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WELCOME TO THE SHOW

FOUR THEMES DEFINE 
TAIPEI CYCLE 2026

The exhibition department of the 
Taiwan External Trade Development 
Council (TAITRA) welcomes visitors 
from all over the world to this 
year’s edition of Taipei Cycle. With 
more than 900 exhibitors occupy-
ing approximately 3,450 booths, 
including around 200 international 
companies representing more than 
30 countries, the tradeshow floors at 
the Taipei Nangang Exhibition Center 
are approaching full capacity.

The 2026 edition of Taipei Cycle 
is built around four strategic themes 
designed to guide the industry’s 
next phase of growth: supply 
chain, sustainability, innovation, 
and cycling culture. These focus 
areas reflect the sector’s evolving 
priorities, from strengthening 
resilient global supply chains and 
advancing decarbonization initia-
tives to accelerating 
breakthrough 
technologies and 
expanding cycling’s 
role in modern 
lifestyles. Together, 
these themes 
underscore Taipei 
Cycle’s commitment 
to fostering forward-
looking dialogue, 
sustainable mobility 
solutions, and cross-
sector collaboration 
across the entire 
cycling ecosystem.

Some of the 
highlights of this 
year’s show include 
the Taipei Cycle 
Industry Forum that 

attracts decision makers from all 
over the world, and the Taipei Cycle 
d&i Awards organized in coopera-
tion with iF Design. As the show’s 
startup and innovation platform, 
Motion Vision focuses on the inter-

section of sports 
technology, cycling 
innovation, and 
health applications. 
Lastly, The Green 
Forward program 
highlights the 
cycling industry’s 
transition toward 
sustainable develop-
ment by recognizing 
companies that dem -
onstrate concrete 
achievements in 
ESG (Environmental, 
Social, and Gover-
nance) practices.

We hope you 
have a productive 
and pleasant stay in 

Taipei.
Cycling to Wellness is the official 
theme of the 2026 Taipei Cycle.

Taipei Cycle’s show manager Ethan Liu.

FOLLOW US ON 
For industry news all year round, 

follow Show Daily on LinkedIn.
https://www.linkedin.com/company/show-daily/

GOT NEWS FOR US?
Drop into our production office in 
Hall 1, 5F, room 521 or email  
tom@showdaily.net
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MARCH 25           28. 2026
CYCLING

TO WELLNESS

Taipei Cycle Event Schedule
]�.[Pˆs‘••

24
(Tues)

15:00 - 16:30
TAIPEI CYCLE x SHIFT What's Next? 
2026 Industry Forecast Seminar
TAIPEI CYCLE x SHIFT 2026 k4V`™¸.tm®(QRZ

6F, Grand Hilai Taipei
05.Í`N(µ8Ð­¤CÅ6F

18:00 - 20:00
CYCLE NIGHT TAIPEI (By Invitation) 
CYCLE NIGHT TAIPEIæwŸ�•�-Væx

3F, Grand Hilai Taipei
05.Í`N(µ8Ð­¤CÅ3F

25
(Wed)

08:30 - 10:00
Leaders' Breakfast (By Invitation)
¬F•ÜP•­íRZæwŸ�•�-Væx

6F, Grand Hilai Taipei
05.Í`N(µ8Ð­¤CÅ6F

10:30 - 11:30
Opening Ceremony
§ÚCL,)rò

Main Stage (R1111), TaiNEX �Ž
/B^¦'3®- 4 Wœö98ÐRZƒ»05ö9
O1(Y•+æ‰R1111

11:30 - 12:30
IBDC Award Ceremony
ò#i�ƒH•d›¦“ä“™Zò˜Ó (IBDC) ¬<h�,)rò

Conference Room 402,
4F, TaiNEX �•
/B^¦&g®- 4 Wœ402 RZ–~>T

13:30 - 16:00
WBIA Forum
WBIA •88"

Conference Room 401,
4F, TaiNEX �•
/B^¦&g®- 4 Wœ401 RZ–~>T

15:30 - 16:30
d&i Awards/Green Forward Award 
Ceremony
d&i Awards/Green Forward €"0V¬<h�,)rò

Main Stage (R1111), TaiNEX �Ž
/B^¦'3®- 4 Wœö98ÐRZƒ»05ö9
O1(Y•+æ‰R1111

17:00 - 18:30 Sports Party Night (By Invitation)

Visitor's Lounge (R1014),
4F, TaiNEX �Ž
/B^¦'3®- 4 Wœö9˜`&º(�G�/&ö9
O1(Y•+æ‰R1014

26
(Thurs)

10:00 - 12:30 Motion Vision-Pitch & Demo

Motion Vision Stage (S1014),
4F, TaiNEX �Ž
/B^¦'3®- 4 Wœö9Motion Vision ƒ»05ö9
O1(Y•+æ‰S1014

09:00 - 12:00
(BAS)  ESG Forum
&¥‡ ƒH•d›¦[•|õ€"nE/?RZ (BAS)
ESG ò#i�)¸–~•88"

Conference Room 402,
4F, TaiNEX �•
/B^¦&g®- 4 Wœ402 RZ–~>T

11:00 - 16:00
Cycling Workshop
¯·ö9RdYýi� Workshop
¯·™±œrk0&ÓPG& &º¬—?,“�

Workshop Stage (S0308), 4F, 
TaiNEX �Ž
/B^¦'3®- 4 Wœö9Workshop ƒ»05ö9
O1(Y•+æ‰S0308

14:00 - 17:00
TAIPEI CYCLE Industry Forum
TAIPEI CYCLE 5\©yk4V`•88"

Main Stage (R1111), TaiNEX �Ž
/B^¦'3®- 4 Wœö98ÐRZƒ»05ö9
O1(Y•+æ‰R1111

14:00 - 17:00 Motion Vision-Future Salon

Motion Vision Stage (S1014),
4F, TaiNEX �Ž
/B^¦'3®- 4 Wœö9Motion Vision ƒ»05ö9
O1(Y•+æ‰S1014

27
(Fri)

09:00 - 18:00
2026 National Secondary School Cycling 
Esports Championships
ò#5\&¥?-=øª6uyƒHkK›¦¤�W¦˜Ó

Main Stage (R1111), TaiNEX �Ž
/B^¦'3®- 4 Wœö98ÐRZƒ»05ö9
O1(Y•+æ‰R1111

09:00 - 18:00
Cycling Workshop
¯·ö9RdYýi� Workshop
¯·™±œrk0&ÓPG& &º¬—?,“�

Workshop Stage (S0308), 4F, 
TaiNEX �Ž
/B^¦'3®- 4 Wœö9Workshop ƒ»05ö9
O1(Y•+æ‰S0308

09:45 - 11:30 LEV Hall of Fame Induction Ceremony

Motion Vision Stage (S1014),
4F, TaiNEX �Ž
/B^¦'3®- 4 Wœö9Motion Vision ƒ»05ö9
O1(Y•+æ‰S1014

09:20 - 12:00

Smart Mobility Future: Kickstarting
Co-Creation for the AI Cycling Revolution
(By Invitation)
�yQp•dR¢(µ�zš�V`5iTrRZ–~æwŸ�•�-Væx

Conference Room 401,
4F, TaiNEX �•
/B^¦&g®- 4 Wœ401 RZ–~>T

14:30 - 15:00

Riding into the Future: Sustainable 
Disclosure Strategies for the Bicycle 
Industry Amidst Regulatory and Market 
Trends
¯&¯•R¢(µæ‰ƒH•d›¦k4V`5ˆ\•’Êƒ…BÑ7%™¸.t&tm¸
[•|õL÷ª«v<kœ

Motion Vision Stage (S1014),
4F, TaiNEX �Ž
/B^¦'3®- 4 Wœö9Motion Vision ƒ»05ö9
O1(Y•+æ‰S1014

15:00 - 15:30

The DACH Market Blueprint: 2026 
Trends and Distribution Strategies for 
Manufacturers
2026 EÞ”Ã/&BÑ7%‹Ý5læ‰‘¢ž$2BEó*”m¸ž�š�(Q?w
ƒ…™¸.tKx/B ( EÞ5\ö6995’-Dö6i°8f )

Motion Vision Stage (S1014),
4F, TaiNEX �Ž
/B^¦'3®- 4 Wœö9Motion Vision ƒ»05ö9
O1(Y•+æ‰S1014

28
(Sat)

10:00 - 14:00
Cycling Workshop
¯·ö9RdYýi� Workshop
¯·™±œrk0&ÓPG& &º¬—?,“�

Workshop Stage (S0308), 4F, 
TaiNEX �Ž
/B^¦'3®- 4 Wœö9Workshop ƒ»05ö9
O1(Y•+æ‰S0308

Event Schedule
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WHAT’S NEXT? 2026 INDUSTRY FORECAST

TAIPEI CYCLE OPENS WITH A BET ON DATA
The industry is past the worst  of  the disrupt ion,  b ut not past uncertainty.  At  the show’s opening 

seminar,  hosted by Taipei  Cycle and Shi f t  Act ive Me dia,  speakers made the case for smarter 
decis ions and longer- term thinking.

On the eve of Taipei Cycle 2026, 
bicycle industry professionals 
gathered yesterday for a seminar 
that served as a reality check for the 
current state of the industry. Hosted 
by Taipei Cycle in partnership with 
media agency Shift Active, the session 
brought together senior executives, 
media and delegates to confront the 
question now hovering over much 
of the bicycle business: what comes 
next after several years of turbulence?

Simon Wang, President and CEO 
of TAITRA, set the tone with an 
unsentimental summary of an industry 
still digesting successive shocks. 
“Over the past few years, the cycling 
industry has experienced dramatic 
changes from unprecedented demand 
to supply chain disruptions, inventory 
adjustments, and market corrections,” 
he said. The real issue now, he argued, 
is “not simply how the industry 
recovers, but how it evolves globally.” 
His remarks focused less on cyclical 
recovery than on structural change. 
“Supply chains are being redesigned to 
become more resilient,” Wang added. 
“Sustainability is no longer optional. It 
has become an expectation.”

Robert Wu, Chairman of the Taiwan 
Bicycle Association, emphasized this 

focus on sustainability: “We have only 
one earth. There is no plan B,” he said. 
“Let’s work together to create a more 
beautiful and sustainable world.” His 
clear message: sustainability is no 
longer an accessory to the bicycle 
industry’s narrative - it is becoming 
part of its business logic.

Doug Baker, Shift Active Media’s 
chief strategy officer, then shifted the 
focus to a presentation of a substantial 
body of data, drawn from several sur-

veys. Using industry polling, consumer 
research and search-trend analysis, he 
argued that the next phase of decision-
making in the cycling business will 
depend less on instinct and experience 
and more on better information.

The findings presented during the 
seminar pointed to a market that is 
stabilizing rather than surging. Baker 
shared data from an industry survey 
showing cautious optimism, with 
many companies expecting stability 

and some signs of growth, even as 
tariffs, discounting and trading condi-
tions remain major concerns. He also 
presented consumer data indicating 
continued interest in categories such 
as gravel, road and e-bikes, alongside 
evidence that many companies 
are still prioritizing new product 
innovation. In the coming days, the 
Show Daily will examine the Shift 
Active Media data presented in Taipei 
yesterday in greater depth. �Q��WMS

Robert Wu (Chairman of Taiwan Bicycle Association),  Simon Wang (President and CEO of TAITRA) and Doug Baker (Chief Strategy Officer 
Shift Active Media)
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ASSESS TURNS 50

HALF A CENTURY OF INNOVATION
Global  expansion is top of  mind for Assess on the h eels of  i ts  50th 

anniversary,  wi th a brand-new factory opening in Ca mbodia.

The roots of Assess trace back to 
1975, when Homer Hsiao started the 
company to build hubs for bicycles 
and wheelchairs in Taichung. Focusing 
on high-quality, reliable products and 
investing in research and development, 
Assess [Hall 1 / K0419]  gradually 
built a reputation as a partner provid-
ing on-time delivery and comprehen-
sive OEM and ODM solutions, due to an 
exceptionally high in-house production 
rate and rigorous testing. Assess is 
still family-owned, with Tony Hsiao at 
the helm as general manager. At the 
company’s half-century mark, it looks 
to innovate and keep its production 
base close to major bicycle assembly 
plants in a bid to speed up logistics and 
facilitate exchange.

This is reflected in the set-up and 
size of its current factories, which 
cover four of the current main clusters 
of global bicycle manufacturing, 
totaling an annual capacity of up to 
10 million aluminum and steel hubs 
marketed under the Assess brand at 
the entry-level and Rimnete for the 
mid- to high-end product range. The 
10 employees at Assess’s Taiwan 
headquarters focus entirely on high-
unit-price, low-volume production and 
ongoing R&D projects. Larger volumes 
have been gradually moved to two 

factories in China: the facility in Shen-
zhen, which has been operating since 
1990 and counts a staff of 20, and the 
Nanjing factory opened in 2002, with 
another 110 employees. Eighty percent 
of Assess’s staff works in production 
and 20 percent in administrative jobs, 
including the in-house technical team.

As part of its new global supply 
chain strategy, Assess invested US$12 
million to establish its new Rimnete 
Plant in Svay Rieng Province, Cambo-
dia, in March 2026. The company sees 
this latest addition as a major mile-
stone in its global expansion strategy, 
by adding another 35 employees in 
a strategic location that is growing 
in importance for global bicycle 
production. The country profits from 
low labor costs, permanent land 
ownership policies and favorable 
tax and trade conditions, as well as 
the proximity of Southern Vietnam’s 
burgeoning bicycle production hub 
and container terminals.

