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Delta e-Bike Mid Drive Motor

DESIGN
AWARD
2025

Compact Size

Delta’s patented transmission technology enables a stylish,
compact electric-assist bicycle with its Mid Drive Motor.

High-Performance Power Output

A compact motor with high-performance output enhances
rider power assistance, marking an e-bike breakthrough.

Flexible System Integration

With high integration capabilities, it seamlessly connects
with batteries, displays, and other manufacturers’ offerings
to provide complete solutions.

Contact

Email: IA.MKT@deltaww.com

For more news and updates, follow us on social media platforms

and visit our website.
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European countries are looking ahead to Taichung Bi
tradeshow is a strategic hub in the international O

Full warehouses, hesitant orders
and a generally subdued consumer
climate continue to shape the picture
in Central Europe. And yet, many
European companies are once again
heading to Taichung Bike Week this
year. Conversations with the Central
European exhibitors reveal they're
coming to Taiwan not in spite of the
tense situation, but precisely because
of it.

“We see the current challenges as an
opportunity to position ourselves even
more strongly, flexibly and innovatively,”
says Guido Milller, managing director
of lighting specialist Busch+Mdiller
[Evergreen / 5F / R533] . For Miller,
one thing is clear: “Especially in economi -
cally challenging times, personal dialogue
is crucial — and this event provides the
perfect setting for that.” Virtual meetings
may be efficient, but for many exhibitors,
they can’t replace a chance hallway
conversation or a spontaneous product
discussion at a tradeshow booth.

Face-to-Face Conversations

When asked about their reasons for
attending Taichung Bike Week, many
European exhibitors expressed similar
sentiments. Nico Simons, chief sales
officer at tire specialist Schwalbe
[Evergreen / 5F / R503] , put it this
way: “At no other trade fair can we con -
nect with so many OEM partners and
potential new customers in just a few
days. As a customer-focused company
that values personal contact, Taichung
Bike Week remains incredibly important
for us — regardless of the current market
situation.”

Ralph Prins, OEM sales director at
Allegion [Evergreen / 5F / R524] ,
which is well-known in the bicycle
market through its bike lock brands AXA,
Kryptonite, and Trelock, shares this
view: “When you meet in person, ideas
and opportunities often arise that simply
wouldn’t have come up online. That's
why we're here in person. We're excited
to explore new possibilities and, of

EU VISITOR EXPECTATIONS

AMBITIOUS SHOW GOALS OUTWEIGH
MURKY INDUSTRY OUTLOOK

Despite the ongoing subdued mood in the global bicy

L
. Busch+Muller is one of several German
mitors at this year's Taichung Bike Weeks

course, to showcase our latest innovative
products. This tradeshow is an important
meeting place for us, and we're looking
forward to reconnecting with many of

our OEM customers in Taichung.”

Spotlight on Product Innovations
Beyond the clear goal of engaging
in constructive dialogue, European
exhibitors at this year’s Taichung Bike
Week are, of course, also following the
classic tradeshow playbook: exhibiting
product. Those who exhibit at Taichung
Bike Week do so with purpose, often
showcasing specific product innovations
and strategic messaging. Schwalbe, for
instance, is using this year’s event to
launch the next evolution of its valve
technology, the Clik Valve, as Simons
reveals. Busch+Mulller, too, is bringing
several production-ready innovations
to Taichung, not only to present them,
but also to discuss them directly with
customers and key decision-makers.
Another technologically exciting
player is German accessories specialist
Fidlock [Evergreen/3F/D11] .The
interface they’re showcasing enables
a convenient and stable way to attach
lights and accessories to e-bikes. With
this, Fidlock aims not only to impress
existing OEM partners but also to tap
into new customer segments. “We're pre -
senting a simple solution for bike OEMs
to add significant value to their e-bikes,”
says Alexander de Ponte, business line
manager for Electric & Automotive.
Taichung Bike Week, he adds, is part of a
long-term strategy to position Fidlock as
a system brand fit for OEMs.

Future Product Specifications

At RTI Sports [Tempus / A-5F /

Canada] , a specialist in sales and
ergonomics, the focus isn't on a single
product but on strategic positioning.

For international sales, Taichung is the
place where clarity emerges regarding
specifications, timelines and product
range adjustments, as Pablo Avarez,
international sales manager, explains. “My
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cle market, many companies from the Central
ke Week 2025 with optimism. For them, the
EM business.

Ralph Prins, OEM sales director at Allegion.

Werner Schiller, CEO of Rohloff.

goal is simple: to gain clarity on which
of our products align with the 2026-2027
projects. At the same time, it's about
relationships — not just maintaining trust
with our current OEM partners, but also
opening doors for new collaborations.”
Allegion is also following a clear
strategy, as Prins points out. Beyond
engaging with existing customers,
the focus is on training and informing
product managers. The spotlight is
on lighting solutions and locks that
are already becoming relevant for the
2027 model year BOMs. “We want to
share our insights into market needs
and expectations and provide the best
possible support so they can make
informed decisions regarding lighting
and locks,” she says.

Client Acquisition and Brand
Exposure
Beyond the reasons already mentioned,
European manufacturers are also hoping
to make new customer connections.
Werner Schiller, CEO of drivetrain
specialist Rohloff [Evergreen / B2
/ A19] , is particularly focused on
reaching contacts outside the traditional
bicycle sector while in Taichung. “We're
noticing a growing number of new
players entering the bike market, often
coming from the automotive, transport,
or e-mobility sectors, and many of them
have limited background in bicycles,”
Schiller explains. This target group
is especially hard to reach through
conventional channels — tradeshows
like Taichung Bike Week offer a rare
opportunity to position the brand, stay
visible, and initiate initial contact.

The goal of the Central-European

.
Pablo Avarez, international sales manager
at RTI Sports.

Alexander de Ponte, business line manager,
Electric & Automotive at Fidlock.

exhibitors at Taichung Bike Week 2025
can be summed up in a simple formula:
show up, demonstrate innovation and
help shape the pace of the next product
cycles. Especially in a time when the
industry is realigning, they’re using

the tradeshow not to sit back, but to
actively take the lead. QWMS



Take a break from the show!

Networking Lounge

@ Taichung Bike Week

Meet new partners, recharge at
our complimentary Networking Lounge
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EXPORT DATA

TAIWAN'S BICYCLE EXPORTS
CONTINUE TO SKID

Hopes for a rebound fade as shipments and

Taiwan’s bicycle industry remains stuck in reverse.

values keep sliding, as the newest market data from

The Taiwanese bicycle industry, long
regarded as a bellwether for global
two-wheeler demand, continues to
wrestle with a protracted downturn.
Hopes for a rebound that flickered
earlier this year have been dimmed

by fresh export data from the Taiwan
Bicycle Association (TBA), which paints
a sobering picture for the first seven
months of 2025.

Between January and July, Taiwan’s
global e-bike exports dropped by
11.6% in volume, falling from 231,580
units in the same period last year to
204,718 this year. Although the total
export value declined less steeply — by
5.1%, from $423.1 million to $401.5
million, the apparent resilience is more
a reflection of inflation than actual
recovery. The average unit price rose
7.35% year-on-year, from $1,827 to
$1,961, suggesting that manufacturers
are leaning on higher-value models to
buffer against dwindling orders.

The situation is even more
pronounced in the traditional bicycle
segment. Export volume cratered by
22.1%, plummeting from 522,746 units to
407,389, while the value sank 28.7% to
$422.6 million. Compounding the pain,
the average price per exported unit
actually decreased by 8.6% to $1,037,

underscoring weak demand and excess
inventory in lower-priced segments.

The European Union — historically
Taiwan'’s top export destination — mir -
rors the global pattern. E-bike exports
to the EU fell by 2.2%, while bicycle
exports slumped by 13.3%. Notably,
total exports to the bloc remain below
pre-pandemic 2019 levels, dashing
hopes that post-COVID rebalancing
would be swift or evenly distributed.

The data confirms a shift that
industry observers have long
suspected: The post-COVID boom did
not correct into a stable plateau but
rather collapsed into an extended
slump. Inventory backlogs, erratic
consumer demand and tighter retail
liquidity across Europe and North
America continue to weigh heavily on
Taiwanese exporters, many of whom
are still working through overproduc -
tion triggered during the height of
pandemic demand.

At the same time, Taiwanese manu -
facturers find themselves squeezed
between rising input costs and
aggressive pricing from competitors in
Southeast Asia. Countries like Vietnam
and Indonesia have steadily expanded
their role in the OEM supply chain,
often benefiting from lower labor

Production under pressure: Taiwan's bicycle factori
adjusts to shifting global demand. (Photo: Werner M

costs and shifting sourcing prefer -
ences among global brands. Taiwan’s
long-standing advantage in quality and
engineering remains intact, but it is no
longer sufficient to shield the industry
from structural headwinds.

