters from 22.2 to 35 mm.
Hall 1 / 4F / L1112

ROTATES
ONE-CLICK 
MAGNETIC 
INSULATED 
BOTTLE SET
This 650ML bottle sticks like 
glue – yet removes easily! Mount 
on the down tube or the seat tube 
– or both. Simple bottle release 
- just push down then pull in one 
movement to slide out from left, 
right or center. Featuring an easy 
cleaning cap & super flexible HET 
material, this bottle ensures cold 
drinks stay cold on a long ride. US 
and internationally patents. Hall 1 
/ 1F / I1112

KMC
ALL-NEW 12/13-SPEED 
GO WAX CHAIN SERIES
KMC’s GO Waxed Chain, a 2026 iF Design Award winner, is the 
first mass-produced wax-based chain, using a biodegradable 
formula for low environmental impact. Optimized for SRAM 
and Shimano drivetrains, it delivers smoother, more stable 
shifting and efficient performance. GO WAX chain series offers 
dedicated models for major systems: SRAM T-Type / Flattop 
12/13-speed: DLC Flat, X Flat, eFlat Shimano / Campagnolo 
12-speed: DLC12, X12, e12. Hall 1 / 1F / J0118

DELTA
SYSTEM 

PLATFORM
Delta offers an open platform 
designed for flexibility. Configure 
lighting, battery systems, and 
display interfaces to match your 

bike’s unique positioning. 
With intuitive operation and 
seamless mode switching, 
the Delta System delivers 

the perfect balance of standard-
ized performance and customized 

innovation.
Hall 2 / 4F / R0313a

WELLGO
B382B
One-piece CNC-machined platform 
made from high-strength ex-
truded aluminum delivers superior 
durability and impact resistance. 
Replaceable anti-slip pins on 
both sides provide solid grip in 
all conditions, ensuring efficient 
power transfer. The large platform 
design evenly distributes force, 
reducing unnecessary pedaling 
loss while maintaining strength 
and improving ground control. 
Enhancing overall stability and 
control – built for the demands of 
riding.
Hall 1 / 1F / J0518
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CYCLING
TO WELLNESS

Exhibit Hall / Floor Guide

Complete Bicycles, Overseas Brands &
European Pavilion, Parts & Components,

Area I, J, K
Parts & Components, Cycling Accessories,

Cycling Apparel,
d&i awards Pavilion

E-Bikes & Drive units, Overseas Brands,
Parts & Components,

Cycling Accessories & Apparel,
Bike Tour & Cycling Culture,
Motion Vision & Start-ups 
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CYCLING

TO WELLNESS

Book an advertising package for 
the Eurobike, Taipei Cycle and 

Taichung Bike Week Show Dailies 
together and avail of discounts.

For details, see 
www.showdaily.net
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FESTIVAL DAYS

AUF 
DEUTSCH:

NEUE E�ANTRIEBE 
DER GRO�EN 

ANBIETER
GIANTS 650B 

JUGENDPLATTFORM
PREISE UNTER DRUCK

NEUE GPSR  
EU�VERORDNUNG

PRODUKTÜBERSICHT: 
SÄTTEL

HANDSCHUHE
RADSPORTBRILLEN

FAHRRADSCHUHE
FAHRRADTASCHEN

FEDERUNGSPRODUKTE
E�BIKES FÜR DIE STADT

NACHHALTIGE LÖSUNGEN
SPEZIELLE E�ANTRIEBSSYSTEME

E�BIKE�KOMPONENTEN & ZUBEHÖR
32�ZOLL�LAUFRÄDER & �REIFEN

E�BIKE�AKKUS & �KOMPONENTEN
NEUE ANTRIEBS� UND SCHALTGRUPPEN

WHAT TO 
SEE AND DO 
ENGEL MACHINE 
MOLDS CARBON 
HANDLEBARS
MAHLE GOES 
MID�DRIVE
ANANDA LAUNCHES 
NEW E�DRIVE
NEW PRODUCT  
HIGHLIGHTS
PRODUCT ROUNDUPS:
GLOVES 
ROAD TIRES
GRAVEL BIKES
SPEED PEDELECS
BICYCLE SECURITY
GRIPS AND BAR TAPE
E�BIKE PARTS & ACCESSORIES
HELMETS SUSTAINABLE SOFT GOODS

INSIDE TODAY'S SHOW DAILY:
WBIA: PEDALING TOWARDS NET ZERO | ACER’S PREDATOR BIKES | EVENT GUIDE 
MARKET REPORTS | HIGH�END RACERS | DELTA’S TOTAL SOLUTIONS 
EXHIBITOR PROFILES | PRODUCT HIGHLIGHTS
PRODUCT ROUNDUPS: SPORT/MTB E�BIKES | SUSTAINABLE PRODUCTS | BATTERIES & COMPONENTS | HELMETS | VALVES
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THURSDAY

WHAT
TO SEE AT

TAIPEI CYCLE!
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bike week 2023