By keeping steps such as aluminum 
extrusion and high-tonnage cold 
forging, CNC machining and anodizing 
– plus the complete assembly in-house 
– at the new Rimnete plant, Assess 
offers a fully integrated one-stop 
production system that improves 
quality control. Building a new 

factory from scratch gave Assess an 
opportunity to optimize its operations, 
not only in terms of efficiency but also 
in ecology. Carbon reduction objec-
tives have been integrated into the 
production flow design and the choice 
of equipment, as part of Assess’s effort 
to balance operational efficiency with 

environmental responsibility.
In terms of product, Assess’s main 

goal is to aim for that sweet spot 
between quality and cost, tailored to 
the needs of respective customers – 
with a lot of flexibility and industrial 
know-how added for good measure. 
�Q��LvR

With its Rimnete Plant in Cambodia, Assess has expa nded into yet another cluster of the 
global bicycle production.
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CHIBA GLOVES GROWS

GERMAN GLOVE MAKER 
RETURNS TO TAIPEI CYCLE

Gloves that f i t  comfortably and al leviate pressure f rom the handlebar can make a smooth r ide 
even more enjoyable.  That ’s exact ly what Chiba has been working to del iver for  many decades, 

wi th techniques from smart  padding to seamless palm  hands.

The family-owned German company is 
strongly established in Europe, where 
its gloves are used for cycling, skiing 
and other sports. Now, Chiba [Hall 1/
L0327]  is returning to Taipei Cycle 
this year, with production geared up to 
serve more Asian markets.

The capacity of its Indonesian plant 
reaches more than 1.2 million pairs per 
year. Employing about 500 workers, the 
factory handles high-frequency weld-
ing, printing, embroidery and more.

Marcus Chiba, the company’s chief 
executive, reckons that its specialist 
approach and integrated production 
have helped to build up the brand. “We 
have always focused on ergonomical 
gloves, which provide improved 
function for sports,” Chiba says. “We’re 
always thinking about gloves, and we 
try to do everything ourselves.”

Chiba is a fifth-generation member 
of the family that started its glove-
making business in 1853 in Abertamy 
– then Abertham – near the spa town 
of Karlsbad. It switched the production 
entirely to sports gloves in 1965, when 

Chiba settled in Piding, in Bavaria.
Over the next decades, Chiba 

innovated with anatomical gloves for 
weight training, and ski gloves with a 
smart heating system. Then 
came the Quickpull system, 
with loops on the fingers 
allowing for easy removal of 
the gloves.

When it comes 
to cycling, Chiba 
works with riders 
to provide optimal 
comfort and protec-
tion, which helped to 
come up with BioXcell. 
Launched in 2018, it 
provides anatomical padding 
to reduce pressure from the 
handlebar, particularly when 
riding downhill.

Thick padding under 
the little finger protects 
the ulnar nerve and takes 
pressure off the carpal tunnel 
in the middle of the hand. 
“We found that for about 90 

percent of riders, your hands will no 
longer get numb,” said Chiba. Over 
20 percent of the company’s cycling 
gloves use BioXcell padding.

The German glove maker 
went on to adopt seamless 
palms. “They reduce friction 

and stretch better to adjust 
to the rider’s hands,” Chiba 
explains.

Although Chiba con-
tinues to make samples 
in Germany, it has long 
moved its production to 
Asia. Cycling gloves make 

up about 75 percent of 
the Indonesian production. 

Chiba turns out over 500 new 
gloves per year, and about 
20 percent of the capacity is 
taken up by manufacturing 
for other brands.

“We didn’t have previously 
have the production capacity 
to target more customers,” 
said Chiba. “Now it’s time to 
go again.”

Products for most European 
markets are dispatched from a large 
warehouse in Germany. With about 
300,000 units in stock, it has helped 
Chiba gain recognition for fast and 
efficient deliveries.

Shipments to Asian markets are 
made directly from Indonesia. Chiba 
has distribution partnerships in South 
Korea and Japan, and it directly sells to 
customers in Indonesia, Malaysia and 
Singapore, but it’s targeting distribu-
tion in other Asian markets and more 
OEM assignments. �Q��BS

Chiba’s headquarters are in Bavaria, but 
its Asian business runs from its Indonesia 
factory.

Chiba uses its 
Bioxcell padding 

technology in 
20 percent of its 

cycling gloves 
to prevent hand 

numbing.
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EUROPEAN MARKET REPORTS

BELGIUM LEADS THE WAY TO RECOVERY
Only a few European countries had 
published their market data for the 
year 2025 in the lead up to Taipei Cycle, 
but already, a clear pattern was starting 
to emerge: As inventory levels continue 
to fall, the drop in units delivered is 
smaller than the drop in turnover. A 
prime example is Germany, the largest 
and arguably most mature market for 
bicycles and e-bikes in Europe. Ac-
cording to data compiled by industry 
federation ZIV, the units delivered to 
resellers dropped by another 100,000 
to 3.8 million in 2025.

This marks a decline of the market 
volume by 3.9 percent year-on-year, 
with e-bike deliveries dropping by 
4.8 percent to 2 million and their 
market share dropping slightly to 52.7 

percent. The effects of aggressive 
bargaining campaigns to get rid of 
overstock shows in the turnover 
generated by the sales of bicycles 
and e-bikes: This number dropped by 
7.7 percent to € 5.85bn. While utility 
e-bikes and mountain bikes with or 
without electric assistance continued 
to struggle, drop-bar bicycles were 
in high demand. The same goes for 
repair and maintenance services – the 
turnover generated through work-
shops grew by 13.5 percent.

A similar pattern can be observed 
in the Netherlands. After two rough 
years, the number of bicycles and 
e-bikes delivered to resellers dropped 
by another 7 percent to 795,968 
units. Of these, 391,918 units were 

e-bikes, putting their market share at 
49 percent. But due to their higher 
average price, e-bikes made up for 
73 percent of the turnover generated 
by sales. For the entire market, the 
turnover dropped by only 1.3 percent 
to € 1.53bn according to industry 
federations RAI Fiets and Bovag.

As resellers in Switzerland priori-
tized reducing their high inventory 
levels throughout 2025, the number 
of bicycles and e-bikes delivered 
dropped by another 7.4 percent year-
on-year to 316,050 units. According 
to industry federation Velosuisse, the 
market share of conventional bicycles 
rebounded to 59 percent, reflecting 
two phenomena: inventory levels are 
particularly high with utility e-bikes 

and eMTBs, throttling the deliveries 
of new goods. At the same time road 
bikes, gravel bikes and e-gravel bikes 
were in high demand.

Belgium is an outlier in a positive 
sense as its bicycle and e-bike market 
rebounded in 2025, according to 
industry federation Traxio. Following 
two years of decline, the units sold 
grew by 7.1 percent to 578,737. The 
growth was even stronger with 
e-bikes, which saw units delivered 
to resellers grow by 7.45 percent to 
295,360, representing a market share 
of just over 51 percent. Following a 
slump, speed pedelecs were back in 
high demand, and leasing was the 
most popular way to get hold of such 
a fast e-bike for commuting. �Q��LvR
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NOVATEC INNOVATES

DISCIPLINE THROUGH THE DOWNTURN
A vis i t  to Novatec ’s headquarters ahead of  Taipei  C ycle showed a company navigat ing 

the downturn wi th conf idence, whi le cont inuing to p ush new products and greener product ion.

In Taichung, the bicycle industry’s 
troubles are hard to miss. Orders 
remain subdued, margins are tight 
and geopolitical turbulence keeps 
adding fresh uncertainty. Yet during 
our visit to Novatec’s [Hall 1 / I0818]  
headquarters ahead of Taipei Cycle, the 
mood was far from resigned. Walking 
the factory floor and speaking with CEO 
Jeff Chen, we saw a company respond-
ing to the prolonged downturn with 
discipline, new products and a clear 
commitment to sustainability.

“Survival mode has already been 
activated for the past four or five years,” 
Chen said. The pressures are familiar: tar-
iffs, energy volatility, weak demand and 
the war in the Middle East. In response, 
Novatec has streamlined its product 
range and tightened inventory control. 
The aim, Chen made clear, is to keep 
the business on a solid footing: control 
costs, protect margins and preserve the 
flexibility needed to navigate a market 
that still offers little visibility.

That discipline is closely tied to 
Novatec’s push beyond its traditional 
core. Over the past six years, the 
company has expanded into carbon-
fiber components, a move that now 
looks especially timely. What began as 
a small sideline has grown into a busi-

ness accounting for up to 20 percent 
of revenue. In a softer market, that 
broader portfolio not only opens new 
opportunities but also helps stabilize 
the company’s overall performance.

At the same time, Novatec continues 
to underline the importance of innova-
tion, even – or especially – in difficult 
times. New products remain a central 
pillar of its market approach, with 
Taipei Cycle serving as a key platform to 
showcase developments. The message 
is clear: Standing still is not an option, 
regardless of the market cycle.

Most striking during our fac-
tory visit, though, was how firmly 
sustainability remains embedded in 
the strategy. While other firms have 
pushed environmental targets into the 
background due to economic pressure, 
Chen insisted that the subject remains 
central. Novatec also continues to 
play an active role within BAS – the 
Bicycling Alliance for Sustainability – 
which still counts close to 80 members 
and remains a key industry platform.

That commitment to more 
environmentally friendly production 
measures was also evident on the 
shop floor. During our visit, Novatec 
demonstrated how it is reducing 
packaging waste by eliminating 

plastics, replacing them with recycled 
paper and, in some cases, testing 
whether packaging can be reduced 
further. Early shipping trials have been 
encouraging, with customers reporting 
no defects or transport damage.

More notably, Novatec has started 
producing its hubs with recycled, or 
“green,” aluminum. Chen described 
this as a major step, now being rolled 
out across production. In a market still 
defined by uncertainty, such invest-
ments signal a longer-term perspec-
tive. This is also the main takeaway 

from our factory visit: against the 
backdrop of Taichung’s cautious 
industry mood, Novatec’s approach 
stands out: navigating the downturn 
with discipline while steadily prepar-
ing for the next upcycle. �Q��WMS

Novatec’s CEO and general manager, Jeff Chen.

The Show Daily was on-site in Taichung to 
visit Novatec’s production facilities.

Novatec has begun integrating recycled 
aluminum into its hub production.
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STATE OF THE TAIWANESE INDUSTRY

PEDALING BETWEEN 
CORRECTION AND COMEBACK

Global  headwinds and structural  shi f ts are test ing Taiwan’s manufacturers.  The Show Dai ly  
reviewed the latest  market data to assess where the  Taiwanese bicycle industry stands.

For decades, the fortunes of the 
global bicycle trade have been 
chained – sometimes comfortably, 
sometimes uncomfortably – to the 
industrial districts of central Taiwan. 
In the sprawling factories of Taichung 
and among their tightly knit network 
of specialist suppliers, the island 
refined a model that fused high-end 
manufacturing expertise with deep, 
long-standing partnerships to global 
brands. Precision engineering, flexible 
production and an ability to scale at 
speed turned Taiwan into the quiet 
fulcrum of the premium bike world.

During the pandemic boom, that 
model appeared not just resilient but 
almost unbeatable, as demand surged, 
and order books filled up at record 
speed. What followed, however, were 
difficult years. Since 2023, the industry 
has struggled with too much stock in 
the system, weaker consumer demand 
and a clear slowdown in global sales. 
Now, as 2026 begins, there is still no 
real sign of a strong rebound. The 
excitement of the boom years has 
faded, inventories have only slowly 
come down and many markets remain 
cautious. The latest figures, therefore, 
no longer point to rapid growth but to 
a phase of adjustment, consolidation, 
and selective resilience.

TBA Export Data: Measuring the 
Market Correction
The official data from the Taiwan 
Bicycle Association (TBA) underline 
just how uneven the recovery of 
the global bicycle market remains. 
In 2025, Taiwanese manufacturers 
exported 335,750 e-bikes, a decline of 

7.7 percent compared with 363,921 
units in 2024. In value terms, however, 
the picture looks far more stable: 
Exports reached $668.2m, only slightly 
below the $672.2m recorded a year 
earlier, a marginal drop of 0.6 percent. 
The explanation lies in pricing. The 
average export price increased from 
$1,847 to $1,990 per unit, a rise of 7.7 
percent. In other words, fewer e-bikes 
left the island, but those that did were 
positioned at a higher value, softening 
the impact of lower volumes.

Conventional bicycles paint a far 
more fragile picture. Export volumes 
declined by 23.9 percent to 691,219 
units, down from 908,325 in 2024. In 
value terms, the drop was even more 
pronounced: exports fell 27.8 percent 
to $742.9m, compared with just over 
$1bn the previous year. At the same 
time, the average export price edged 
down by 5.1 percent to $1,074 per 
unit. In essence, Taiwan is shipping 
significantly fewer traditional bicycles, 
and doing so at slightly lower prices. 
This development mirrors the broader 
global market environment, where en-
try- and mid-level segments continue 
to struggle as retailers work through 
excess inventory and many consumers 
delay discretionary purchases.

Parts, by contrast, tell a different 
story. Export volumes rose by 4.5 per-
cent to 32.6m units, while export value 
increased by 4.7 percent to $1.47bn. 
In revenue terms, components now 
generate more income than complete 
bicycles and are close to the level of 
e-bikes. These figures highlight the 
enduring strength of Taiwan’s supplier 
network. Even as orders for finished 

bikes fluctuate from quarter to 
quarter, international brands continue 
to depend on Taiwanese drivetrains, 

frames and other key components 
for their global production lines. In 
a market still working through the 

Taiwanese Bicycle Exports to the EU (USD)
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aftereffects of the boom years, this 
broad and specialized supply base 
provides a level of stability that pure 
bike assemblers often struggle to 
achieve.