For now, Taiwan’s bicycle industry

Splendor Hotel - 12F Lobby « Evergreen Hotel - 1F Lobby « Tempus Hotel - B1-B Hall
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the Taiwan Bicycle Association reveal.

es remain active, even as the industry
tller-Schell)

remains in low gear, grappling with

the uncomfortable truth that the
pandemic-era highs may not return in
kind. Therefore, the challenge ahead

is not just to weather the slump, but

to reimagine what sustainable growth
looks like in a post-boom world. QWMS
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SIGNS OF STRAIN AND

LISTED COMPANY REPORTS
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TENTATIVE STABILIZATION

Stabilization, not resurgence — that's the message
Merida and Shimano. The Show Daily examined their c

Financial headwinds persist across the industry, ev

After the pandemic-fueled surge and its
inevitable correction, the global bicycle
industry has lately been facing a period
of uneasy normalization. Supply chains
have largely returned to order, but
demand has lost its pandemic-era
urgency. Inventory levels — once swol -
len — are finally coming down, though
not without cost. Margins remain tight.
Inflation, tariffs and foreign exchange
turbulence continue to blur the

outlook, while geopolitical tensions
inject fresh volatility into an already
fragile recovery.

Against this backdrop, the latest
earnings reports from Giant, Merida
and Shimano provide a rare, empirical
glance into the industry’s current
health. Giant and Merida are two of
the world’s largest bicycle producers,
serving both OEM clients and consum -
ers under their own brands. Shimano,
the Japanese titan of drivetrain and
component systems, is a near-
ubiquitous supplier — its fortunes
inextricably tied to global bicycle
production. Together, these firms
form the backbone of the industry’s
high-end and mid-range segments.

What emerges from their most
recent financials is a portrait of
tentative stabilization — more of a
plateau than a rebound. Europe shows
flickers of recovery, though patterns
remain uneven across markets. The
U.S. remains stubbornly sluggish,
weighed down by excess inventory,
soft consumer sentiment and trade
policy risks. China, once the growth
engine, is now hampered by broader
economic malaise and weakening
discretionary spending.

Compounding these challenges are
significant currency headwinds. The
appreciation of the Taiwanese dollar

where the global bicycle market stands.

en as inventories ease and supply chains stabilize.

and the depreciation of the yen have
distorted reported results — often erod -
ing profits even when sales volumes
have improved. Across the board,

rising costs and price competition are
putting margins under pressure.

In the following breakdown, the
Show Daily dissects what these earn -
ings reveal — not only about company
performance, but about the broader
state of the industry, and the uncertain
path it faces in 2025.

Giant: Challenging Q2 Results

Giant Group, the world’s largest bicycle
manufacturer, reported a 12.4-percent
drop in revenue for the first half of
2025, falling to NT$32.61 billion. Even
more striking was the 66.7% year-over-
year plunge in net profit after tax,
which landed at just NT$560 million.
Foreign exchange losses — particularly
the appreciation of the New Taiwan
Dollar — played a major role, shaving
NT$230 million off second-quarter
profits alone.

Not all segments performed equally.
While OEM orders rebounded nearly
30%, especially from European clients,
the company’s own-brand sales
were hit hard, particularly in China,

Giant Group
Revenue Q1+02 Over the Years
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Foreign currency exchange losses and soft
demand in China and the U.S. weighed
heavily on Giant's Q2 earnings.

where demand dropped from last
year’s elevated base. In the U.S., Giant
continues to face tepid consumer
interest, exacerbated by uncertain tariff
regimes and broader economic malaise.
To its credit, Giant is responding
with characteristic nimbleness —
streamlining inventories, adjusting
regional strategies and reinforcing
operational discipline. Earnings per
share fell to NT$1.42 for the first half of
2025, but excluding currency effects,
the Q2 earnings per share would have
more than doubled from NT$0.48 to
NT$1.07. This suggests that underlying
demand is not entirely absent — it is
just harder to convert into profitable
sales under current market conditions.

Merida: Steadying After the Storm
Merida’s financial narrative for the
first half of 2025 is one of cautious
recovery tempered by external
shocks. The Taiwanese manufac-
turer reported NT$14.57 billion in
consolidated revenue, a 3.9-percent
decline year-over-year. However, its
parent company’s revenue rose 19%
to NT$9.71 billion, driven by strong
early-year performance and improved
profitability in Europe and the U.S.

Merida Industry
Revenue Q1+02 Over the Years
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Merida posted a 3.9-percent decline in
consolidated revenue for H1 2025, but
turned a profit in core Western markets.

from the latest financials of Giant,
ompany reports to assess

Indeed, after years of stockpiled
inventories and margin pressure,
both regions have returned to
profit for Merida. A revitalized product
mix — especially new offerings in the
U.S. — helped offset lingering softness
in China, where the real estate crisis
continues to weigh on household
spending. That said, the gains were
not enough to counter currency
headwinds: The second quarter saw a
33-percent revenue drop and a NT$2.4
billion loss from exchange rate effects
alone.

Still, Merida posted NT$903 million
in profit from continuing operations,
even if comprehensive income turned
negative due to foreign exchange
losses. The company remains wary of
the unresolved U.S. tariff situation but
sees an advantage in Taiwan’s 20% rate
compared to other Asian producers.

Shimano: Strong Q1, Weaker Q2
Shimano, the industry’s dominant
component supplier, entered 2025

with wind in its sails. The first quarter
showed impressive momentum: total
revenue rose 12.9%, and the bicycle
division posted a 15.6-percent increase.
Yet the optimism was short-lived.

By Q2, growth had slowed markedly.
Group revenue rose just 6.5% year-on-
year to JPY 123 billion, while operating
income plunged by over 30%.

For the bicycle segment specifi -
cally, Q2 revenue rose 8.1% to JPY 93
billion, but profit dropped a troubling
34.1%. Shimano blamed exchange
rate instability, rising input costs
and uneven global demand. The U.S.
market, once again, emerged as a weak
link, while China’s stagnation and
ongoing geopolitical tensions further
clouded the outlook.

For the full first half, Shimano’s
bicycle division revenue grew 11.6%
year-on-year to JPY 181 billion. Yet
operating profit fell 2.9%. Europe was
a relative bright spot, but inventories
remain above desired levels despite
favorable spring weather. The com -
pany expects momentum to improve
in the second half, driven by the
rollout of new wireless MTB shifting
systems and the Q’Auto groupset for
non-electric city bikes. Nonetheless,
Shimano has downgraded its full-year
revenue forecast by 2.1%. QWMS

Shimano
Bicycle Component Sales Over the Years

]
2019 2020

2021 2022 2023 2024 2028
(Unix: X300 Millicn Yen, 2025 Projsction)

Shimano downgraded its full-year revenue

forecast despite strong product launches

and a solid Q1.

§ 8§88 8



TA YA CHAIN CO., LTD.

No. 30, Zhong-Shan Rd., Ren-De Dist., Tainan City 71752, Taiwan
tayachain.com
brand@tayachain.com.tw




g8 TAICHUNG BIKE WEEK

The cycling industry has seen a massive shift towar
but the market has been dominated by a few key play
arrived on the scene, ready to challenge the status

At Taichung Bike Week, Qingdao
Magene Intelligence Technology

Co., Ltd. [Evergreen / B2F / A20] ,
a company founded in 2015, is showing
its QED Road Bike Electronic Shifting
System, a professional training-grade
system aimed at a global audience.
Magene’s CEO, Peter Yu, sees a clear
opportunity for the brand. “In 2020,
road cycling entered a new upswing,
with high-performance road bikes
experiencing exceptionally strong
sales,” he explains. “At the time,
established shifting manufacturers
struggled to meet market demand,
leading to a supply shortage and rising
prices.” This created a significant
barrier for cyclists looking to upgrade,
forcing them to either wait or pay a
hefty premium. Magene’s QED system
was born to fill that void, offering a
high-performance alternative without
the prohibitive price tag.

Redefining the Riding Experience

The QED system adopts a unique wired
power supply and wireless communica -
tion design. This blend of wired and
wireless technology ensures reliable,

Get there

MAGENE

BRINGING INNOVATION TO
THE DRIVETRAIN MARKET

responsive performance. But the system
is more than just derailleurs and shift -
ers. Magene has built a comprehensive
Smart Ecosystem that integrates bike
computers, lights, and power meters.
This means a simple click of a shifter
button can control your lights or cycle
computer, offering a hands-free, more
intuitive riding experience.