The Show Newspaper www.showdaily.net September 25, 2024

WEDNESDAY

INSIDE:
SUSTAINABILITY REGULATIONS | TAIWAN RECOVERING? 
| E�BIKES SUPPORT EU MARKETS | VIETNAM REPORTS | 
EXHIBITOR PROFILES | NEW PRODUCTS | EXHIBITOR LIST | 
FLOOR PLANS

IN TAICHUNG!
GET IT DONE

AI 
COMES TO 
THE BIKE
INDUSTRY
INSIDE TODAY’S SHOW DAILY:
FIVE THINGS TO EXPECT AT TAIPEI CYCLE | BIKE VISION
NEW TA5 AXLE | GREEN LINK�UP FOR VELO & SRAM | D & I AWARDS
MARKET REPORTS TAIWAN & EUROPE | PRODUCT HIGHLIGHTS | NIGHTLIFE GUIDE
PRODUCT ROUNDUPS: TIRES | MOTORS | BELT DRIVES | URBAN E�BIKES
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WEDNESDAY

 Organized by:  TAITRA
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bike week 2025

The Show Newspaper www.showdaily.net September 16-19, 2025

EXHIBITOR LIST | FLOOR PLANS | COMPANY PROFILES
MARKET UPDATES | GREEN MATERIALS | TAIWAN EXPORTS | A NEW TBW FORMAT? | INDUSTRY INVESTMENTS 
2026 SHOW PREVIEWS | UKRAINE’S BIKE INDUSTRY | 32�INCH WHEELS | PRODUCT HIGHLIGHTS

WELCOME TO
BIKE WEEK!

The Official Eurobike Newspaper | www.showdaily.net Thursday, June 26, 2025

AUF 
DEUTSCH:
EU DIGITALER PRODUKTPASS, 
AUCH FÜR FAHRRÄDER
SELLE ROYAL STEIGT IN 
DAS GRIFF�SEGMENT EIN
NEUE ACHSSTANDARDS  
� SWS & TA5
NEUE PRODUKTHIGHLIGHTS
PRODUKTÜBERSICHT:
NACHHALTIGE LÖSUNGEN
RENNRADREIFEN
FAHRRADSICHERHEIT
BELEUCHTUNGSLÖSUNGEN

WHAT TO 
SEE & DO

EUROBIKE AWARDS
INDUSTRY TURMOIL, 

BUT A REBOUND LOOMS
NEW AXLE STANDARDS: 

SWS & TA5
NEWS FROM THE  

SHOW FLOOR
U.S. RETAILER OUTLOOK

DUTCH PAVILION
NEW PRODUCT  

HIGHLIGHTS
PRODUCT ROUNDUPS:

NEW DRIVETRAINS 
AND SHIFTING SOLUTIONS

E�DRIVE SYSTEMS FOR 
HYBRID CONCEPTS

SUSPENSION
URBAN E�BIKES

BAGS & PANNIERS
FRAMES

LIGHTING SOLUTIONS

DAY 2

A-Pro Tech 	 27
Alfred Thun GmbH 	 2
Ananda 	 9
Assess Industry 	 29
by,schulz 	 15
Chiba Gloves 	 23
Dahon 	 3
Delta Electronics 	 7
Eurobike 	 25
Hafny 	 24

Holland Mechanics 	 5
Jetset 	 35
Joycube Battery 	 29
Neco 	 40
SKS Metaplast Scheffer-Klute GmbH 	 19
Taya Chain 	 14
Velo Enterprise 	 11
Wellgo Pedal's Corp. 	 20
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Exhibit Hall / Floor Guide

Complete Bicycles, Overseas Brands &
European Pavilion, Parts & Components,

Cycling Accessories & Apparel

Area I, J, K
Parts & Components, Cycling Accessories,

Cycling Apparel,
d&i awards Pavilion

E-Bikes & Drive units, Overseas Brands,
Parts & Components,

Cycling Accessories & Apparel,
Bike Tour & Cycling Culture,
Motion Vision & Start-ups 
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(L0126)

Visitors’ Lounge / Red Bull
˜`&º(�G�/&
(R1014)

Workshop Stage
B¨(r5·
(S0308)

Main Stage
&ºƒ»05
(R1111)

Formosa Outdoor Hub
(R0802)

Motion Vision Stage
ƒ»05/&
(S1014)

Mobile Nature 4+2
(S1024)

Food Truck
­í›¦
(S1002)

Ticket Of�ce
2�rq•�
Lobby (1F / Area J),
Information Counter

Taiwan BIZ Fun
(I2081)

NESPRESSO
(J1415c)

Registration
LÖ–.•�

Cycling Paradise
Taiwan
(L2009)

Registration
LÖ–.•�

Charging Station
+Ïª6u@

Charging Station
+Ïª6u@

d&i awards Pavilion

(I2085)
05b“y61w®-

Red Bull
(M1419b)
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