The regional breakdown underlines 
how much the downturn depends on 
geography. Exports of conventional 
bicycles to the United States fell by 33 
percent in value terms, from $308m in 
2024 to $206.5m in 2025. Tariff policies, 
ongoing trade tensions and currency 
fluctuations all added pressure, mak-
ing Taiwanese products more expen-
sive in the U.S. market and dampening 
demand further. Shipments to the 
European Union declined 15.8 percent, 
from $291m to $245m. Australia was a 
rare bright spot, with bicycle exports 
up 20 percent to $47.3m.

E-bikes offer a more nuanced pic-
ture. Exports to the European Union 
edged up by 2.4 percent to $333.2m, 
suggesting a degree of stabilization 
after the sharp correction of the previ-
ous years. Shipments to the United 
Kingdom increased by 7.2 percent to 
$35.6m, while exports to Australia rose 
even more strongly, up 21.5 percent 
to $19.8m. Although overall volumes 
are still below peak levels, demand for 
electric models appears comparatively 
resilient in several developed markets. 
This points to a broader shift in 
consumer behavior, with many riders 
continuing to favor electric mobility 
over traditional bicycles. Even in a 
subdued market environment, e-bikes 
remain the structurally more robust 
segment of Taiwan’s export portfolio.

A longer-term comparison 
with the EU highlights how far the 
market has shifted from its peak years: 
Conventional bicycle exports to the 
EU reached nearly $610m in 2016 but 
have since fallen steadily to just under 
$245m in 2025 – less than half the level 

seen a decade ago. E-bikes followed 
the opposite path for several years, 
rising from $93m in 2016 to a peak 
of $791m in 2022 before correcting 
sharply to around $333m in 2025. Even 
after this adjustment, electric models 
remain well above their pre-pandemic 
levels, underlining how structurally 
important the segment has become for 
Taiwan’s exporters.

Taken together, the TBA data make 
clear that the correction is far from 
uniform across segments and regions. 
Traditional bicycles remain firmly in 
adjustment mode, particularly in the 
United States, where demand has soft-
ened markedly. E-bikes, by contrast, 
are proving more resilient, supported 
by firmer average prices and relatively 
steady demand in parts of Europe and 
Australia. At the same time, compo-
nents continue to act as a financial 
anchor for the industry. The overall 
picture is therefore one of transition 
rather than collapse. Taiwan’s bicycle 
sector is smaller than during its 
pandemic peak, but it is repositioning 
itself toward higher-value products, a 
stronger focus on electric mobility and 
the continued leverage of its advanced 
manufacturing and supplier expertise.

Stock Market Reports: The Recov-
ery Continues
If the export data show the direction 
of travel, the company reports of 
Taiwan’s listed manufacturers reveal 
how painful the adjustment still is. 
In the first nine months of 2025, the 
Giant Group [Hall 1 / M0820]  
generated consolidated revenue of 
NT$47.96bn, which meant a decline 
of 16.9 percent compared with the 
same period last year, underscoring 
the continued market adjustment. 
The third quarter was particularly 
soft, with revenue dropping 24.9 

percent year on year to NT$15.36bn. 
Even so, profitability showed some 
improvement. Gross margin in Q3 
increased to 21.5 percent, up from 
18.5 percent a year earlier, helped by 
stronger own-brand sales initiatives 
and inventory-related effects. Europe 
provided modest support, with OEM 
business rising by almost 20 percent, 
whereas demand in the United States 
and China remained subdued.

At Merida Industry [Hall 1 / 
M0620]  the downturn has been 
comparatively moderate. For the first 
three quarters of 2025, the company 
reported consolidated revenue of 
NT$21.8bn, a decrease of 8.5 percent 
year on year. Net income attributable 
to the parent company reached 
NT$1.44bn, resulting in earnings per 
share of NT$4.81, down from NT$5.89 
in the same period last year. Although 
profits have declined, the overall 
contraction appears less severe than 
at some peers. Media reports pointed 
to improving demand in Europe 
and the United States as supportive 
factors, alongside contributions from 
affiliated investments. Taken together, 
the figures indicate a period of gradual 
stabilization, even if business levels 
remain below those seen during the 
market’s peak years.

Further along the value chain, 
the picture at KMC International 
[Hall1 / J0118]  reflects the broader 
slowdown in production. The chain 
specialist posted cumulative sales 
of NT$4.69bn for fiscal 2025, slightly 
below the NT$4.98bn recorded in 
2024 and well under the pandemic 
peak of NT$7.76bn in 2021. The drop 
mirrors weaker global bike assembly 

and continued inventory correction 
among major brands. Even so, 
revenues have leveled off compared 
with 2023, suggesting that the steepest 
part of the downturn may be over. 
As a key supplier to international 
manufacturers, KMC’s performance 
remains closely linked to global output 
volumes, but the worst of the adjust-
ment phase appears to be passing.

The Shape of the New Normal
A look at the latest data from the 
Taiwanese bicycle industry shows 
that three years on from the pandemic 
peak, the debate has shifted. No one is 
asking whether the market has cooled; 
the real question is if the worst part 
is over. The latest export figures and 
company results suggest that Taiwan’s 
industry is edging toward a new 
balance: fewer bikes shipped, higher 
average prices and a clearer depend-
ence on e-bikes and components. 
The dramatic swings of 2020 to 2022 
have faded. What remains is a slower, 
more cautious recovery that rewards 
discipline over speed. In general, the 
numbers do not point to a fresh boom 
– they look more like consolidation.

For decades, the rhythm of the 
global bicycle trade has echoed 
through central Taiwan’s factories, 
and that is still the case today. 
Volumes may be lower than in the 
boom years, but the industrial core 
remains firmly in place: The supplier 
networks, the engineering know-how 
and the close ties to global brands 
have not disappeared. In a leaner, 
more selective market, that depth and 
resilience may prove more valuable 
than sheer scale. �Q��WMS
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SKS GERMANY

TRADITION, TOOLS AND 
A TURNING POINT IN TAIPEI

With i ts f i rst  e lectr ic mini  pump, two new tool  ser ies and a 60th anniversary edi t ion of 
the famous Rennkompressor,  SKS Germany arr ives in T aipei  armed with performance and 

European manufactur ing depth.  The focus for 2026: s trengthening OEM t ies whi le 
consol idat ing a stable af termarket business.

SKS Germany [Hall 1 / L1112]  is a 
well-established name in the interna-
tional bicycle industry. The Sundern-
based manufacturer – formally SKS 
metaplast Scheffer-Klute GmbH – has 
been producing bicycle accessories 
since 1921. What began with pumps 
in the early 1930s has evolved into a 
broad portfolio spanning floor pumps, 
mini pumps, mudguards, tools and in-
tegrated solutions. Yet the company’s 
core narrative remains unchanged: 
high-quality, durable products largely 
manufactured in Germany.

“As a European manufacturer with 
a strong focus on in-house produc-
tion, we rely on long-lasting, 
high-quality products that are also 
environmentally friendly,” says 
Frederik Reichert, export man-
ager and head of external sales. It is 
therefore no surprise that SKS aims to 
sharpen precisely these performance 
credentials at Taipei Cycle 2026.

Headlining the SKS booth is the 
company’s first electric mini pump 

(EMP), a sign that even a century-old 
pump specialist recognizes the growing 
appetite for compact, battery-powered 
solutions, particularly in the premium 
and e-bike segments. Complementing 
the EMP are two new tool series, 
including the TOM and MIA ranges. 
Performance and efficiency, Reichert 
emphasizes, are the guiding principles. 
In a crowded accessory market, 
marginal gains – lighter weight, smarter 
integration, faster handling – can 
translate into meaningful differentiation 
for OEM partners.

At the same time, SKS is not 
neglecting its heritage. The iconic 
Rennkompressor, arguably one of the 
most recognizable floor pumps in the 
industry, celebrates its 60th anniver-
sary this year. A special edition will 
be on display in Taipei, linking past 
and future in a single product story. 
For OEMs and distributors alike, 
it serves as a reminder that brand 
equity in accessories is built over 
decades, not seasons.

However, new products are not 
the only reason why the Germans are 
once again exhibiting in Taipei. For 
SKS, the show remains a strategic 
platform for dialogue and positioning, 
Reichert says. “For SKS Germany, 
Taipei Cycle each year is the op-
portunity to experience cutting-edge 
innovation, sustainability and quality,” 
he says. These days, he adds, direct 
exchange is also more important than 
ever. “Especially in view of the current 

market situation, it is particularly 
important for us to use the trade fair 
to exchange ideas and seek direct 
conversations with our partners.”

Reichert’s objectives for Taipei 
Cycle 2026 are clear: strengthening 
existing partnerships, establishing 
new contacts, making the company’s 
innovative capabilities more visible 
and underlining that SKS Germany 
stands for sustainable, high-quality 
products ‘Made in Europe’. �Q��WMS

Frederik Reichert, export manager and head 
of external sales at SKS Germany

SKS is based in Sundern in North Rhine-
Westphalia.
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ANANDA

ONE PLATFORM, MANY POSSIBILITIES
At a t ime when the e-bike market is recal ibrat ing,  Ananda arr ives at 

Taipei  Cycle 2026 with a c lear message: complexi ty is out,  p lat forms are in.

In an industry still digesting excess 
inventory and recalculating margins, 
simplicity has become a competitive ad-
vantage. That logic underpins Ananda’s 
[Hall 1 / L1117]  presence at Taipei 
Cycle 2026, where the M7000 Series 
stands at the center of its mid-drive 
strategy. Launched earlier this year at 
Velofollies, the system is positioned 
not as another motor upgrade, but as a 
scalable architecture designed to reduce 
friction for OEM partners – technically, 
logistically and financially.

“We officially launched our M7000 
Series earlier this year at Velofollies, 
the first bicycle show of the season. 
Positioned as a scalable mid-drive 
platform for next-generation e-bikes, 
the M7000 Series will also be Ananda’s 
flagship product at Taipei Cycle 
2026,” says Thomas Lecoq, Marketing 
Manager at Ananda.

Built around a shared technological 
foundation and identical bracket 
dimensions, the M7000 platform 
enables brands to develop multiple 
bike categories on a unified integration 
standard. Displays, batteries, sensors 
and electronics follow the same system 
logic, making them interchangeable 
across applications. For manufacturers, 
that means fewer SKUs, simplified 
frame development and more predict-

able aftersales processes.
“The M7000 Series is built around 

a true platform approach: one shared 
foundation that supports multiple 
bike categories and use cases,” Lecoq 
explains. By allowing the exchange 
of key components – motor, battery, 
display, sensors and controllers – 
across the same platform, OEMs can 
reduce variants while maintaining a 
coherent system family.

Technically, the platform covers a 
broad performance range. The M7600 
targets the sportive eMTB segment 
with up to 120 Nm of torque and 
peak power approaching 900 watts, 
supported by refined sensor technol-
ogy for more precise modulation. The 
M7200 and M7100 address urban and 
trekking applications, offering lower 
torque levels but retaining the same 
integration standards, allowing brands 
to serve different price points without 
reengineering their ecosystem.

That flexibility is critical as consum -
ers grow more selective. Willingness to 
spend above €5,000 is softening, while 
demand strengthens in the €1,500 to 
€3,000 range. “As e-bikes have become 
more expensive and the market above 
€5,000 is largely saturated, future 
growth lies in attracting new riders 
with reliable, intuitive e-bikes in the 

€1,500–€3,000 range,” Lecoq notes.
The strategy therefore extends 

beyond mid-drives. With the R900 
hub motor and its integrated 
electronic three-speed automatic 
shifting, Ananda addresses urban 
users and families seeking simplicity 
and low maintenance. “With solutions 
such as the R900, featuring automatic 
electronic shifting and minimal mainte -
nance, Ananda helps remove common 
barriers that prevent people from 
choosing an e-bike,” Lecoq says.

Looking toward the rest of 2026, 
Ananda’s focus remains on keeping its 
systems adaptable and practical for 
OEM partners navigating uncertain 
conditions. Rather than chasing 
headline figures, the engine supplier is 
concentrating on reducing complexity 
and offering solutions that are easier 
to integrate, manage and scale. In 
Taipei, the message is straightforward: 
In a more cautious market, consis-
tency and reliability may matter more 
than bold promises. �Q��WMS

The Ananda M7200 addresses urban and 
trekking applications, offering lower torque 
levels and high integration standards.Thomas Lecoq, Marketing Manager at Ananda.
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TRADESHOW LANDSCAPE

WHO OWNS CYCLING’S MAIN STAGE?
As Eurobike navigates a per iod of  restructur ing and  reposi t ioning, the quest ion is no longer about 
decl ine alone, but about t ransi t ion.  In a more dive rse tradeshow landscape, the bicycle industry is 

reassessing where – and how – i ts internat ional  p la t forms create value.

Tradeshows have always played a 
central role in shaping industries. Far 
beyond product presentations, they 
function as physical marketplaces of 
ideas, influence, and trust. In sectors 
such as automotive, technology or 
fashion, leading trade fairs define 
innovation cycles, legitimize new 
players and synchronize global supply 
chains. They are places where strate-
gies are aligned, narratives negotiated, 
and momentum made visible. Even 
as digital communication accelerates, 
these temporary physical hubs remain 
critical because scale, credibility and 
coincidence cannot be fully replicated 
online. A strong tradeshow is not just 
a reflection of an industry’s health, but 
an active contributor to it.