One of the most impressive in -
novations in the QED system is its use
of a proprietary algorithm designed
to counteract component wear. All
bicycle drivetrains wear out over time,
which can lead to a decline in shifting
precision. “This algorithm auto -
matically corrects shifting deviations
caused by wear,” Yu says, “ensuring
consistently precise and rapid gear
changes for the entire life of your
components.” This not only improves
performance but also helps riders get
the most out of their equipment.

Innovation for the Entire Cycling
Community

Magene also addressed a significant
pain point for many veteran cyclists.
As mainstream manufacturers have

moved exclusively to hydraulic disc
brakes, riders with older bikes and rim
brakes have been left behind. Magene’s
modular brake component design
makes the QED system compatible
with both rim and disc brakes, allowing
long-time rim brake users to enjoy the
benefits of modern electronic shifting.
While the QED system is currently
exclusive to mainland China, a global
launch is on the horizon. Magene is

a1 o s e
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d electronic shifting systems,
ers. Now, a new contender has

quo.

also expanding its lineup with the
recent release of the PES electronic
shifting system, designed for the entry-
level market. “While the PES differs
from the QED in weight, performance,
and materials, it retains an excellent
shifting experience,” Yu adds. With this
new lineup, Magene is poised to make a
significant impact on the cycling world
and provide a new option for riders
seeking cutting-edge technology. QSD




September 16-19, 2025

TBW FUTURE

UNCERTAINTY
SURROUNDS
THE SHOW'’S
IDENTITY
BEYOND ‘26

Taichung Bike
Week's future format
is up for debate as
the new Taichung
International
Convention and
Exhibition Center
nears completion.
Dates for 2026 are
fixed, but the show’s
identity is still in
question.

The future of Taichung Bike Week
has been a subject of industry
debate for years. Known for its
unique hotel-based format, the
event has long served as a low-key
but highly effective meeting point
for OEM suppliers and bicycle
brands. Now, with a new conven -
tion center nearing completion

in Taichung, discussions about
potential changes to the event’s
structure are gaining fresh
momentum — though no decisions
have been finalized.

According to media sources,
provisional dates for the 2026
edition have been set for
September 15th to 18th, 2026,
chosen to avoid conflicts with
Taiwan’s national holidays and
allow sufficient time for post-
show factory visits. This would
help preserve one of TBW's key
functions: facilitating direct, time-
sensitive collaboration between
international product teams and
local manufacturing partners.

Meanwhile, the newly built
Taichung International Convention
and Exhibition Center, scheduled
to open in October, is being floated
as a possible venue for future
editions. Its centralized layout and
expansive capacity would represent
a dramatic shift from TBW's current
setup. While some argue that a
single-site format would reduce
logistical headaches, others warn
that changing the formula risks
weakening the event's strategic
focus and informal, work-oriented
atmosphere. The debate continues.
QWMS

The Taichung Bike Week entrance
at the Splendor Hotel 2024. (Photo:
Werner Miller-Schell)

hike week 2025 o

OPINION

DON'T FIX WHAT'S THRIVING

Should Taichung Bike Week change its format? The Sh
case that doing so could undermine its unique value

In an era of bloated tradeshows and
dwindling ROI, Taichung Bike Week
remains a model of efficiency. The
compact, unflashy and highly focused
event has long served as the bicycle
industry’s most effective OEM gather -
ing. Which is why recent, unconfirmed
chatter about potential changes to

its format — perhaps transforming it
into a more conventional tradeshow

— deserves scrutiny, if not outright
resistance.

Let’s be clear: TBW works precisely
because it isn't a traditional trade
fair. There are no cavernous halls to
wander, no costly exhibition booths to
ship or staff travel and time required
to work the booth. Instead, it operates
across a tight cluster of business ho -
tels in Taichung — the de facto capital
of global bicycle manufacturing. Here,
deals are done in suites and confer -
ence rooms, not under fluorescent
lights and fanfare. It is the anti-trade
show. And that is its strength.

A closer look at the show format
shows that for brands and suppliers
alike, TBW is not a marketing exercise,
it's an operational checkpoint. Product
managers, design engineers and
supply chain teams use the event to
coordinate timelines, finalize specifica -
tions and align next season’s launches.
The absence of public fanfare is
precisely what makes these conversa -
tions productive. No distractions, no
grandstanding, just the right people in
the right place at the right time.

Crucially, the format supports the
geography of the industry. Taiwan
remains the nerve center for high-
quality bicycle manufacturing, with
countless OEM and ODM factories
located within a short drive from
Taichung's hotel lobbies. For many
attending companies, the meetings at
TBW continue seamlessly into factory
visits and engineering walk-throughs.
This proximity is not just a conve -
nience —it's a competitive advantage.

What's more, TBW allows compa -
nies of all sizes to participate. There is
no barrier of extravagant booth fees or
elaborate displays. Smaller suppliers
with real technical value can sit down
with major OEMs on equal footing. It's
a democratizing format that fosters
innovation across the supply chain,
not just among those with the biggest
marketing budgets.

To tinker with this model is to
risk fixing what isn’t broken. A more
“professionalized” venue might look
better on a press release, but it would
almost certainly erode the informal,
high-trust atmosphere that makes
TBW work. The industry already has
its flagship showcases —Eurobike,
Taipei Cycle, Sea Otter. What it needs,
now more than ever, is a space for
substance over spectacle.

Taichung Bike Week is not
perfect, nor should it be. It is efficient,
targeted and deeply embedded in the
ecosystem it serves. As the bicycle
industry recalibrates from the highs
and hangovers of the pandemic
years, it would be wise to protect

ow Daily makes the
to the industry.

Crowded hotel lobbies in 2024 capture the essence o f Taichung Bike Week's informal yet

effective format. (Photo: Werner Miiller-Schell)

the few forums that still deliver such
pragmatic value. TBW doesn'’t need a

makeover. Its strength lies in staying
exactly asitis. QTSD
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The European bicycle and e-bike market in 2024 face
a protracted overstock situation and dampened consu
across most major markets continued to decline, the
compared to the sharp drops of 2023, signaling a po

The market experienced a notable shift
in revenue composition, with heavy
discounting leading to a drop in average
selling prices despite robust demand
for e-bikes, which now dominate a
significant portion of total turnover.
External pressures, including global
trade disputes and persistent geopo -
litical conflicts, have intensified the
industry’s focus on European markets.
Europe is increasingly attractive due to
favorable governmental policies and a
growing emphasis on sustainable urban
mobility. Key market trends included
the continued dominance of e-bikes, the
critical role of leasing models in sustain -
ing sales, and stark variations in market
performance across different European
nations. Looking forward, the industry’s
recovery hinges on effective inventory
management, adapting to evolving
consumer purchasing behaviors, and
capitalizing on policy-driven initiatives
that promote cycling.

Post-Pandemic Overstock Challenge
The fiscal year 2024 was defined by the
lingering effects of the post-COVID-19
supply glut, which continued to be

a significant drag on the European
bicycle industry’s recovery. Unprec -
edented pandemic-era demand spurred
a massive increase in manufacturing,
leading to a surplus of inventory that
overwhelmed distribution channels

and retail partners. Three years on, this
supply-side imbalance has not been
fully resolved.

The consequences for industry
stakeholders have been severe, with
excess inventory translating into a
substantial capital lockup for manu -
facturers, distributors, and retailers
alike. Holding surplus stock is also
a financially burdensome endeavor
due to significant warehousing and
logistics costs.

The rapid depreciation of these
assets is even more damaging. Given
the industry’s short product cycles,
overstock quickly becomes outdated,
forcing deep discounts to clear inven -
tory and make way for current-year
models. This widespread and aggres -
sive discounting, with reports of even
premium brands slashing prices by
up to 50 percent, has had a profound
impact on profitability. It has led to
significant margin compression across
the entire value chain, with numerous
reports of manufacturers and brands
entering administration over the last
eighteen months underscoring the
severity of this crisis.

Macroeconomic Pressures

The European market’s strategic
importance has been amplified by
external factors. The imposition of new
tariffs on exports to the United States
has eroded profitability and refocused
manufacturers’ attention on Europe as
a primary target.

EUROPEAN MARKET REPORT

PERSISTENT OVERSTOCK
DELAYS RECOVERY

0%

This shift aligns with Europe’s
legislative commitment to sustainable
mobility. The European Union is
actively encouraging cycling with
new regulations, and cities like Paris
are demonstrating how dedicated
infrastructure and policy can drive
a significant shift away from cars
towards bicycles. Such urban
transformations serve as a compelling
case study for other European cities
and reinforce the market's long-term
growth potential.