That is why the current discussion 
around tradeshows in the bicycle 
industry carries particular weight 
for the cycling sector. For decades, 
Eurobike fulfilled exactly this role: 
a global meeting point that brought 
together manufacturers, suppliers, 
retailers, media, and institutions. For 
many companies, it even functioned as 
the annual reset button of the industry 
calendar. Today, that position is being 
re-evaluated as Eurobike faces declining 
visitor numbers, rising cost sensitivi-
ties and the withdrawal of some key 

stakeholders. Taichung Bike Week, 
too, has experienced quieter editions. 
At the same time, consumer-oriented 
formats such as Cyclingworld Europe, 
Sea Otter or Velofollies have gained 
visibility, while sourcing platforms like 
Shanghai Cycle and Taipei Cycle remain 
steady. In short: The bicycle tradeshow 
landscape is changing.

A recent LinkedIn survey by The 
Show Daily conducted among 60 indus-
try participants, illustrates this nuanced 
picture. Asked which tradeshows will 
be most relevant in 2026, 40% named 
Eurobike. Despite the ongoing debate, 
Frankfurt remains the most frequently 
cited reference point. Taipei Cycle 
followed with 25%, underlining its strong 
position as an international sourcing 
and innovation platform. Taichung Bike 
Week reached 13.3%, while Cyclingworld 
Düsseldorf accounted for 11.7%. China 
Cycle and several smaller formats 
completed the field.

These findings, though unscientific, 
gain additional depth when contrasted 
with a survey conducted by the Ger-
man trade magazine SAZbike among 
more than 420 industry members, 
which highlighted dissatisfaction with 
cost-benefit ratios and questioned 
the attractiveness of the Frankfurt 
location. Taken together, the data 

suggest both continuity and urgency. 
Eurobike remains the central refer-
ence platform in the minds of many 
decision-makers – yet the pressure for 
structural change is evident.

It is precisely these dynamics 
that are likely to make the future of 
bicycle trade fair formats a recurring 
topic of discussion in Taipei as well. 
“Eurobike was trying to cater to too 
many categories and demographics at 
once – mobility, the Far East, last-mile 
solutions, and e-bikes – in a venue that 
was far too large, while ignoring the 
core enthusiast bike market that lies at 
the heart of cycling,” says Wyatt Wees, 
bicycle industry expert and host of The 
Business of Cycling podcast, adding that 
“you can’t be everything to everyone. 
If you try, you are providing a mediocre 
product.” Looking at posts on platforms 
like LinkedIn or in the international bike 
media makes one thing clear: He’s not 
alone in his opinion.

Elisa Chiu, founder of Anchor Asia 
and long-time observer of interna-
tional tradeshow dynamics, places the 
current debate into a global context: 
“Almost every tradeshow is facing chal-
lenges. It’s not just about the current 
state of the industry; it’s also about 
how the world itself is changing. We 
now need different kinds of platforms, 

information flows, cost structures, 
formats, cross-industry collaborations, 
and startup engagement.”

Her assessment reframes the 
discussion around Eurobike. The issue 
is not simply whether one event gains 
or loses ground, but whether estab-
lished formats can adapt to a market 
that has become more cost-sensitive, 
more digital and more fragmented. 
“For trade fair organizers, the ideal 
role is twofold,” Chiu continues. “To 
listen carefully to what the industry 
needs today and, at the same time, to 
anticipate what lies ahead. Only then 
can tradeshows truly unlock their 
potential to lead industrial transforma-
tion and keep stakeholders genuinely 
interested in participating.”

Cristóbal Pérez, an industry execu-
tive with a global brand perspective, 
argues that the debate should move 
beyond defending individual events 
and instead focus on fundamental 
purpose. “There is not a single true or 
one-size-fits-all approach. Every trade 
fair model should be reconsidered. 
Professional or user-focused ones 
need to offer a realistic proposal 
that fits brands, their go-to market, 
budgets, and goals.”

From his perspective, attendance 
can no longer be driven by routine 

The global cycling industry reconsiders its main pl atforms and meeting points. (Photo: Werner Müller-S chell)
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or symbolic presence. “From the 
brand’s perspective, there should not 
be a matter of I-must-be-there, but 
a consideration of what it takes to 
reach your intended addressee, how, 
when, and how to maximize reach and 
engagement.” He is equally direct in 
his assessment of traditional formats: 
“The dinosauric standpoint of legacy 
tradeshows has confirmed that the 
layout is not applicable anymore.” At 
the same time, he cautions against re-
placing one rigid model with another. 
Even pure test-event concepts, he 
notes, must be scrutinized “because of 
its costs, geographical reach, and real 
output.”

These three voices highlight not 
only the uncertainty surrounding 
Eurobike but, above all, a broader 
questioning of the traditional trade 
fair model itself. They also show that 
the debate extends beyond Frankfurt. 
It touches on cost structures, target 
group alignment, physical scale and 
the balance between trade focus and 
consumer appeal. In that sense, Eu-
robike has become both a case study 
and a catalyst for a more fundamental 
reassessment of how cycling presents 
itself as an industry.

At the same time, Eurobike 
organizers are not standing still and 
have reacted to criticism with visible 
structural measures. By November, 
then-show director Stefan Reisinger 
had already signaled openness to 
reform in an official statement: “We 
have taken the time to listen to our 
stakeholders, reflect and understand. 
As Eurobike, we remain in touch and 
are fully committed to dialogue.” 
Shortly thereafter, organizer Fairnamic 
announced a leadership transition. 
On January 1, Philipp Ferger, vice 
president of consumer goods fairs at 

Messe Frankfurt, assumed the role of 
managing director, jointly overseeing 
Fairnamic alongside Stefan Mittag of 
Messe Friedrichshafen, while Reisinger 
remains involved during a transition 
phase. The personnel change was 
widely interpreted as more than 
symbolic. It signaled a readiness to 
recalibrate governance, strategy and 
communication.

Beyond management reshuffling, 
Eurobike has outlined structural 
adjustments for the coming editions 
that go beyond symbolic change. A 
newly established advisory board 
is intended to strengthen industry 
involvement, formalize feedback 
channels and improve alignment with 
exhibitor expectations. In parallel, a 
joint roadmap defines concrete steps 
toward a clearer thematic focus, more 
precise segmentation of target groups 
and a closer, more structured dialogue 
with retailers and manufacturers. 
The intention is to sharpen the 
show's profile without abandoning its 
international scope. As a result, 2026 is 
widely described as a transitional year 
– not a radical reinvention overnight, 
but a deliberate and carefully managed 
phase of repositioning designed to 
lay the groundwork for a more refined 
concept from 2027 and beyond.

“Eurobike is at a strategic turning 
point. With the advisory board, we are 
creating a long-term framework for 
dialogue that brings together exper-
tise, market insight and future-focused 
perspectives. Our aim is to reposition 
Eurobike from 2027 as the leading 
global trade fair for the bike and 
ecomobility universe. Eurobike 2026 is 
much more than a standard, compact 
tradeshow – it marks the beginning 
of a consistent reorientation,” Ferger 
stated in a recent press release.

What will determine whether 
this transition succeeds is not the 
announcement of reform, but its 
visible execution. Exhibitors will look 
for sharper hall concepts, clearer 
thematic clustering and a more trans-
parent cost structure. Retailers will 
expect efficient formats that prioritize 
meaningful exchange over parallel side 
events. Brands, in turn, will assess 
participation against defined objec-
tives rather than legacy presence. In 
this sense, 2026 becomes a practical 
test case: Can a major international 
platform combine global reach with a 
sharper focus and measurable return?

The wider calendar reinforces 
that this reassessment is unfolding 
across regions and formats. Taipei 
Cycle, positioned early in the season, 
will inevitably serve as a barometer 
for sentiment and strategic intent. 
Taichung Bike Week is the place to be 
for OEMs. At the same time, consumer 
festivals such as Velofollies, Cycling-

world Europe and Sea Otter Classic 
have strengthened their profiles 
by blending retail opportunity with 
community engagement. Parallel to 
this, large companies such as Pon are 
expanding proprietary house shows, 
adding another strategic layer to the 
exhibition landscape.

Against this backdrop, 2026 
promises less confrontation than 
clarification. Cycling’s main stage is 
not disappearing; it is diversifying 
and being redefined. The coexistence 
of global trade fairs, sourcing hubs, 
consumer festivals and brand-
controlled events suggests a more 
plural ecosystem rather than a single 
center of gravity. And as outlined at 
the beginning, trade fairs remain more 
than marketplaces – they are instru-
ments that shape industries. How 
they are structured, prioritized and 
combined in 2026 will help determine 
how the sector presents itself in the 
years to come. �Q��WMS

Eurobike in Frankfurt navigates restructuring while  defending its leading role. (Photo: 
Werner Müller-Schell)

Taichung Bike Week maintains its intimate, supplier -driven meeting format. (Photo: Werner 
Müller-Schell)

Taipei Cycle continues to be a global meeting point  for the bicycle industry. (Photo: Werner 
Müller-Schell)

Velofollies highlights the rising importance of con sumer-focused cycling festivals. (Photo: 
Werner Müller-Schell)

Tradeshows remain essential spaces for collaboratio n and partnership. (Photo: Werner 
Müller-Schell)
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OVERVIEW: E-FOLDING AND FOLDING BIKES

SMALL BIKES, BIG IN UTILITY
Due to their  compact dimensions and their  convenien ce folding bikes are a hugely popular category 
in Asia’s large metropol i tan areas. Cover ing that l ast  mi le gets even more comfortable when adding 

electr ic assistance, and accessor ies expand the ut i l i ty  even more.

Metropolitan areas in the Far East set 
benchmarks in terms of population 
density. With this density comes a 
scarcity of space that calls for efficient 
solutions. Folding bikes fit in perfectly 
here as they can be transported in the 
trunk of a car or in the metro when 
packed in a protective bag, and they 
also can be stored in tiny apartments. 
It’s no coincidence that iconic British 
brand Brompton sells a lot of its folding 
bikes in Asia. At the same time, a niche 
has developed as people started tuning 
their folding bikes for longer, more 
performance-oriented rides, adding 
aero wheels, dropbars and racing 
saddles. The main habitat for folding 
bikes is urban streets, however. Some 
examples of folding bikes that put 
a strong emphasis on utility are on 
display here at Taipei Cycle.

One example is the latest genera-
tion of the Vektron. This model was 
the first e-bike in the line-up of urban 
mobility specialist Tern [Sport Mania 
International, Hall 1 / N1302] , 
and it was introduced to Taiwan’s 
domestic market a year ago through 
select sales points. The Vektron’s 
latest iteration was launched last 
September and represents the fourth 

generation of this platform. It relies on 
a stiff aluminum frame, a reinforced 
cockpit and the patented OCL+ hinges. 
The rear carrier has been extended 
to mount even more accessories, 
and it also allows for storing the 
Vektron vertically to save space. Most 
importantly, the Active Line Plus 
mid-motor of Bosch eBike Systems 
now maxes out at 75 Nm torque and is 
a smart system, allowing for advanced 
functions such as GPS navigation, theft 
alert and GPS tracking.

A characteristic utility design 
can be found at the booth of Pacific 
Cycles [Hall 1 / N0306] . When Ger-
man premium brand Riese & Müller 
discontinued the Birdy, its long-time 
production partner, Pacific Cycles, 
decided to bring back and electrify 
this classic folding bike as the e-Birdy. 
With its iconic aluminum monocoque 
frame and linkage fork, the e-Birdy is 
equally familiar and unique, boasting 
a seamless look and hydroformed 
tubes. For optimized ergonomics the 
3D forged stem is adjustable by 10 
degrees in angle, and thanks to an 
optimized three-fold mechanism its 
folding size has been reduced even 
further. As for the e-drive system 

Pacific Cycles has gone for Mahle 
E-Bike’s low-profile X30s hub-based 
motor with 45 Nm of torque. As for the 
battery, the EX1 range-extender packs 
a capacity of 171 Wh, which should 
result in a range of 40 to 50 kilometers, 
plenty for urban usage.

Chinese brand Navee [Hall 2 / 
S0402]  has two folding bikes with 
e-drive systems on display at Taipei 
Cycle. The sportier Lite version relies 
on a frame made of lightweight magne-
sium alloy, matched to rigid aluminum 
forks and 1.75-inch tires. Its hub motor 
delivers 250 watts of support and a 
maximum torque of 40 Nm to 60 Nm, 
feeding from a battery with a capacity 
of 280 Wh that has been built into 
the oversized seatpost. The Comfort 
version comes with an alloy frame, a 
suspension fork and wider 2.25-inch 
tires. For full utility, this version comes 
with fenders and lights, while the hub 
motor has been adapted for the U.S. 
market to deliver 350 watts of power, 
and the battery’s capacity has been 
bumped up to 360 Wh. Both models 
feature a 7-speed Shimano drivetrain 
and hydraulic disc brakes.

Through select partnerships for both 

frame production and assembly, Dahon 
Tech [Hall 1 / L0112]  has strengthened 
its production capacities for Asian and 
European markets. At the same time, the 
folding bike specialist keeps innovating, 
and at Taipei Cycle the brand highlights 
two new models. The Lunden 20 uses 
Dahon’s V-Tech tri-fold design that 
allows for easy folding to a compact 
size. Equipped with multi-terrain tires 
and a Shimano drivetrain, it can tackle 
more than just paved roads. If you only 
ride within the city limits and prioritize 
a compact size when folded, there is a 
16-inch wheeled version of the Lunden 
as well. The K-Feather on the other 
hand is an ultra-light folding e-bike that 
puts the focus on portability. With a 
hub motor in the back, a battery with a 
capacity of 120 Wh in the frame’s main 
tube, just one gear and rim brakes, the 
K-Feather only weighs 12 kilograms.

Aniwow [at YEP, Hall 2 / S0617a] 
has executed a highly successful 
Kickstarter campaign for its AW16 model. 
With Z-Link construction and two link-
ages built into its main tube, this 16-inch-
wheeled folding bike packs particularly 
small. Thanks to its wheelbase of almost 
one meter, it still handles well, and when 
fully folded it can easily be pushed on its 
wheels like a stroller since both wheels 
are parallel to each other. Thanks to an 
optional cover, the folded AW16 even 
doubles as a makeshift table, or as a pet 
stroller. �Q��LvR

Folding bikes fit public transport and 
trunks of cars and are ideal for multimodal 
mobility.

Tern’s Vektron P10 comes with a Bosch 
eBike Systems mid-motor loaded  
with smart functions.

With the e-Birdy, Pacific Cycles is giving an 
iconic folding bike a new life as an e-bike.

Navee has done a proper job keeping the 
e-drive system hidden on its Lite model.

Less is more: Despite its built-in e-drive 
system, Dahon’s single-speed K-Feather 
only weighs 12 kg.

Dahon’s Lunden 20in turns into a compact 
package quickly without sacrificing ride 
quality.

Thanks to the twin link in its main tube, 
Aniwow’s AW16 is easy to push and doubles 
up as stroller.
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HOLLAND MECHANICS

STAYING TRUE TO WHEEL 
BUILDING FOR 55 YEARS

At th is year ’s Taipei  Cycle Show, i t ’s  not  only abo ut new products for  Hol land Mechanics, 
a leading manufacturer of  automated wheel bui ld ing machines and assembly l ines in Taiwan.

The show marks the first large event 
for Silvia Wu as Holland Mechanics’ 
[Hall 1 / L1221] new representative 
and main contact for Taiwan. Follow-
ing the long and successful tenure 
of Wonders Lin, she has some boots 
to fill as the new face of the machine 
building specialist in Taiwan. Taipei 
Cycle is the first big meeting where Wu 
can meet with existing and prospect 
customers. And she has some interest-
ing new products to show, as Holland 
Mechanics is highlighting three new 
machines this year.

The Robot ANT (short for advanced 
nipple truer) claims to be the fastest 
truing machine currently on the 
market, offered in configurations with 
six, four, or two robotic hands. Each 
pair could be configured for a specific 
nipple size. This saves time and adds 
flexibility. Compatible with 12- to 32-
inch wheels, the Robot ANT’s updated 
algorithm allows for high accuracy, 
superior spoke tension uniformity 
and is also capable of automated 
de-winding to actively release spoke 
torsion, eliminating internal stress.

With the Spaceline Assembly 
conveyor, Holland Mechanics developed 

an advanced assembly line 
that can be tailored to the 
space at hand. It offers more 
space to load and unload 
bikes than its predecessor, 
the Airline. The new Spaceline 
comes with a range of bicycle 
clamps to choose from, for 
regular bikes and heavier 
e-bikes. Special attention has 
gone into an ergonomic 
design to assemble bicycles 
more efficiently. Finally, the 
Tubeless Taper ensures fast, 
precise, and airtight applica-
tion of tubeless tape across a 
large range of rim widths and 
diameters, and an equally fast 
and precise way to change 
the exact settings.

Founded in 1971, Holland 
Mechanics’ first product 
was a lacing machine. From 

there, it moved on into 
complete wheel assembly 

solutions, develop-
ing machines that 
automate every 
stage of the wheel 

production process, 
from spoke insertion and 
lacing to tensioning and 

wheel truing, resulting in 
the complete production 
lines commonly seen in 
many factories across the 
industry.

From the start, 
the mission was 

to create innovative 
machines to help the 
world build better bikes. 
Headquartered in the 
Dutch city of Purmerend, 
Holland Mechanics 
has grown to become 
a global player within 
the bicycle industry. Its 
staff currently stands at 
about 120, with a sister 
company in China and 
offices in the Nether-

lands, Germany, Poland, 

France, China, Taiwan, India, and 
Brazil. Sales, service and mechanical 
specialists provide installation and 
support globally. The portfolio includes 
a comprehensive range of standard and 
tailor-made wheel building machines, 
and, now, bicycle assembly lines with the 
acquisition of Marchetti in 2019. �Q��LvR

Silvia Wu is Holland Mechanics’ new Taiwan 
representative.

The machines of 
Holland Mechanics 
blend efficiency and 
consistency with 
a high degree of 
flexibility.
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OVERVIEW: SUSTAINABILITY

GOING GREEN TAKES 
CENTER STAGE IN TAIPEI

Over the past f ive years,  the bicycle industry has accelerated i ts sustainabi l i ty  ef for ts.  As The Show  
Dai ly takes a c loser look around the hal ls of  Taipe i  Cycle Show 2026, the latest  developments reveal 

a matur ing approach that reaches wel l  beyond green claims.

Environmental responsibility is no 
longer treated as an add-on to product 
development – it is increasingly shaping 
how bicycles, components and even 
accessories are conceived from the 
outset. The latest product developments 
indicate that what initially appeared as 
the selective use of recycled materials 
or limited eco editions has evolved 
into a comprehensive reassessment of 
production processes, material flows 
and long-term strategic priorities. 
Manufacturers are examining raw 
material sourcing, closed-loop manu-
facturing systems, packaging concepts 
and energy use in production with the 
same scrutiny once reserved for weight, 
stiffness or aerodynamics. At the same 
time, durability, serviceability and 
reduced maintenance requirements are 
being reframed as sustainability criteria. 
The result of these efforts: Environmen-
tal metrics are steadily becoming part 
of the technical brief rather than an 
afterthought.

This shift is tangible at Taipei Cycle 
Show 2026. Across the exhibition halls, 
environmental considerations appear 
not as marketing side notes but as 
embedded design parameters, whether 
in recycled polymers, FSC-certified 
natural rubber, wax-based lubrication 
concepts, plastic-free packaging or 
AI-optimized structures that reduce 
material input. Modular constructions 
and simplified material mixes aim to 
facilitate repair and end-of-life recy-
cling, while certified supply chains 
and compliant production standards 
extend the discussion into apparel 
and protective products. Rather than 
relying on isolated flagship statements, 
many brands present incremental yet 
measurable adjustments that, taken 
together, signal structural change. To 

see how these strategies materialize 
in concrete applications, we toured 
the show and selected a range 
of examples that illustrate this 
evolving, system-wide approach.

Taiwanese saddle specialist 
Velo Enterprise [Hall 1 / J0618]  is 
presenting its new SafeMove Series, an 
example of how functionality, safety 
and sustainability can converge in a 
single component. The multifunctional 
saddle integrates a discreet AirTag 
compartment beneath the shell, allow-
ing riders to conceal a tracking device 
and enhance theft protection without 
external add-ons. An integrated I-Carry 
handle further addresses everyday 
practicality, particularly for heavier 
e-bikes that require frequent lifting or 
repositioning. From an ESG perspec-
tive, the series incorporates recycled 
foam and Velo’s SwitchRail system, 
enabling easier disassembly and 
material separation at the end of life. 
Available in three variants covering 
sport, SUV, trekking and city use, the 
flat-profile construction supports 
a wide range of riding positions, 
illustrating how incremental design 
changes can expand a saddle’s role 
beyond pure seating comfort.

Next up is Taiwanese component 
manufacturer Glory Wheel [Hall 
1 / N1014] , showcasing the ER75 
Spacer as an example of how small 
parts can carry environmental impact. 
Produced within a verified closed-loop 
system, the spacer is manufactured 
from in-house factory scrap that 
is reprocessed into new aluminum 
components. According to the 
company, this approach reduces CO2e 
emissions by 75 percent compared 
to conventional production methods. 
Positioned as a premium cockpit 
component, the ER75 combines 
material efficiency with the 
precision standards expected 
in high-load interface parts. 
Our takeaway: By focusing 
on circular material flows at 
component level, Glory Wheel 
highlights how incremental 
changes in manufacturing 
can contribute to measurable 
emission reductions across the 
value chain.

Moving on to the n+1 
product line from Nuvo 
[Hall 1 / K0611] , where 

material innovation is 
translated into a lightweight 
cockpit accessory. The n+1 
BC136 bottle cage, recipient 
of a Taipei Cycle d&i Award 
in 2025 as a representative 
green product, is manufactured 

from recycled nylon reinforced with 
fiberglass and weighs 32 grams. 
More than 50 percent of the material 
consists of post-consumer recycled 
fishing nets, certified under the Global 
Recycled Standard. Designed with 
adjustable arm spacing, it accom-
modates bottles between 70 and 80 
mm in diameter and can also secure 
batteries or small tool containers, 
which is particularly relevant for cargo 
and gravel applications. Additional 
accessories, including a valve adapter 

and wrench, underline its multifunc-
tional intent. Crucially, the cage 
is engineered for straightforward 
disassembly, enabling efficient 

material separation at end of life – an 
example of circular design applied to a 
high-volume component.

Next, Italian tire manufacturer Pirelli 
[Hall 1 / M0407] brings sustainability 
into the endurance road segment with 
the Cinturato Evo TLR. Produced at 
the company’s Bollate facility in Milan, 
the tubeless-ready model is the first in 
Pirelli’s portfolio to incorporate FSC-
certified natural rubber while containing 
more than 50 percent bio-based and 
recycled materials overall. Depending 
on size, between 22 and 23 percent 
of the compound consists of FSC-

certified natural rubber. The 
SmartEvo AS compound 
is engineered to balance 

grip, rolling smoothness 
and durability across varying 

weather and road conditions, 
while multiple protective layers 

enhance puncture resistance. By 
integrating certified raw materials 
into a high-performance platform, 
Pirelli signals how sustain-
ability criteria are entering series 
production without redefining the 
product’s core performance brief.

Another example shows that 
sustainability efforts increas-
ingly extend beyond the product 
itself: With the new Peacekeeper 
trail tire, U.S. component brand 
WTB [Hall 1 / L0317] pairs 
performance development with 
a revised packaging concept. 
While the 29x2.4” tire features 
TriTec compound options 

Sustainability is again a defining 
theme at Taipei Cycle 2026, 
with recycled materials, circular 
design concepts and responsible 
manufacturing visible across the 
exhibition halls.

The SafeMove Series from Velo combines 
an AirTag compartment, I-Carry handle and 
recycled materials in a modular saddle design.

Glory Wheel’s ER75 Spacer uses a closed-
loop system to turn in-house scrap into a 
premium, lower-emission component.

Nuvo’s n+1 
BC136 bottle 
cage, made 

from recycled 
nylon and 

fishing 
nets, pairs 

adjustability 
with easy 

end-of-life 
disassembly.

Pirelli’s Cinturato EVO TLR features 
FSC-certified natural rubber and over 
50 percent bio-based and recycled 
materials.
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and a bead-to-bead SG2 puncture 
protection casing, the more structural 
shift lies in its presentation. All-new 
WTB tires are now packaged using 100 
percent recycled materials and free of 
plastic. By eliminating conventional 
plastic wrapping and switching to 
fully recyclable solutions, the 
company addresses emissions and 
waste generated at retail level. The 
move illustrates how environmental 
considerations are increasingly 
embedded not only in materials and 
construction, but also in logistics and 
point-of-sale execution.

Taiwanese drivetrain specialist KMC 
[Hall 1 / J0118]  addresses efficiency 
and maintenance through its new 
12-speed Wax Chain Series. Unlike its 
traditional “one-chain-fits-all” philoso-
phy, KMC has developed dedicated 
versions precisely matched to the 
geometries of SRAM’s 12- and 13-speed 
Flattop and T-Type systems as well as 
Shimano and Campagnolo 12-speed 
drivetrains. Central to the concept is 
high-efficiency wax lubrication, 
designed to reduce friction, 
minimize contamination 
from dirt and oil residue, and 
extend component lifespan. 
By delivering optimized engagement 
and cleaner operation straight out 

of the box, the series reflects a shift 
toward drivetrain solutions that 
combine performance gains with lower 
maintenance demands and improved 
durability, an increasingly relevant 
aspect of sustainable product design.

Next, Taiwanese manufacturer 
C.D. Components [Hall 1 / K0523] 
presents the CD-27QR seatpost 
carrier, a rear rack developed with 
the support of generative AI. The 
design process reportedly enabled 
a 30-percent reduction in material 
usage by optimizing the structure 
according to load paths, resulting in 
a distinctive, streamlined form. The 
lightweight yet rigid construction is 
intended to maintain handling stability 
while minimizing additional weight – an 
important consideration for e-bikes, 

where overall mass directly affects 
range and efficiency. By combining 
algorithm-assisted engineering with 
functional load-bearing requirements, 
C.D. Components illustrates how digital 
design tools can contribute to resource 
efficiency at the structural level.

We continue with RideWrap 
Bicycle Protection [Hall 1 / M1227] , 
a Canadian company specializing 
in paint protection film (PPF) solu-
tions for bicycles. With Lotus Pro 
PPF, RideWrap introduced what it 
describes as the first bicycle-specific 
protection film made with recycled 
materials. The clear TPU-based film is 
engineered to resist scratches, chips 
and abrasion from everyday use, while 
offering self-healing and hydrophobic 
properties. Beyond the material itself, 
RideWrap supports brands with an 
extensive database of over 370,000 

bike-specific protection patterns, 
enabling tailored coverage from 
aftermarket kits to OEM factory in-
stallations. By integrating recycled 

inputs into a high-durability consum-
able product, RideWrap demonstrates 

how sustainability considerations can 
extend into protective components 
that enhance product lifespan and 
reduce premature frame replacement.