Despite these positive tailwinds,
consumer sentiment remains weak
across the continent. Lingering
geopolitical conflicts, coupled with
persistently high living costs driven
by inflation, have created a climate
of economic uncertainty. This has
made consumers more cautious with
their discretionary spending, particu -
larly for big-ticket, durable goods like
bicycles and e-bikes. This reluctance
to invest directly contributes to
the overstock problem, creating a
feedback loop of low demand and
persistent inventory.

Market Performance by Key Regions

A critical challenge in accurately
assessing the industry’s health is the
reliance on sell-in data — shipments
from manufacturers to retailers — rather
than real-time sell-out data — actual
sales to consumers. This “blind spot”

is a major systemic issue that can
lead to miscalculations in demand
and contribute to future oversupply
situations. The discrepancy between
sell-in and sell-out numbers in 2024 was
pronounced, as retailers were heavily
focused on liquidating existing stock
before placing new orders. According
to Germany's Zweirad Industrie
Verband (ZIV), nearly one in five
bicycles and e-bikes sold in 2024 came
directly from dealers’ inventories.
According to a per capita sales
comparison by British retailer Paul’s
Cycles, Norway and Denmark hold
the top two spots for e-bike sales per
capita, with Germany in fifth place and
the United Kingdom ranking second to
last. The introduction of governmental
subsidies for e-bikes in Norway in
2024 boosted sales, highlighting the
effectiveness of smart policies in
promoting low-carbon mobility.

Germany: Market Bellwether

As Europe’s largest bicycle market,
Germany serves as a crucial barom -
eter. After a 13% decline in 2023, the
downward trend slowed in 2024 with

a 3.75% decline in total deliveries to
3.85 million units. E-bike sales showed
resilience, dropping only 2.4% to 2.05
million units and increasing their
market share to 53.25%. Conventional
bicycles saw a steeper decline of 5.25%
to 1.8 million units. Total turnover from
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d significant headwinds from
mer sentiment. While unit sales
rate of contraction decelerated

tential stabilization.

Discounts of 50 % and more have
been a common sight throughout
Europe due to overstock.

bicycle sales fell 10.3% to €6.33 billion,
a direct result of market-wide discount -
ing. This compressed the average price
per unit from €1788 to €1645, with the
average e-bike price dropping from
€2950 to €2650.

Austria and Switzerland:

Contrasting Trends

Austria’s market showed signs of
stabilization, with total deliveries down
a smaller 6.1% to 395,426 units. Aided
by leasing offerings and local subsidies,
e-bikes proved to be a key growth
driver, with deliveries increasing by
2.5% to 226,076 units and pushing
their market share to a robust 57.2%.
Despite this, total turnover fell 11.1% to
€1.055 billion. In contrast, Switzerland’s
market has not yet found its footing.
Having plunged by over 20% in 2023,
deliveries saw another 13.6% drop

in 2024, totaling 341,142 units. The
downward trend was slightly more
pronounced for conventional bikes
(15%) than for e-bikes (12%), and the
e-bike market share, at 44.5%, remains
below the 50% threshold.

Southern Europe: Divergent Paths

In Southern Europe, markets showed
divergent paths. France contracted by
12.3% to 1.96 million units, with e-bike
sales dropping steeper than conven -
tional bikes, reducing their market
share to 28.9%. However, revenue was
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down a more moderate 8.3% to €2
billion. Italy’s market showed remark -
able stability, contracting by just 0.7%
to 1.35 million units, and e-bike sales
grew slightly. This pushed the e-bike
market share to 20.2% and kept total
turnover stable at €2.6 billion. Spain’s
market contracted by nearly 10% to 1.1
million units. E-bike sales fell sharply
by over 19%, lowering their market
share to 17.7%. Despite this, Spain was
unique in seeing a 4.5% increase in the
average sales price to €1167, a trend
that may be attributable to consumer
preferences for higher-value road and
mountain bikes.

The Low Countries: High E-Bike
Penetration

The Low Countries, known for high
cycling adoption, also saw contrac -
tions. Belgium’s market fell 4.7% to
540,356 units, but e-bikes maintained

a dominant 50.9% market share. A
noteworthy trend in Belgium is the
speed pedelec segment, where sales

of new units fell by 17.5% while the
second-hand market grew by 18.3%.
The Dutch market saw a 6.6% decline to
858,126 units, with e-bikes accounting
for 47.6% of sales. The Netherlands also
saw the rise of a new product category:
fatbikes, with over 111,033 units sold,
primarily through non-traditional

online channels.

United Kingdom: A Unique

Trajectory

The UK market continued its unique
trajectory, with sales declining by a
further 2% to 1,596,000 units, follow -
ing an 8.6% drop in 2023. The e-bike
market share remains remarkably

low at just 9.15%, the lowest of the
markets presented. This can be attrib -
uted to a combination of high living

costs and less developed cycling
infrastructure. The one bright spot
was the high-end road and mountain
bike segment, which saw some sales
growth, suggesting a resilient segment
of enthusiast consumers.

Importance of Leasing Models

In several key markets, particu -

larly Germany, Austria, and Belgium,
bicycle leasing models have been

a critical buffer against low con -
sumer sentiment. These models, often
implemented as part of corporate
benefits or governmental incentives,
allow consumers to acquire high-value
e-bikes at a more manageable monthly
cost, effectively bypassing the barrier
of a large upfront payment.

For retailers, leasing provides a
stable, recurring revenue stream and
encourages sales in higher-priced
segments. Furthermore, these
models are predominantly exclusive
to the traditional Independent
Bicycle Dealer (IBD) network, offering
a strategic counter-balance to the
growing competitive pressure from
direct-to-consumer (D2C) brands and
large retall giants.

The 2024 European bicycle market
was a year of reckoning, characterized
by a difficult but decelerating contrac -
tion. While the persistent overstock
issue has created significant financial
strain, the market is in transition with
strong underlying drivers that promise
future growth. The strategic pivot of
global manufacturers towards Europe,
coupled with legislative support for
sustainable mobility and the contin -
ued adoption of e-bikes, provides a
powerful long-term growth narrative.

For 2025, industry leaders must
focus on several key strategic pillars.
First, a more sophisticated approach
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Based on Statista numbers UK retailer Paul's Cycles
e-bikes throughout Europe — with some surprising fi

has calculated per-capita sales of
ndings.

to supply chain management and
real-time data analytics is essential
to prevent future oversupply crises.
Second, leveraging the success of
bicycle leasing models is crucial for
driving high-value sales and sup -
porting the vital IBD channel. Finally,

offering compelling products that

cater to the evolving needs of urban
commuters, recreational riders, and
enthusiasts. While challenges remain,
the foundational trends point towards
a market poised for a more sustainable
and profitable recovery in the coming

businesses must continue to innovate, years. QLVR
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The well-established supplier of e-drive systems is

Founded in 2011, Ananda Drive
[Splendor / 13F / 1360 and 1388] has
grown to become a significant player

in the market for two-wheeler e-drives

in Asia. With three factories in China

and a new facility opened in late 2023 in
Southern Vietnam, Ananda is bolstering
its global production capacities to better
serve international markets.

Ananda has identified a market
challenge where a few dominant
players have put pressure on brand
identity and flexibility for e-bike
manufacturers. The company's
solution is to offer open, modular, and
highly customizable e-drive systems.
This approach allows manufacturers to
create tailored solutions, differentiate
their products, and maintain control
over design and rider experience.

The company has also invested in
aftersales services, with a European
office in the Netherlands established in
2013 and expanded in 2022. This office
handles sales, after-sales, marketing,
and service for European customers.

A logistics hub in Hungary serves as a
warehouse for spare parts and handles
repairs and refurbishing of motor units,
contributing to a reduced eco-footprint.

Ananda's products feature ad -
vanced connectivity. The novel M7000
series integrates loT solutions for

ANANDA DRIVE

FLEXIBILITY THROUGH OPEN SYSTEMS

in Europe and the United States.

The headquarters of Ananda Drive are based in Shang

GPS navigation, theft protection, and
performance tracking. Two separate
apps are available: Ananda Ride

for consumers to customize motor
settings and Ananda Link for dealers
with diagnostic functions.

The M7000 series is an open
mid-motor platform with a reduced
Q-factor and advanced sensoring for a
natural feel. The M7600 is a premium
option for eMTBs, offering a maximum
torque of 120 Nm. For trekking and

hai's Minhang District.

city e-bikes, the M7200 is a milder

option with an integrated light module,

providing a maximum torque of up to
100 Nm. Both motors are competitive
in weight at 2.8 kg.