Our last stop shifts to the apparel 
segment – another prominent theme 
at Taipei Cycle 2026. At booth L1421, 
Hangzhou Topow Sportswear 
[Hall 1 / L1421] presents its road 
cycling apparel range, reflecting how 
sustainability and compliance are 
increasingly shaping textile production. 
With more than 20 years of experience 
in road, mountain bike and triathlon 
wear, the company operates its own 
ISO9001- and SMETA-certified facility, 
signaling structured quality and social 
responsibility standards. OEM and ODM 
services start at a minimum order of 
100 pieces, covering custom branding, 
pattern development 
and material sourcing. 
Fabrics and components 
are sourced from Oeko-
Tex-certified suppliers 
such as Carvico, Miti 
and Elastic Interface. 
By integrating certified 
supply chains with flex-
ible production models, 
Topow illustrates 
how sustainability 
in cycling extends 
beyond hard goods 
into apparel manufac-
turing processes. 
�Q��WMS

RideWrap’s Lotus Pro protection film 
uses recycled materials to extend frame 
durability and lifespan.

WTB’s 
Peacekeeper 

trail tire comes 
in 100 percent 
recycled, 

plastic-free 
packaging, 

extending 
sustainability to retail.

KMC’s 12-speed Wax Chain Series reduces 
friction and wear through system-specific 
design and wax lubrication.

The CD-27QR seatpost carrier uses 
generative AI to cut material use by 30 
percent while maintaining rigidity.

TOPOW’s road cycling 
apparel is produced in 
ISO9001- and SMETA-
certified facilities with 

compliant supply chains.
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OVERVIEW: 32-INCH WHEEL COMPONENTS

BIG WHEELS PICK UP SPEED
While major brands are not launching 32- inch wheele d models yet ,  smal l  bout ique brands are 

happi ly stepping in to take the lead. Behind the sc reens, the development of  matching parts is in 
fu l l  swing and some new products are already on dis play at  Taipei  Cycle Show.

Wheels with a bigger diameter offer 
a set of advantages, and the current dis -
cussions on the 32-inch wheel size and 
the applications for which they may be 
suited best seem like a flashback to the 
early days of the now-dominant 29-inch 
format. As wheel diameter increases, 
the angle of attack when hitting an 
obstacle gets shallower, resulting in 
better rollover capabilities and less 
rolling resistance in rough terrain. Since 
the contact area between the tire and 
the ground gets larger, those bigger 
wheels also add traction on loose 
surfaces. Finally, larger wheels benefit 
from their inertia, allowing for higher 
overall speeds. The difference between 
the proven 29-inch and the novel 
32-inch wheel size is substantial: The 
relevant ETRTO measurements stand 
at 622 mm and 686 mm, respectively, so 
the diameter increases by a full 64mm 
or more than 10 percent.

Naturally there are some disadvan-
tages as well. Larger-diameter wheels 
add weight, and when using the same 
rim profile, hub flange design and 
spoke count, the lateral stiffness drops 
by about 12 to 13 percent according 
to measurements made by Reynolds 
Cycling [Hayes Bicycle Group, Hall 
1 / L1201] . Hubs with larger flanges 
and J-bend spokes can counter this 
effect. Increased axle dimensions have 
the same effect, but most suppliers 

opt for the proven Boost standard to 
keep the Q factor as low as possible. 
With full-suspension frames, the 
larger rear wheel can also cause issues 
when designing kinematics and trying 
to keep that wheel from hitting the 
seatpost, the saddle or the rider’s rear 
end. The bike’s handling can feel a bit 
sluggish as well, although that can be 
addressed with adapted geometries.

Back-to-back real-world testing 
on World Cup XC tracks conducted 
independently by both Schwalbe 
[Hall 1 / M0313]  and Canadian R&D 
service provider Faction Bike Studio 
has proven that the bigger wheels 
result in faster lap times and that more 
momentum and traction supersede 
the added weight. Since the UCI World 
Cycling Federation has also given the 
green light for the use of the large 
wheels in mountain bike competition, 
they will undoubtedly be a hot topic 
throughout the 2026 racing season. 
As a proof of concept, Faction Bike 
Studio built an early full-suspension 
prototype dubbed the Big Ben that has 
been presented at various tradeshows. 
With its 140mm of travel, this bike 
currently marks the upper end of early 
designs. Anything with more travel 
in the rear tends to come as a mullet 
build, with either a 29-inch or even a 
27.5-inch rear wheel to allow for that 
added travel.

Small frame sizes do pose a 
challenge, however, due to the 
added stack height since the taper of 
modern fork shafts sets the minimum 
headtube length at 90 mm. For this 
reason, many 32-inch designs come 
with negative-rise stems or even resort 
to more creative solutions to lower the 
handlebar. Swiss brand BMC raised 
some eyebrows with its radical Project 
Fahrenheit prototype last summer, 
whereas KTM Fahrrad’s [Hall 1 / 
L0828] Project Sixty Four looked 
more conventional. Both were taking 
aim at XC racing. While some downhill 

teams have reportedly already 
been testing the big wheels in the 
off-season, Robert Chen from Glory 
Wheel’s marketing department speaks 
for many exhibitors contacted by The 
Show Daily in the run-up to Taipei Cyle 
when stating: “Based on our current 
test data and market feedback, we be-

Hayes Bicycle Group built up a hardtail from 
German boutique brand Sour Bicycles to 
show its under-development 32-inch parts.

These mid-range 32-inch wheels were on 
display at Mavic’s booth at Taichung Bike 
Week, but will not be at Taipei Cycle.

Maxxis was early to the game with Aspen in 
a 32x2.4 size. Taiwan’s premier tire brand 
will launch more treads for the big size at 
the Sea Otter Classic in April.
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lieve that XC racing and long-distance 
endurance riding are the categories 
where 32-inch wheelsets can deliver 
the greatest advantages.”

Due to its character as a mixed 
trade and consumer show, Taipei 
Cycle focuses on the current model 
year, so there will be fewer products 
for the 32-inch wheel size on display 
than at last September’s Taichung Bike 
Week. And exhibitors have been more 
reluctant to share information in the 
run-up to the show. As an example, 
leading premium wheel supplier 
DT Swiss [Hall 1 / M0504]  had 
sample 32-inch wheels with alloy rims 
and straight-pull hubs on display at 
Taichung Bike Week but preferred not 
to answer The Show Daily’s questions 
on the novel wheel size and products 
under development. Things 
are looking similar 
with Mavic [Hall 1 
/ M1004] , as the 
French wheel 
builder showed 
mid-level 
wheelsets with 
sleeved 
alloy rims 
and J-bend 
spokes back 
in September 
but would not 
provide images or 
information half a 
year later, citing the 
ongoing R&D effort.

Some select 
complete wheelsets 
in the 32-inch size 
are here at the show, 
though. Built 
around a tubeless-
ready alloy 
rim with and 
internal width 
of 28.8mm, 
the Vantage 32 
wheels of Alex 
Rims [Hall 1 / 
J1117] rely on 
the Boost axle 
standard and 32 
J-bend spokes. 
At 2195 grams for 
a set, the resulting 
weight is not exactly 
race-worthy yet, but 
the wheels cover a 
lot of applications 
while still offering plenty of ways to 
shed weight. Glory Wheel [Hall 1 / 
N1014]  also has a 32-inch wheelset 
on display dubbed the 7W23-3022 
in its OE catalogue. This combines 
a sleeved and tubeless-ready alloy 
rim with an internal width of 
30mm with hubs with oversized 
flanges, reinforced steel spokes 
and brass nipples. Formula 
Engineering [Hall 1 / J0802]  
has the light-weight side of 
things covered, with its 32-inch 
carbon rims built around hubs 
with oversized flanges, that are 
built for XC racing and gravel 
riding, weighing 1727 grams.

Big brands are unlikely to 
jump the gun on the 32-inch 
format with more than 
prototypes anytime soon, so 
boutique brands are happily 
filling the void. At the booth 
of Hayes Bicycle Group , 
the Pasta Party 32 of German 
boutique brand Sour Bicycles 
is on display – a tailor-made 

steel hardtail 
mountain bike 
sporting the 
novel wheel 
size. This 
bike features 
various parts 
that are still 
under develop-
ment, such 
as Schwalbe’s 

fast-rolling Rick 
Race Pro tires, 

alloy-rimmed 
wheels from Reyn-
olds Cycling, a stem 
with an aggressive 
negative rise and an 
interesting prototype 

suspension fork 
from Manitou . 

Serving mainly as 
a test mule, the 
fork’s extended 
lowers offer 
100mm to 
120mm of 
travel. Manitou 
expects to 
finalize details, 
such as the 

offset, this year 
and to start 

delivering forks 
to OE customers in 
the Q4.

Big players such 
as RockShox are 
keeping 32-inch-spe-

cific developments under wraps for 
Taipei Cycle, but don’t be surprised to 
see matching forks show up in World 
Cup races this year. Two Taiwan-based 
suppliers of suspension components 
will have suspension forks for 32-inch 

wheels on display at this year’s 
show, however. SR Suntour 
[Hall 1 / K0816] has early 
samples of the Raidon 34 Boost 
EQ 2CR 32-inch at their booth. 

Built around alloy stanchion 
tubes with a diameter of 34mm 
and magnesium lowers, this 
fork comes with an EQ air 
chamber and a 2CR damping 
cartridge, relies on the Boost 
axle standard and offers 
80mm to 120mm of travel. The 
upside-down fork presented 
by RST [Hall 1 / K0802] is 
radically different, combining 
hard anodized alloy stanchions 
with 36mm diameter, a 15mm 
x 150mm axle and a hydraulic 
damping cartridge, resulting in 
110mm of travel. �Q��LvR

With its upside-
down fork for 

32-inch wheels, 
RST is opting 

for some quite 
unique solutions.

As with many of the very early 
32-inch wheelsets, Glory Wheel relies 

on a wide-sleeved alloy rim.

Through its Xero brand, Formula hubs 
have already launched a lightweight 
32-inch wheelset with carbon rims.

Vee Tire’s CCO Bike Sukanjanapong shows off 
the T Monster tire, one of the earliest for the 
32-inch wheel size at Taichung Bike Week.
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OVERVIEW: LIGHTS

E-BIKE BATTERIES REVOLUTIONIZE 
LIGHT DEVELOPMENT

I t ’s  wel l -proven that l ights are essent ia l  for  the safety and wel l -being of  cycl ists,  and now that 
e-bikes come with large batter ies,  l ight  manufactur ers have signi f icant ly more possibi l i t ies for 

i l luminat ion.  As a resul t ,  there are plenty of  inte rest ing new products on display at  Taipei  Cycle.

One of the primary market segments 
for bicycle lights are those for the OE 
market, mostly for utility bicycles. 
For a long time, these lights relied on 
dynamo hubs to generate the neces-
sary power. And as dynamos evolved, 
the function drastically improved 
– gone were the days where only some 
flickering hints of light were emitted 
at low speeds. With the rise of e-bikes, 
an even more convenient source of 
energy was at hand with the 
battery for the e-drive system. 
Nowadays most e-drive suppli-
ers allow for lights to connect 
to that battery through a 12V 
wire and connector. Unsurpris-
ingly, many new lights are built 
with this technology in mind.

For minimalist bicycles 
that mostly get ridden in 
well-lit urban surroundings, 
a compact safety light with a 
daytime running function and 
a built-in, rechargeable battery 
is sufficient for being seen 
by other road users. Such 
units are within the budget 
of pretty much everyone. As 
soon as rides leave urban 
areas, stronger lights are 
required for visibility and 
to spot obstacles in time to 
avoid them. While lights for 
on-road use a more focused 

beam pattern, lights for 
off-road use tend to have a 
much wider beam for added 
peripheral vision. The range 
of both brightness and battery 
capacity is massive and 
caters to almost all needs.

The new battery 
regulations of the EU had 
been causing some anxiety 
with light makers for 
some time, but the 

strictest requirements 
have been axed, such as 

demand to make 
battery packs 
repairable down to 
the replacement of 

single battery cells. 
For convenience 
and to shorten 
the time needed 

for a recharge of the built-in 
battery, many manufacturers 
have updated their designs 
to the USB-C standard. On 
e-bikes in particular, additional 
innovations come into play, 
such as high-beam options, 
brake lights that rely on 
accelerometers and indicators 
that allow riders to keep their 
hands on the handlebar while 
changing direction.

Marwi Union [Hall 1 / 

J1217] may be best known for 
its pedals, but the company 
also supplies lights. At Taipei 
Cycle, a new set of lights 

designed for use on e-bikes is 
on display. As its model name 
suggests, the Lumo 100-e head-
light relies on one super-bright LED 

and double-lens technology 
to deliver a light output of 
100 Lux. For appropriate 

heat dissipation, the housing 
is made of aluminum. Just like 
the Lumo 100-e, the Stopline 

E-Bike rear light has also been 
designed to be linked up to an 
e-bike’s battery. Its 
center LED strip 
works as regular 
rear light with 
two additional 
super-bright LEDs 

functioning as a brake light.
Not one, but three new 

compact headlights can be 
found at the AXA [Allegion 
Netherlands, hall 1 / 
L0231a]  booth  this year. While 
the Rise 90 has been designed 
to work with the battery of an 
e-bike, the Globe 40 and Globe 
60 are available in versions 
to connect either to an e-bike 
battery or a dynamo. For added 
safety, the latter come with a 

steady light function. The 
numbers in the respective 
model names describe the light 
output measured in Lux, with 
an optional high-beam mode 
of 120 Lux offered for the Rise 
90. With plenty of flexibility 
for mounting and housings 
made of aluminum, AXA’s new 
headlights offer performance 
and value.

Chinese supplier Jiashan 
Shengguang Electronics 
[Hall 2 / S0833]  has devel-
oped a rear light to be mounted 
at the luggage racks of e-bikes. 
The 6327E-KX unit has been 
designed to be connected to 
an e-bike’s battery using a 12V 
cable. For durability and better 
heat dissipation, the casing is 
made of aluminum. Due 
to its assembly width of 
50mm, it neatly fits a large 
range of carriers on the 
market and its integrated 
design protects this rear 
light well against damages 
of all kinds. Apart from an 
integrated reflector, the 
6327E-KX also features a 
brake light function that 
relies on a built-in acceler-
ometer.

German 
lights specialist Busch 
& Müller  may not be 
exhibiting at Taipei 
Cycle, but it found a 

way to put samples of its 
new Turntec T2 signaling 
indicators on a handlebar 
of Ergotec [Humpert 
Asia, Hall 1 / I1013a] . 

Designed to be mounted inside 
the ends of a handlebar, the 
Turntec T2 relies on a battery 
linked to the left unit, with a 
cable through the handlebar 
connecting to the right unit. 
This battery can be charged 
through a USB-C connection, 
so Turntec T2 can be fitted 
to conventional muscle bikes 

With the Lumo-e 
and the Stopline, 
Marwi launches 
a set of lights 
designed for 

e-bikes.

Axa’s new 
headlights 

combine compact 
alloy housings 
with flexible 

mounting and 
plenty of light 

output.

This rear light 
from Jiashan 
Shengguang 
Electronics 
comes with 

a built-in 
accelerometer 

and a brake 
light function.

Knog’s new Blinder series packs plenty 
of light output in a waterproof aluminum 
housing and adds a steady-pulse flash for 
even more visibility.

The Turntec T2 units of Busch & Müller allow 
you to signal changes of direction with a 
push of the hand heel.

Lightskin 
has added 

a brake 
light 

function 
to its 

seatpost 
with 

integrated 
COB LED 

rear lights.
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as well as e-bikes. A slight push with 
the heel of the hand is all it takes to 
activate the indicator.

Kiley Lighting Technology 
[Hall 1 / I0302]  has historically 
built its vintage-inspired headlights 
as USB-rechargeable units. Now the 
company has added versions that 
are compatible with hub dynamos. 
With the LM-020, there is a brand-new 
model as well with a streamlined retro 
look. This new headlight is offered 
in both USB-rechargeable and hub 
dynamo versions.

While Knog [at C-Wing Interna-
tional, Hall 2 / S0524]  has entered 
the OE market with powerful head-

lights for e-bikes, the Australian brand 
still is best-known for lights that can 
be quickly mounted to sportive bikes 
if needed. A prime example for this is 
the new Blinder series that comprises 
the 400, 700, 1000, and 1400 models. As 
with many brands, the numbers stand 
for the maximum light output. From 
daily urban rides to gravel adventures 
that continue well into the dark, these 
headlights with IP67-certified alumi-
num housings cover an impressive 
range of needs. The key feature of the 
new Blinder series is the Hype mode: 
a steady-pulse flash that pushes an ad-
ditional 100 lumens to the high-quality 
LEDs for maximum visibility.

Korean manufacturer Lightskin 
[Hall 1 / L0630] has built a reputa-
tion for low-profile yet functional lights 
integrated into either handlebars or 
seatposts. As the latest iteration of its 
seatpost with integrated lights, the 
SFB model features a row of bright 
COB LEDs that provide a visibility 
angle of more than 110 degrees and a 
LiPo battery with a capacity of 2000 
mAh. A built-in precision accelerom-
eter adds a brake light function to the 
proven concept, so the rear light gets 
five times brighter for 2 seconds when 
hitting the brakes. Since the sensor 
is wireless no external cables need 
to be routed along the frame and the 
installation is fast and simple.

Relying on two power LEDs 

and a cunning multi-stage optical 
system, Supernova [Castello, hall 
1 / K0228]  has designed its award-
winning Starstream Mini headlight 
to fit inside a riser bar provided by 
partners Ergotec. Thus, it can neither 
get stolen nor damaged in crashes, 
making for a very stealthy solution. 
This also makes for a very clever way 
to add daytime running lights to an 
e-bike, as the Starstream Mini has 
been designed to work with a current 
of 12V. Weighing in at just 25 grams, 
this diminutive headlight punches 
well above its weight class with a 
light output of 500 Lumen. On a side 
note, Bulls has integrated this very 
headlight into the front carrier of its 
stylish Clunker EVO e-bike. �Q LvR

Weighing just 25 grams, Supernova’s Starstream Mini  is a stealthy way to put lights on 
sporty e-bikes.

Kiley’s headlights stand out thanks to their vintag e design – and can now be powered by 
dynamos as well.
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NEW PRODUCTS

CHIBA GLOVES
BIOXCELL 
COMFORT
Lightweight outer fabric made using 
innovative knitting technology with 
ventilation holes. Robust palm 
made of fine synthetic leather with 
patches made of robust microfibre. 
Anatomically embossed 3D palm with 
good ventilation and 2-stage BioXCell 
gel cushion to prevent numbing. Ulnar 
nerve & carpal tunnel protection - the 
gel padding reduces the pressure on 
the ulnar nerve and the carpal tunnel. 
Quick-Pull pull-off aid and washable up 
to 30 °C. Hall 1 / 4F / L0327a

JOYCUBE 
BATTERY
DT18
Joycube DT18 On-Frame Battery is 
available in 48V and 36V platform, 
featuring a smart BMS with CAN/
UART communication, PSP 
diagnostics, 25A continuous and 
30A max discharge. It supports 
dual-battery solution, welded or 
rail mounting, mid-drive and hub 
motors, and same- or separate-
port charging. IPX7 waterproof, 
EN50604/UL2271 certified – ideal 
for eMTB, eCargo, and longtail 
eBikes. Hall 1 / 4F / L0528

DAHON
MARINER 
XL
Mariner XL is specifically 
designed for riders with larger 
body weights, filling a gap in the 
folding bike market. Featuring 
a 22-inch ergonomic design and 
an extended, one-piece forged 
stem, it offers an enhanced riding 
experience for taller riders. Hall 1 
/ 4F / L0112

TAYA
E-BIKE 
CHAINS
TAYA achieves a performance 
breakthrough by integrating newly 
optimized production processes. 
We have pushed quality to the 
absolute limit, crafting chains 
that ensure flawless stabil-
ity in extreme conditions. This 
uncompromising upgrade delivers 
a superior cycling experience, 
making every shift a testament to 
peak engineering and ultimate reli -
ability. Visit our Booth K0310 to 
learn more! Hall 1 / 1F / K0310

ZENO
Q-CONNECTOR V2
ZENO Bicycle Component introduces the 
Q-Connector V2, a 6g hydraulic coupler for modern i ntegration. Its slim Ø 
6.5mm profile ensures effortless internal routing, while self-sealing technology 
allows instant, tool-free disconnection without flu id loss or re-bleeding. This 
game-changer ensures zero performance compromise. V isit us at Booth K1031 
to experience the future of maintenance! Hall 1 / 1F / K1031

THUN
BOLERO
THUN introduces BOLERO, a square-
taper bottom bracket set developed 
for gravel and road bikes. Thanks to 
a carefully selected range of spindle 
lengths, BOLERO is ideally suited for 
entry-level performance bikes while 
offering outstanding durability. Certi-
fied according to the relevant ISO 4210 
standards, BOLERO provides manufac-
turers with a reliable and cost-efficient 
solution for gravel and road bikes in the 
entry-level segment. Visit us at the EU 
pavilion! Hall 1 / 4F / M0309

RIMNETE
LIGHT 
WEIGHT 
ROAD REAR 
HUB
Elevate your ride with our 250g 
ultralight aluminum rear hub, 
model RA53RDQ. Designed for 
modern road performance, it 
features an M12 thru-axle for 
maximum stiffness and 12-speed 
compatibility. The Center Lock 
disc system ensures precise 
braking under any condition. By 
minimizing rotational mass, this 
hub delivers explosive accelera-
tion and effortless climbing. 
Hall 1 / 1F / K0419

SKS GERMANY
EMP ELECTRIC 
BIKE PUMP
The electric air pump easily inflates 
bike tyres up to 8.3 bar (120 PSI). At 
only 151 grams, the EMP feels effort-
lessly light. The adjustable pressure 
with auto-stop function and integrated 
tire pressure detection, the digital 
display, and a reversible pump head 
for Presta and Schrader valves ensure 
easy operation. One battery charge 
is sufficient for three tire inflations. 
Includes USB cable, silicone sleeve, 
extension hose, and storage bag.
Hall 1 / 4F / L1112

HYENA
AI-POWERED 
SERVICE 
ASSISTANT
Hyena is introducing an AI-powered 
service assistant designed to 
support dealers in daily e-bike 
maintenance and troubleshooting. 
Through a natural language 
interface, technicians can quickly 
access repair guidance, system 
configuration information, and 
standardized service procedures 
for specific drive systems and bike 
models. By connecting diagnostic 
data with service records, the 
assistant provides contextual 
recommendations that help techni-
cians identify issues faster, reduce 
communication gaps, and improve 
service efficiency and consistency 
across dealer networks.
Hall 1 / 4F / N1214

V-GRIP
MIXED-LOGIC 
MUDGUARD
This new mudguard from V-Grip/Chen 
Whua offers a universal fit, allowing it 
to be used with most forks. Fabricated 
with PP polypropylene and carbon 
fiber, the mudguard is effortlessly 
installed to provide efficient splash and 
mud protection. See it at the V-Grip 
booth in Hall 1, 1F.
Hall 1 / 1F / I1112
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TEKTRO GETS SMARTER

INVESTING IN INNOVATION AND 
MANUFACTURING CAPABILITY

The Show Dai ly v is i ted Tektro’s headquarters in Cha nghua, where CEO and co-founder Leo Chen 
out l ined how the Taiwanese component maker is inves t ing in i ts future.

As much of the bicycle industry wrestles 
with weak demand, companies are 
responding in different ways: Some are 
seeking business in other industries, 
others are cutting costs and yet others 
are postponing product development 
plans. At Tektro [Hall 1 / K0108] , 
the response is different, a point that 
became clear almost immediately during 
our visit to the Taiwanese component 
maker’s facilities in Changhua. “Right 
now, we have two focus points: product 
innovation and manufacturing capabil-
ity,” co-founder and CEO Leo Chen 
explains. “Innovation has always been 
a core part of our DNA, so it doesn’t 
matter if the market is quiet.”

On the product side, the clearest 
symbol of that strategy is E.A.S.I., 
TRP’s intelligent shifting platform 
developed with Bosch. After debuting 
with the A12, Tektro is broadening 
the range with 11-speed and 10-speed 
versions, pushing the system beyond 
its original eMTB niche into wider 
applications. The idea is simple: make 
automatic, Bosch-integrated shifting 
available to more riders and more 
pricepoints. The business logic is 
equally clear. The market may be 

subdued, but the race to define the 
next generation of e-bike components 
has not been postponed.

That same long-term vision is vis-
ible on the factory floor in Changhua. 
During our visit, we saw machining, 
assembly and logistics being 
steadily reworked in the name of smart 
manufacturing. For Chen, this is not a 
fashionable add-on. He traces the push 
for smart factory technologies back to 
2015, when it became part of Tektro’s 
first 10-year plan. “Smart manufactur-
ing is still our long-term target and 
goal,” he said, noting that automation 
and AI are also part of the company’s 
next 10-year cycle. “Our goal is clearly 
to automate as many production steps 
as possible, perhaps one day getting 
close to full automation.”

The factory-floor effort, however, 
is not only about productivity. It is 
also increasingly tied to ESG. Tektro 
has set out a carbon-reduction path 
that includes energy-management and 
product carbon-footprint systems, a 
renewable-energy target of 67 percent 
by 2026, and further cuts in Scope 1, 2 
and 3 emissions through 2028 and 2031.

And then there is geography. The 

component specialist is continuing 
to invest in Taiwan for high-end, 
technology-heavy production, even 
as it expands into Vietnam. With the 
target of commencing mass produc-
tion in 2027, a new Vietnamese facility 
is meant to strengthen supply chain 
resilience and bring production closer 
to customers in Southeast Asia.

In other words, Tektro is not 
choosing between innovation and an 
industrial footprint. It is building both. 
That, ultimately, is the logic running 

through the company’s strategy: keep 
upgrading, keep investing and keep 
looking beyond the present cycle. As 
Chen puts it: “We always have to keep 
in mind how we can improve and how 
we can do better in the future – and 
how to remain one of the market’s top 
choices.” �Q��WMS

Tektro’s factory floor reflects its long-term 
investment in smarter production.