For urban e-bikes, Ananda devel-
oped the R900 system, an innovation
award-winning hub drive with an
automated electronic three-speed
transmission. The system uses an
advanced algorithm that considers
speed, slope, cadence, and torque

September 16-19, 2025

expanding its presence, particularly

Ananda’s mid-drive motor flagship, the
M7600.

to ensure seamless gear changes
with Ananda’s patented Pedalflow
technology. The company also has a
light-support hub motor series, the
400-series, for both front and rear,
which offers a compact, quiet, and
strong design with a maximum torque
of up to 50 Nm.

At TBW, Ananda has a team of four
people including sales director Chao
Liu. The main focus is on strengthen -
ing partnerships with existing OEM
clients and present its open, modular
system approach to new prospective
partners. QLVR
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SEARCH FOR CAPITAL

THE QUEST TO ATTRACT
INDUSTRY INVESTMENT

The bike industry quickly turned from being an inve stors' darling into a headache.

ct capital now?

What went wrong and how can the bike business attra

When the COVID-19 pandemic changed
daily habits around the globe and threw
a spanner into supply chains, bicycles
and e-bikes were selling like hot cakes.
Demand far exceeded supply, negating
any discussions regarding pricing and
discounts. The resulting sellers’ market
led to companies reporting new record
turnovers at healthy profit margins, as
well as attention from consulting profes -
sionals from the likes of Deloitte. Based
on a superficial analysis, they predicted
the market for bicycles and e-bikes to
double or triple within 10 to 15 years.
With those tempting perspectives
and low interest rates, investing in
the bicycle business seemed like a no-
brainer in late 2021 and 2022, at least
on paper. But investment firms such as
Groupe Bruxelles Lambert at Canyon
and KKR at Accell Group entered the
bicycle business at its very peak,
and thus overpaid for their share.
From there, business nosedived, with
profits eroding even more drastically
than turnovers. For investment firms
looking for short-term returns, this
was the worst-case scenario, further
compounded by overstock-enforced
painful write-downs throughout the

y
\

first half of 2025.

FORUM
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So where did things go wrong?
According to finance expert Elisa
Chiu of Anchor Asia, many investors
underestimated the complexity of the
bicycle industry’s supply chain, which
makes it challenging for companies
to respond quickly to sudden shifts in
demand or to scale up rapidly. At the East
Meets West x Bike Venture panel held at
Eurobike 2025, she stated: “We need more
thoughtful capital from angel investors,
blended finance instruments, and family
offices with deep sector affinity. We need
investors who understand the long tail of
this industry, not just the hockey stick.”

The few success stories during this
time are not based on chasing quarter
results and netting in fast profits.
Leading Indonesian bicycle producer
Insera Sena took over Marin Bikes
when the brand reached rock-bottom
and has since seen it rebound. Another
prime example is RZC Investments, the
investment tool of Walton heirs Steuart
and Tom Walton, which has quietly
and patiently built an impressive port -
folio. Singapore-based DuTech Group
also has shown cunning timing, saving
first German companies Prophete and

The current state of investment activities
took center stage at Eurobike’s East Meets
West x Bike Venture podium.

At last year’s Taichung Bike Week, Anchor
Asia’s Bike Venture meet-up attracted a lot
of decision makers from the bike industry
and finance sector.

Cycling Union from administration

and more recently Polish assembly
specialist Sprick Rowery.

Despite recent developments, such
as the "reciprocal” tariffs of the Trump
Administration and volatile exchange
rates, there should be a point where

companies under financial strain
become bargains for acquisitions and
for investors who are not looking for a
quick cash-in but who see the mid- to
long-term potential of the bicycle
business. QLVR

VISIT US AT TAICHUNG BIKE WEEK

EVERGREEN HOTEL SPLENDOR HOTEL TAICHUNG
Booth No.A14-A17(B2F) Booth No. 1101-1102(11F)

2"

heelset

Conquer Obstacles, Break Your Limits

-Aluminum Alloy MTB XC / Gravel Wheelset
-Race-tuned for stability
~Traction on technical terrain




14 TAICHUNG BIKE WEEK September 16-19, 2025

INDUSTRY REPORT: UKRAINE

BIKE SECTOR SURVIVING
RUSSIAN ATTACKS

Despite the ongoing conflict and significant econom
is demonstrating remarkable resilience and continue d development. While the war with
Russia has fundamentally altered the market, it has not halted progress, instead prompting
a shift in consumer behavior and industry focus.

ic challenges, Ukraine’s bicycle sector

Prior to Russia’s full-scale invasion
on February 24, 2022, the Ukrainian
bicycle market was experiencing
robust growth. With a population

of 40 million, the sector enjoyed

a period of dynamic expansion,

with annual growth rates reaching
12-15%. The number of cyclists in
the country saw a nearly fourfold
increase between 2019 and 2021.
Data from the Association of Kyiv
Cyclists revealed that the capital city
alone had over 5,400 cyclists prior to
the invasion, with 85% being men: a
gender distribution representative of
the national market. These promising
trends, however, were abruptly
interrupted by the war, leading to a
severe market contraction mirroring
the broader decline in Ukraine’s
economy and industrial production.

Supply Chain Disruptions and

Market Shifts

The war has had a profound impact
on supply chains, causing a signifi -
cant drop in bicycle imports from EU
and Asian suppliers. Furthermore,
imports from Russia, once a

major supplier, were completely
terminated. This disruption has led
to a notable transformation in market
structure. With official imports from
most global bicycle manufacturers
suspended, the market has seen a
surge in the import of used bicycles,
primarily from EU countries like
Germany and Poland. These second-
hand bikes, often sold through online
marketplaces and local shops, have
filled the void left by new imports.
The lack of formal customs registra -
tion for many of these used bikes has
created challenges, contributing to
Ukraine’s “black market” reputation
as a destination for stolen bikes,
though illegal supplies have report -
edly decreased since 2021. This
informal trade negatively affects
domestic producers and represents a
significant problem for the industry.

Evolving Consumer Behavior and
Economic Pressures

The current economic climate in
Ukraine has led to a major shift in
consumer demand. A significant
decline in purchasing power, coupled
with a dramatic increase in bicycle
prices (up to 2.5 times compared to
pre-war levels), has made direct bike
ownership less accessible for many
Ukrainians. A mid-range bicycle can
now cost upwards of UAH 20,000
(US400 US500), a substantial sum
for many citizens. As a result, there
is a growing demand for bike-sharing
services, a trend analysts believe
will define the post-war market. This
preference for access over ownership
reflects the pragmatic adaptation of
consumers to a challenging economic
reality.

Focus on Infrastructure and
Domestic Production

Despite the ongoing hostilities and
regular air strikes, the industry is not
stagnant. According to analysis from
Ukrainian agency Pro-Consulting,

the development of local bike
infrastructure remains a key focus.
Kyiv's authorities are prioritizing the
construction of additional cycling
paths. While the current 100 km of
paths is insufficient for a city of its
size, even with the current massive
population displacement, the empha -
sis on infrastructure development is
a positive sign for the future. Analysts
largely believe that major infrastruc -
ture restoration and expansion will
only be possible after the end of the
conflict, but the groundwork is being
laid.

Domestic bicycle producers have
been particularly hard-hit, especially
those located in eastern Ukraine,
which has historically been the
country’s industrial heartland. Many
factories have been occupied or
completely destroyed as a result of
the war. Ukraine has a rich history of
bicycle manufacturing, dating back to
the Soviet era with prominent plants
like the Kharkiv Bike Plant. Today,
companies like Velotrade lead the local
market, working to sustain operations
amidst immense adversity. The influx
of cheap, used imports from the EU
poses a significant challenge to these
domestic companies.

Future Outlook and Global Interest
Despite the current challenges,
Ukraine’s bicycle market continues to
attract interest from global players.
Companies like Giant have suspended
operations but maintain an eye on
the future, recognizing the market’s
potential for a rapid post-war recovery.
The continued, albeit often semi-legal,
presence of bikes from major global
brands on the market underscores its
inherent size and underlying demand.
The challenges faced by the
bicycle sector are also highlighting a
significant opportunity for Ukraine’s
post-war reconstruction. As the
country looks to rebuild, there is a
growing discourse around a ‘green
recovery’, emphasizing sustain -
able and resilient infrastructure.
Cycling is perfectly positioned to be
a cornerstone of this strategy. The
war has demonstrated the fragility of
centralized transportation networks,
and a decentralized, human-powered
mode like cycling offers a crucial layer
of redundancy and resilience. Interna -
tional partners and investment funds
are increasingly focused on supporting
Ukraine’s rebuilding efforts, and a
push for dedicated funding towards
cycling infrastructure could not only
enhance mobility but also improve
public health and reduce carbon emis -

in Lviv city.center, May 20, 2048. - 7
g '—-- v'—-"‘__r_"

sions. This aligns with the observed
shift in consumer behavior towards
bike-sharing, which indicates a public
readiness to embrace new models of
urban mobility. For domestic produc -
ers, this presents a unique chance to
pivot towards manufacturing bicycles
and components that meet these
future needs. By collaborating with

Happier times: Bicyélé Bay{:_.,,_,-:_—; e

Kiev Mayor Vitaly Klichko
is a supporter for the
development-of the cycling
sector inUkraine. (photo:
DmytroiLarin /4

government bodies and international
organizations, they could secure a
pivotal role in creating a modern,
sustainable transportation landscape.
The resilience seen in the sector today
is not just about survival; it's about
laying the groundwork for a more
sustainable and independent future. Q
Eugene Gerden



venue for decisions, not just discovery. The 2026 e

sustainability proof points, and hands-on validatio

Taipei Cycle 2026 will be guided by a
central theme, Cycling to Wellness,
and four strategic pillars: supply chain,
sustainability, innovation and cycling
culture. However, the concept is not
purely thematic but more structural, as
a spokesperson from the Taipei Cycle
team emphasizes: “Together, these
elements create a one-stop, end-to-end
view of the industry’s health, sustain -
ability, and innovation agenda,” our
source says, emphasizing that six
exhibition areas will cover everything
from complete bikes and e-drives to
accessories and apparel. Addition -
ally, four theme pavilions — including
e-cycling & smart services and a new
advanced composites zone — will
spotlight emerging technologies and
market priorities.

What sets the 2026 edition apart
from previous editions is its evolv -
ing role in a post-pandemic trade
landscape. “Coming out of supply,
policy, and travel disruptions, Taipei
Cycle is leaning into a clearer role as
the industry’s problem-solving hub.

PEONY
BALLROOM
3 RD FLOOR
BOOTH D3 + D4

TAIPEI CYCLE 2026

A SHARPER STAGE FOR THE
GLOBAL BICYCLE INDUSTRY

As the bicycle industry seeks firmer footing, Taipe

It concentrates the full value chain
on one floorplan and uses structured
programs.” In short: the show orga -
nizers aim for less window-shopping
and more business. “It's shifting
from ‘a place to look’ to the place to
decide,” our source continues.

This pragmatism extends to
sourcing. “For buyers, Taipei Cycle
concentrates Asia’s full cycling
supply chain in one trip — so you
can validate performance hands-on,
compare compliance and sustainabil -
ity proof points face-to-face, negotiate
delivery and service terms, and lock
production slots early in the season,
cutting weeks out of your sourcing
cycle and travel budget.”

That same efficiency benefits
suppliers. “For brands and compo -
nent makers, it's the most efficient
venue to secure distribution, gather
multi-market feedback in days (not
quarters), and build tariff-resilient
plans with partners who can support
alternates on origin, materials,
and assemblies.” And perhaps

hike week 202515

I Cycle is repositioning itself as a fast-track

most importantly, “the show’s
neutral, trust-rich environment
accelerates what matters most right
now — de-risked decisions, faster PO
conversion, and higher ROI per day
on the road — so companies leave
with committed next steps instead of
a stack of business cards.”

The content program reflects this
shift toward actionable outcomes.
“You'll see three reinforced program
pillars: Industry Insights (Industry
Summit Forum, Themed Guided
Tours, TAIPEI CYCLE d&i Awards,
Startup Pitch & Creative Workshop),
Sustainability in Action (the low-
carbon Green Map, a Green Forward
Award, and live demos in Cargo
Bike & Micro-mobility), and Cycling
Lifestyle (the Cargo Bike Experience,
E-Cycling Challenge, Bike Café, and
Cycling Culture Pavilion).”

The 2025 edition marked a strong
rebound with 998 exhibitors, 3,618
booths, and 15,097 professional
buyers and media, including 3,688
international attendees. The 2026

dition emphasizes supply chain clarity,
n — all under one roof.

Taipei Cycle 2025 gathered nearly 1,000
exhibitors and 15,000 trade visitors. In
2026, Cycling to Wellness takes center
stage. (Photo: Werner Muller-Schell)

target is equally clear: “The net result
we're aiming for is faster, de-risked
decisions, more pilots and POs signed
on site, and renewed momentum for
a safer, smarter, more sustainable
cycling industry.” QWMS

XO

YOUR VISION.

OUR SOLUTION.
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SUSTAINABILITY

THE INDUSTRY'S MATERIAL SHIFT

Sustainability ambitions are forcing the bicycle in
and carbon fiber. At Taichung Bike Week, exhibitors

dustry to rethink its reliance on aluminum
showcase a new generation of materials

Eight years ago, the British daily The
Guardian published photographer
Chen Zixiang'’s iconic image of a vast
bike dump near the city of Xiamen.
The tens of thousands of bicycles piled
up were the result of a well-known
bike-sharing provider’s bankruptcy
just days earlier. Instead of selling

or reusing the bikes, the entire fleet
was scrapped. Zixiang captured the
bikes rotting in the open air — drawing
global attention to the dark side of the
mobility transition. While the bicycle

is seen as the most sustainable mode
of transport, the drone image showed
how the industry’s “green promise”
can collapse through mass production
and poor recycling concepts. Nowhere
is this more evident than in materials,
which explains why they have become
a key focus of industry efforts in
recent years.

Globally, aluminum, carbon and
steel dominate bicycle production.
Their environmental impacts are well
documented: Germany’s Federal Envi -
ronment Agency classifies bauxite — the
main ore for aluminum — as risky due to
ecological and human-rights concerns.
Carbon, common in high-performance
frames, is criticized for energy-intensive
production and poor recyclability.

Steel lasts longer and recycles more
easily, but its manufacture consumes
vast amounts of energy. The World
Economic Forum estimates aluminum
contributes about 3% of global CO
emissions and steel around 7%. Carbon,
though produced in smaller volumes,
has the worst footprint per kilogram.

The bicycle industry’s share may be
small, but to improve sustainability,
finding alternative or recyclable materi -
als is essential.

This trend is clear in manufactur -
ers’ sustainability reports. A life-cycle
analysis by Taiwanese producer
Giant showed nearly 70% of the 159
kg CO e footprint of its aluminum
Stance 29 1 came from raw materials.
Another report revealed its carbon
TCR road bike has a footprint of 274
kg CO e, with 55.3% from materials.
Finnish component maker Herrmans
[Evergreen / B2 | A27] reported in
2023 that materials account for over
90% of its footprint. These figures
are no surprise: before production,
raw materials must already be mined
or grown, creating a negative CO
balance. Manufacturers are therefore
working to improve their material
mix — developing recycling solutions
for aluminum, carbon and steel, while
also testing alternatives.

The shift has become increasingly
visible at recent tradeshows. Giant
unveiled a children’s bike built from
recycled carbon, while Riese &

Miiller presented the cargo bike
“Carrie” with a frame made from 81%
certified recycled aluminum. Trek

and VP Components highlighted
progress in low-carbon aluminum
technology, and Brompton showcased
rims produced from Hydro’s 100%
post-consumer recycled alloy. Other

that promise performance and recyclability alike.

Aluminum scrap in the Glory Wheel factory,
ready to be melted down and reprocessed
into new bicycle components. (Photo:
Werner Miller-Schell)

examples are Igus, Chi-Tai Enterprise,
Weber Fibertech and Lehvoss, which
demonstrated thermoplastic compos -
ites designed for full recyclability. The
same momentum will be on display at
Taichung Bike Week, where exhibitors
again put material innovation at the
center of their sustainability agenda.

“Material innovation is a driving
force for industry transformation and
achieving low-carbon goals,” says Amy
Shih, marketing director at Taiwanese
component maker Nuvo [Tempus
/ A-5F / VIP Room] . The company
has been exploring “green carbon”
composites, recycled carbon, post-
consumer plastics from fishing nets
and lightweight aluminum alloys. Its
n+1 line embodies this approach, with
the BC136 bottle cage as a showcase.
Built from recycled nylon with over
50% fishing nets, it meets recycling
standards and is designed for easy
disassembly. For Shih, the principle is
clear: Performance and sustainability
must be balanced at every stage of
design. “As demand for eco-friendly,
high-quality products grows, new
materials will both improve perfor -
mance and push the industry toward
greener development,” she says.