Leo Chen, co-Founder and CEO of Tektro.
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NEW PRODUCTS

VELO
SAFEMOVE 
SERIES
Guided by a practical and 
forward-thinking approach, Velo 
introduces a multifunctional 
saddle series that integrates 
practical design with everyday 
security needs, offering a more 
comprehensive solution for a 
wide range of riders. A dedicated 
compartment compatible with 
tracking devices such as AirTag 
beneath the saddle allows users 
to discreetly place a tracking 
device inside, making it easier to 
locate their bike and enhancing 
anti-theft protection when 
parked. Hall 1 / 1F / J0618

ROTATES
ONE-CLICK 
MAGNETIC 
INSULATED 
BOTTLE SET
This 650ML bottle sticks like glue 
– yet removes easily! Mount on the 
down tube or the seat tube – or 
both. Simple bottle release - just 
push down then pull in one 
movement to slide out from left, 
right or center. Featuring an easy 
cleaning cap & super flexible HET 
material, this bottle ensures cold 
drinks stay cold on a long ride. US 
and internationally patents. Hall 1 
/ 1F / I1112

TRIPEAK
JETSTREAM 
PRO 
CERASYNC-
SS HEADSET 
BEARING
The CERASYNC-SS Headset Bearing 
features a hybrid ceramic and stain-
less ball architecture balancing low 
friction with structural stability. Paired 
with 440C stainless steel races, it 
delivers corrosion resistance, smooth 
rotation, and precise steering feedback 
for consistent control and durability in 
racing, endurance riding, and demand-
ing all-weather conditions. 
Hall 1 / 4F / L0106

BYSCHULZ
M.2 VIEW CNC 
PEDAL
An outstanding feature of the M.2 View 
CNC is the adapted design of the tread 
surface: instead of the conventional 3M 
grip tape, numerous hexagonal studs 
at different heights ensure excellent 
grip and a secure footing while riding. 
This special surface structure therefore 
contributes to the overall safety of the 
rider. The high-quality, conical axle and 
bearing units used in the M.2 View CNC 
were specially developed for the M-Line 
series and offer robustness on a par 
with MTB axles. The pedal is available 
in different color variants so that 
cyclists can customize their bike and 
express their personal style.
Hall 1 / 4F / M0104

TOP 
VENTURER
32” XC HYPE 
BEGINS
Breaking the limits of 27.5–29”, this 
XC bike supports 32-inch wheels with 
120/110mm travel, offering superior 
rolling to handle bigger jumps and 
obstacles with confidence. Built 
to push riders to challenge 
their limits.
Hall 1 / 1F / 
J1324

WELLGO
C350DU
Constructed with a one-piece alu-
minum body, integrating a non-slip 
platform and reflector mounting 
design, and equipped with Wellgo’s 
2DU system for a stable and smooth 
pedaling experience. Designed 
with urban commuting and safety 
in mind, its clean look is ideal for 
navigating city environments. 
The reflectors enhance visibility 
and safety during night rides. The 
non-slip kraton surface with a 
concave platform design provides 
secure foot support. 
Compatible with vari-
ous types of shoes, 
it delivers a comfort-
able and confident 
riding experience. 
Perfect for city bikes 
and e-bikes. Hall 1 / 
1F / J0518

KMC
DRIVETRAIN 
EXPERT
KMC’s DRIVETRAIN EXPERT vision, 
guided by LINK DESIGN, integrates chains, 
chainrings, and cassettes into a fully 
synchronized system. With 45+ years 
of expertise, technologies like X-Bridge, 
X-Link, and X-Ramp optimize shifting 
speed, stability, and efficiency. KMC 
delivers smoother, more durable, and 
rider-focused performance while promot-
ing sustainability through long-lasting, 
high-efficiency drivetrain solutions. Hall 1 
/ 1F / J0118

JETSET
AM-30 
HO+
Meet the new 32-inch 
Welded DH Rim from 
Jetset, weighing 
just 710g. Push the 
boundaries of downhill 
performance with 
our latest innovation 
designed specifically 
for the next generation 

of gravity riders.
Hall 1 / 1F / K0928
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CYCLING
TO WELLNESS

Exhibit Hall / Floor Guide

Complete Bicycles, Overseas Brands &
European Pavilion, Parts & Components,

Area I, J, K
Parts & Components, Cycling Accessories,

Cycling Apparel,
d&i awards Pavilion

E-Bikes & Drive units, Overseas Brands,
Parts & Components,

Cycling Accessories & Apparel,
Bike Tour & Cycling Culture,
Motion Vision & Start-ups 

自行車整車、海外品牌及歐洲館
自行車零組件、自行車配件及人身部品

自行車零組件、自行車配件及人身部品
d&i 創新設計獎專區

電動輔助自行車及電機系統、海外品牌
自行車零組件、自行車配件及人身部品、

騎行服務及文化、Motion Vision及新創企業

Visitors’ Lounge / Red Bull
買主休息區
(R1014)

工作坊

Main Stage
主舞台

舞台區

Food Truck
餐車

售票處

換證處

換證處

充電站

充電站

台灣精品館

MARCH 25           28. 2026
CYCLING

TO WELLNESS

Book an advertising package for 
the Eurobike, Taipei Cycle and 

Taichung Bike Week Show Dailies 
together and avail of discounts.

For details, see 
www.showdaily.net

WORLD'S TOP CYCLE SHOWS... 1 ADVERTISING PACKAGE

ADVERTISING INDEX

中 中 
文文
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FRIDAY

DISCOVER 
MORE AT
THE SHOW
INSIDE TODAY'S SHOW DAILY:
EXHIBITOR REPORTS | PRODUCT HIGHLIGHTS | MISSION TO MARS
TAISPO REPORT | EU GREEN REGULATIONS | OP�ED: US BICYCLE MARKET
MARKET REPORTS VIETNAM & INDIA | NIGHTLIFE GUIDE PART II
PRODUCT ROUNDUPS: DRIVETRAIN COMPONENTS | TPU INNER TUBES | FRAMES | PEDALS | GRIPS & BAR TAPES

���
���

���
���

���
���

���
���

���

��

�

bike week 2023

The Show Newspaper www.showdaily.net

THURSDAY

September 26, 2024

PLUS: EXHIBITOR PROFILES | NEW PRODUCTS | EXHIBITOR LIST | FLOOR PLANS

INSIDE: 
LEADERS AT VENTURE ON! 
AUTOMATIC SHIFTING 
GERMANY AT TBW 
M&A IN THE BIKE INDUSTRY
BAS: THE GREEN A�TEAM
VIETNAM REPORTS III

The Official Eurobike Newspaper | www.showdaily.net Friday, June 27, 2025

DAY 3

WAS GIBT'S 
ZU SEHEN?

PRODUKTÜBERSICHTEN:
MTB & E�MTB
LAUFRÄDER

AERO�PRODUKTE
SPEED�PEDELECS

PUMPEN UND  
WERKZEUGE
BEKLEIDUNG

INSIDE:
TARIFF 
UNCERTAINTY 
START�UPS SHINE 
IN DEDICATED AREA
NEWS FROM 
THE SHOW FLOOR
GPSR & BIKE 
RETAILERS
RUSSIAN 
INDUSTRY
PRODUCT 
HIGHLIGHTS
PRODUCT ROUNDUPS:
WHEELS
LIGHT�SUPPORT DRIVES
BRAKE SYSTEMS
FOOTWEAR
PUMPS AND TOOLS
SUSTAINABLE SOLUTIONS
E�BIKE BATTERIES & COMPONENTS
PROFESSIONAL CARGO BIKES
GRAVEL AND MTB TIRES
AERODYNAMICS
32�INCH WHEELS & TIRES

The Official Eurobike Newspaper | www.showdaily.net Saturday/Samstag, June 28, 2025

FESTIVAL DAYS

AUF 
DEUTSCH:

NEUE E�ANTRIEBE 
DER GRO�EN 

ANBIETER
GIANTS 650B 

JUGENDPLATTFORM
PREISE UNTER DRUCK

NEUE GPSR  
EU�VERORDNUNG

PRODUKTÜBERSICHT: 
SÄTTEL

HANDSCHUHE
RADSPORTBRILLEN

FAHRRADSCHUHE
FAHRRADTASCHEN

FEDERUNGSPRODUKTE
E-BIKES FÜR DIE STADT

NACHHALTIGE LÖSUNGEN
SPEZIELLE E-ANTRIEBSSYSTEME

E-BIKE-KOMPONENTEN & ZUBEHÖR
32-ZOLL-LAUFRÄDER & -REIFEN

E-BIKE-AKKUS & -KOMPONENTEN
NEUE ANTRIEBS- UND SCHALTGRUPPEN

WHAT TO 
SEE AND DO 
ENGEL MACHINE 
MOLDS CARBON 
HANDLEBARS
MAHLE GOES 
MID�DRIVE
ANANDA LAUNCHES 
NEW E�DRIVE
NEW PRODUCT  
HIGHLIGHTS
PRODUCT ROUNDUPS:
GLOVES 
ROAD TIRES
GRAVEL BIKES
SPEED PEDELECS
BICYCLE SECURITY
GRIPS AND BAR TAPE
E-BIKE PARTS & ACCESSORIES
HELMETS SUSTAINABLE SOFT GOODS

INSIDE TODAY'S SHOW DAILY:
WBIA: PEDALING TOWARDS NET ZERO | ACER’S PREDATOR BIKES | EVENT GUIDE 
MARKET REPORTS | HIGH�END RACERS | DELTA’S TOTAL SOLUTIONS 
EXHIBITOR PROFILES | PRODUCT HIGHLIGHTS
PRODUCT ROUNDUPS: SPORT/MTB E�BIKES | SUSTAINABLE PRODUCTS | BATTERIES & COMPONENTS | HELMETS | VALVES

中 中 
文文

�������
�������

The Official Show Newspaper www.showdaily.net   Organized by:  TAITRA March 27, 2025

THURSDAY

WHAT
TO SEE AT

TAIPEI CYCLE!
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bike week 2023

The Show Newspaper www.showdaily.net September 25, 2024

WEDNESDAY

INSIDE:
SUSTAINABILITY REGULATIONS | TAIWAN RECOVERING? 
| E�BIKES SUPPORT EU MARKETS | VIETNAM REPORTS | 
EXHIBITOR PROFILES | NEW PRODUCTS | EXHIBITOR LIST | 
FLOOR PLANS

IN TAICHUNG!
GET IT DONE

AI 
COMES TO 
THE BIKE
INDUSTRY
INSIDE TODAY’S SHOW DAILY:
FIVE THINGS TO EXPECT AT TAIPEI CYCLE | BIKE VISION
NEW TA5 AXLE | GREEN LINK�UP FOR VELO & SRAM | D & I AWARDS
MARKET REPORTS TAIWAN & EUROPE | PRODUCT HIGHLIGHTS | NIGHTLIFE GUIDE
PRODUCT ROUNDUPS: TIRES | MOTORS | BELT DRIVES | URBAN E�BIKES

中 中 
文文
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WEDNESDAY

 Organized by:  TAITRA
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bike week 2025

The Show Newspaper www.showdaily.net September 16-19, 2025

EXHIBITOR LIST | FLOOR PLANS | COMPANY PROFILES
MARKET UPDATES | GREEN MATERIALS | TAIWAN EXPORTS | A NEW TBW FORMAT? | INDUSTRY INVESTMENTS 
2026 SHOW PREVIEWS | UKRAINE’S BIKE INDUSTRY | 32�INCH WHEELS | PRODUCT HIGHLIGHTS

WELCOME TO
BIKE WEEK!

The Official Eurobike Newspaper | www.showdaily.net Thursday, June 26, 2025

AUF 
DEUTSCH:
EU DIGITALER PRODUKTPASS, 
AUCH FÜR FAHRRÄDER
SELLE ROYAL STEIGT IN 
DAS GRIFF�SEGMENT EIN
NEUE ACHSSTANDARDS  
� SWS & TA5
NEUE PRODUKTHIGHLIGHTS
PRODUKTÜBERSICHT:
NACHHALTIGE LÖSUNGEN
RENNRADREIFEN
FAHRRADSICHERHEIT
BELEUCHTUNGSLÖSUNGEN

WHAT TO 
SEE & DO

EUROBIKE AWARDS
INDUSTRY TURMOIL, 

BUT A REBOUND LOOMS
NEW AXLE STANDARDS: 

SWS & TA5
NEWS FROM THE  

SHOW FLOOR
U.S. RETAILER OUTLOOK

DUTCH PAVILION
NEW PRODUCT  

HIGHLIGHTS
PRODUCT ROUNDUPS:

NEW DRIVETRAINS 
AND SHIFTING SOLUTIONS

E�DRIVE SYSTEMS FOR 
HYBRID CONCEPTS

SUSPENSION
URBAN E�BIKES

BAGS & PANNIERS
FRAMES

LIGHTING SOLUTIONS

DAY 2

A-Pro Tech 	 33
Alfred Thun GmbH 	 4
Ananda 	 2
Assess Industry 	 28
by,schulz 	 27
Chiba Gloves 	 5
Dahon 	 3
Delta Electronics 	 7
E-Ma International 	 11
Eurobike 	 25
Hafny 	 14

Holland Mechanics 	 9
Hyena 	 19
Jetset 	 23
Joycube Battery 	 21
Kind Shock 	 21
KMC	 29
Neco 	 40
SKS Metaplast Scheffer-Klute GmbH 	 15
Taya Chain 	 8
Velo Enterprise 	 31
Wellgo Pedal's Corp. 	 6
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Exhibit Hall / Floor Guide

Complete Bicycles, Overseas Brands &
European Pavilion, Parts & Components,

Cycling Accessories & Apparel

Area I, J, K
Parts & Components, Cycling Accessories,

Cycling Apparel,
d&i awards Pavilion

E-Bikes & Drive units, Overseas Brands,
Parts & Components,

Cycling Accessories & Apparel,
Bike Tour & Cycling Culture,
Motion Vision & Start-ups 

自行車整車、海外品牌及歐洲館
自行車零組件、自行車配件及人身部品

自行車零組件、自行車配件及人身部品
d&i 創新設計獎專區

電動輔助自行車及電機系統、海外品牌
自行車零組件、自行車配件及人身部品、

騎行服務及文化、Motion Vision及新創企業

(L0126)

Visitors’ Lounge / Red Bull
買主休息區
(R1014)

Workshop Stage
工作坊
(S0308)

Main Stage
主舞台
(R1111)

Formosa Outdoor Hub
(R0802)

Motion Vision Stage
舞台區
(S1014)

Mobile Nature 4+2
(S1024)

Food Truck
餐車
(S1002)

Ticket Of�ce
售票處
Lobby (1F / Area J),
Information Counter

Taiwan BIZ Fun
(I2081)

NESPRESSO
(J1415c)

Registration
換證處

Cycling Paradise
Taiwan
(L2009)

Registration
換證處

Charging Station
充電站

Charging Station
充電站

d&i awards Pavilion

(I2085)
台灣精品館

Red Bull
(M1419b)
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