“We believe material innovation
is key to sustainability,” says Charles
Lee, owner of Glory Wheel [Ever -
green / B2/ Al4] . The Taiwanese
brand developed a recycled 6-series
aluminum alloy using its own scrap
mixed with new material. Though not
identical to standard 6061, it works
well for non-load-bearing parts. The
ER75 Spacer is the first product using
this alloy, producing just 0.0381 kg
CO e per unit — about 75% less than a
typical spacer. For Lee, it's about more
than one part. “The bike industry
has over 200 years of history. Every
material shift — wood, steel, aluminum,
carbon — has moved us forward.
Now, with global carbon challenges,

material innovation isn’t just about
performance, it's about building a
more sustainable future.”

A third example comes from
Lehvoss, a German specialist in
high-performance polymers. The
company is developing thermoplastic
composites reinforced with recycled
carbon fibers to combine technical
performance with a smaller footprint.
“We're developing new materials using
recycled carbon fibers, focusing on
bike frames. The goal is to cut the
carbon footprint,” says Eric Folz,
senior market development manager.
At Taichung Bike Week, Lehvoss
is showcasing a new generation of
saddle materials that are 45% to 100%
bio-based and reinforced with recycled
fibers. Compared with the current
PA12-CF15 standard, these compounds
deliver superior properties and a
much lower CO impact. Folz believes
the sector is nearing a breakthrough.
“It's crucial to keep an eye on a
bicycle’s global warming potential,
including materials, recyclability and
transport. End customers are becom -
ing increasingly aware of the carbon
footprint and the origin of parts.”

Taken together, these examples
show how deeply material innovation
has moved into the center of the bi -
cycle industry’s sustainability agenda.
From recycled aluminum alloys to
bio-based thermoplastics, suppliers
are proving that performance and
environmental responsibility can go
hand in hand. Challenges remain —
scaling up production, securing scrap
supplies, and convincing consumers
to embrace new materials — but the
trajectory is clear. The image of
abandoned bikes in Xiamen once high -
lighted the industry’s contradictions;
today, the push for circular materials
is an attempt to ensure that bicycles
live up to their role as a true symbol of
sustainable mobility. QWMS

Eric Folz, senior market development
manager at Lehvoss.

Nuvo’s award-winning BC136 bottle cage,
built from recycled nylon and fishing nets,
illustrates the company’s circular design

approach.
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TARIFF UPDATE

A SENSE OF LIMBO,

AS UNCERTAINTY ABOUNDS

Global business relies on frameworks and rules. But
of arbitrary tariffs on imports to the United State
How is Taiwan’s bicycle industry coping?

In late March, the pending announce -
ment of import tariffs by the Trump
Administration was a prime concern
at Taipei Cycle. Three months later at
Eurobike, the provisional tariffs were
known but key players in global trade
were trying to negotiate better deals
before the August 1 deadline. China
even got a 90-day reprieve on its 30%
tariffs thanks to its control over rare
earth elements and other commodities
the United States needs. Meanwhile
India got slapped with a hefty 50%
tariff. But not all companies within the
bicycle industry are equally reliant on
the United States as a market and thus
are not as exposed to these new tariffs.
Merida Industries does not sell
its own brand into the U.S., as the
company’s senior vice president and
spokesman Daryl Chang explains.
Thus, the impact of the tariffs is
limited to its OE customers. Glory
Wheel’'s chairman Charles Lee states:
“The impact of U.S. tariffs on our busi -
ness is currently limited, as products
directly exported to the United States

account for only about 5-6% of our
total shipment volume, resulting
in minimal immediate effects.” One
thing remains the same according
to Velo Enterprise’s CEO Ann Chen:
“Issues like tariffs are not something
the bicycle industry can solve. We
can only maintain close contact with
our customers, hoping to minimize
the impact on international business.”
The exact tariffs to be levied are
still subject to bilateral negotiations
even beyond the August 1 deadline.
For this reason, Sram Asia’s general
manager Bob Chen says his company
still needs more time to evaluate the
real-world impact. This uncertainty
causes additional issues as Tern's
Team Captain Josh Hon explains:
“The U.S. tariffs are a serious
headache because at the moment
nobody knows how to calculate them.
My guess is that every importer to
the U.S. is stuck in limbo right now,
not knowing if they can even bring
their products into the U.S. market.
And of course, all of this ties up

the Trump Administration’s introduction
s has caused plenty of uncertainty.

Taiwan'’s bicycle industry heavily relies on interna

valuable cash.” The latter is bad news
as many companies are currently
cash strapped.

The tariffs that do ultimately
get levied are going to be paid by
American consumers in the end
and thus only have an impact on
relative competitiveness. Apart from
China and India the novel U.S. tariffs

tional cooperation and exports.

range from 10% to 20%, so effects
on supply chains are limited. But
Tern’s Hon warns: “Doing business
requires making long-term decisions
and for this you need stability and
predictability. Right now, we have the
exact opposite. Fingers crossed that
things get rationally worked out in
the coming weeks.” QLVR
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FAIRNAMIC CEO STEFAN REISINGER

EUROBIKE PLANS KEY CHANGES
FOR 2026

Eurobike 2025 was marked by a difficult market envi

for the global bicycle industry. In this interview,

GmbH, reflects on the key takeaways, industry senti

Stefan Reisinger, managing director of
Eurobike organizer Fairnamic (Photo:
Eurobike Frankfurt)

Attendance at Eurobike 2025 was no-
ticeably lower than in previous years.
According to organizer Fairnamic,
31,270 trade visitors attended the
event in Frankfurt, down from 35,080
in 2024, while the consumer weekend
drew 30,420 visitors, compared to
33,090 the previous year. More than
1,500 international exhibitors still filled
the halls and outdoor areas, proving
that Eurobike continues to be the
world’s leading meeting point for the
bicycle and e-mobility sector. We asked
fairnamic CEO Stefan Reisinger to
reflects on the 2025 edition and outline
what to expect next year.

Mr. Reisinger, looking back at
Eurobike 2025, what were the

most important takeaways and
highlights from your perspective?
Stefan Reisinger:  The bike and
ecomobility sector is alive and well. Es -
pecially in challenging times, personal
contact and relationship-building with
suppliers, importers, media, and peers
worldwide are of utmost importance.
The industry’s key players were
present, our networking platforms were
highly frequented, and media attention
for bicycles, pedelecs, and ecomobility
was strong and positive. Once again in
2025, Eurobike proved to be a trip-
saver, a global meeting point, and an
innovation showcase for an ecosystem
in rapid transition.

When you look at Eurobike’s
development since the move to
Frankfurt, which goals have you
achieved, and where do you still

see potential?

Reisinger: By relocating Eurobike to
Frankfurt, we pursued several goals.
First, to literally place the bicycle and
pedelec as mobility solutions at the
center of an international metropolis
with excellent public transport and

Eurobike remains the global meeting point for the b

Eurobike Frankfurt / Jean-Luc Valentin)

global connections, and to establish —
together with the industry — a strong,
sustainable international leading
trade fair platform in Europe’s and
Germany’s most important bike market.
This worked very well from the start
and was widely supported by the
key market players. The increasingly
precarious market dynamics of the
past three years have led to many
disruptions, and we also had to adapt
Eurobike’s trade fair concept for 2026.
The greatest potential, however,
lies in a shared understanding across
the industry that cooperation and
cross-brand and cross-association
initiatives and platforms like Eurobike
are opportunities to jointly develop
and grow the European bicycle market.
The broader the participation, the
more successful the platform — and the
stronger the positive effects for more
bicycles and pedelecs.

In which areas (e.g., e-mobility,

cargo, digitalization) was

innovation strongest in 20257

What conclusions do you draw

from this?

Reisinger: At Eurobike 2025, a wide
range of exciting developments could
be experienced across different

areas — such as production processes,
data management, system integration,
and usability. In total, more than 600
new products were presented, from
everyday bikes to sports, and acces -
sories to cargo bikes.

The bike and ecomobility industries
are highly innovative and ideally posi -
tioned for further growth, particularly
against the backdrop of megatrends
like health, fitness, sustainability,
and lifestyle. Trade fairs such as
Eurobike act as innovation drivers
and catalysts for new developments.
With the Eurobike Awards, the Start-up
Area, and other key topics — such as

ronment, yet remained an important meeting point

Stefan Reisinger, CEO of Eurobike organiser fairna

mic

ment and the adjustments planned for 2026.

icycle and e-mobility industry. (Photo:

the more independent presentation

of light electric vehicles outside the
bicycle and pedelec segment under
the Mobifuture umbrella — we connect
innovators with investors, established
market players, and multipliers.

Which priorities will Eurobike

2026 set — both thematically

and conceptually? Are there

new formats or changes to the
specialist program you can already
share?

Reisinger: Eurobike 2026 will focus
more sharply on the industry, retail, and
business. It will also be more cost-effi -
cient for exhibitors and dealers — more
compact, with less programming and
fewer distractions from the essentials.

How do you plan to balance the
trade fair's B2B character with its
consumer-facing aspects?
Reisinger: Consumer contact and
engagement are a plus for many
brands, and the Eurobike Saturday
in Frankfurt attracts a strong turnout
from a purchasing-oriented audience.
Test and interaction opportunities
are in high demand, and the closing
festival on Saturday remains one of
Eurobike’s highlights.

How would you describe the

current sentiment in the bicycle
industry — has the downturn after

the crisis years bottomed out?
Reisinger: The mood and situation
across the entire bicycle ecosystem
remain tense. Many brands and
manufacturers have made it through
the lowest point, but there is still a lack
of confidence and trust. Uncertainties
over tariffs, currency fluctuations,
geopolitical conflicts, and restrained
consumer spending continue to shape
the current picture and are further
delaying the long-awaited recovery.

More than 1,500 international exhibitors
showcased new products and innovations
across the cycling sector. (Photo: Eurobike
Frankfurt / Nicolas Det)

Busy aisles at Eurobike 2025 in Frankfurt's
exhibition halls. (Photo: Eurobike Frankfurt
/ Silke Magino)

What are your expectations for the
industry’s economic situation in

20267 Will the market stabilize?
Reisinger: The fact that cycling
remains highly popular — whether in
sport, leisure, holidays, or everyday
life — is encouraging. More and more
employees have access to bike-leasing
schemes, and the gravel bike trend
remains strong. Retailers have recently
been rather cautious with orders, but
in the medium term will replenish their
inventories more significantly — hence
cautious optimism for 2026. QWMS
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32ERS ARE COMING
A NEW WHEEL SIZE IS
JOINING THE MIX

Despite ongoing overstock issues that could be
exacerbated by adding a new wheel size into the
market, 32-inch-wheels are indeed coming. Expect
the XL wheels to be a topic at Taichung Bike Week.

At both Taipei Cycle and Eurobike, there
has been plenty of off-the-record talk of
32-inch-wheeled bicycles ready to hit the
market soon, mostly in the endurance
segment on gravel bikes or short-travel
mountain bikes. The thought is similar
to when 29-inch-wheels hit the market
20 years ago: Bigger wheels hit obstacles
at a shallower angle, promising less loss
of momentum when rolling over, more
traction and more speed over longer
distances. Apart from the added weight,
fitting these larger wheels into frames
without lifting the handlebars too much
is going to be a challenge, and so will

be the construction of full-suspension
frames. Prototypes shown at the
Eurobike booth of Maxxis Tires and
teased by BMC at World Cup races in
Andorra show that the challenge has
been accepted.

First products have been on display
at regular tradeshows, most notably
rims, wheels and tires. At Taipei Cycle
Show, Xero Wheels [at Formula
Hubs, Evergreen / 3F / DO5] had a
complete wheelset with carbon rims
on display, allowing for a comparison
with a 29-inch wheel. One characteris -
tic are the high-flange hubs that make
for shorter effective spoke lengths,
adding much-needed lateral stiffness.
Glory Wheel [Evergreen Laurel
/B2 | Al4 - Al7] follows a similar
path with its 715 J-Bend hub that also
features oversized flanges. For XC
racing, these hubs are combined with
sleeve-joint alloy rims carrying the
model name XS3021. As for the rear
wheel, Glory Wheel opts for an axle
with a diameter of 17mm and an OLD
of 148mm. Expect heated discussions
on which axle dimensions work best
for this wheel size in the near future.

More alloy rim offerings for the
novel 32-inch size come from the
likes of Jet Set [at Hsin Chuan
Ind., Splendor / 11F / 1177] and
Alex Rims [Evergreen Laurel / B2
[ C1], with the latter relying on the
proven and stiff profile of its MD30
rims with an inner width of 30mm to
beef up the entire wheel. As for tires,

L B W i
The oversized flanges on Glory Wheel's 715
J-Bend hub shorten the effective spoke length.

Jet Set has an alloy rim in the novel 32-inch
size ready for buyers.

Maxxis [Splendor / 13F  / Rose 1]
has already presented the fast-rolling
Aspen model in a 32x2.4-inch size at
this year’s tradeshows, following hot
on the heels of VeeTire [at VeeRub -
ber Corp, Evergreen Laurel / B2 /
A13] with its T Monster in the same
32x2.4-inch size. As for matching forks,
upside down forks like the ones of
Wren Sports [Evergreen Laurel

/B2 | A37] can easily be adapted

to fit larger-diameter wheels without
causing additional tooling costs, and
the launch of conventional suspension
forks for 32-inch wheels is but a matter
of time. QLVR
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SCHWALBE CLIKS INTO THE FUTURE

GERMANY'S TOP TIRE BRAND
RETHINKS INFLATION

Schwalbe’s new butyl inner tubes come equipped with
the company’s aim to simplify tire inflation and es

Clik Valve, marking
tablish a new industry standard.

Founded in 1922, Schwalbe
[Evergreen / 5F / R503] has
grown from a trading company into
one of the most influential players
in the global bicycle tire market.
Headquartered in Reichshof, Germany,
the family-owned business is known
for high-performance products and,
increasingly, for its sustainability
initiatives, such as tire recycling and
climate-neutral manufacturing. Its
latest launch, however, tackles neither
performance nor environmental
impact directly. Instead, it takes on
a century-old annoyance: the act of
inflating a bicycle tire.

“At the root of many problems
with pumping tires is the valve
itself — something no one has dared
to rethink for over 100 years,” says
Markus Hachmeyer, Head of R&D
at Schwalbe. “With the Schwalbe
Clik Valve, we are introducing a true
revolution. In contrast to Sclaverand,
Dunlop or car valves, pumping
bicycle tires is finally child's play
thanks to the intuitive click system.”

The Schwalbe Clik Valve works by

customer base and portfolio, while also showing an

At the turn of the century, most large
Taiwanese manufacturers set up
factories in China to reduce production
costs and remain competitive in volume
segments. Around that time, Charles
Lee founded Glory Wheel [Evergreen
Laurel / B2F / A15 - A17] , opting
instead to set up his new factory in
2001 in Taichung’s bicycle industry
cluster in the Daya District. Nowadays
the company mainly operates from its
brand-new headquarters at Taichung
City Precision Machinery Technological
Park where it relocated in 2025, and
where many players of the bicycle
industry have set up facilities.

Nearly 25 years in, Glory Wheel’'s
biggest product categories by turnover
reflect major trends within the
industry. Thru-axles account for a big
portion of the turnover, while headsets
and solutions for fully integrated cable
and brake line routing, such as the Full
ICR platform, make up another large
part of the company’s business. These
are built as part of OE partnerships,
as Glory Wheel does business with
more than 100 bicycle brands. Other
product categories include suspension
seatposts, seatpost clamps, hubs and

snapping the special pump head onto
the valve with a “click” and removing

it after pumping, preventing any air
loss. The pump head presses down on
an internal pin in the valve to release
airflow, while air is let out when the
same pin is pressed again. The system
is designed for easy one-handed
operation and offers better airflow
compared to traditional valves.

In a first step, Schwalbe launched
retrofit kits for existing valves and
pumps. Now comes the next phase:
Butyl inner tubes factory-equipped
with the Schwalbe Clik Valve. The
initial rollout includes the company’s
most popular tube sizes: a 28-inch
version ideal for city, touring and
gravel bikes, and a version that fits
27.5-, 28- and 29-inch wheels — again
targeting touring and gravel ap -
plications. “More than 30 additional
specifications will follow within a few
months,” Hachmeyer adds, pointing
to a broader product expansion.

By integrating the Clik Valve
directly into the tube, Schwalbe
eliminates the need for riders to

albe Clik Valve

removing it
preven

any air |

retrofit their existing setups. “The
availability of butyl tubes and the
new Aerothan tube with the SCV
is the next step in establishing the
valve widely on the market,” Hach -
meyer says. “This eliminates the
need for conversion. The Clik Valve
is installed directly on the bicycle.
This makes inflating intuitive and
easy for all cyclists.”

Even more interesting for visitors
of Taichung Bike Week: OEM integra-

GLORY WHEEL GROWS

THE TAIWANESE MANUFACTURER
IS POISED FOR NEW BUSINESS

Bucking the downward trend within the bicycle indus

wheels. Thru-axles and hubs remain at
the core of the business, while in 2025,
the company launched a new strategic
focus on complete wheel systems,
including a full line of aluminum and
carbon wheelsets and rims.

Glory Wheel has also invested in
a wheel building and service center
in Northern Italy, a service center in
the United States and a factory for
hub production close to Ho Chi Minh
City. The company has also been busy
finding smart ways to save energy
and reduce the eco footprint of its
operations. “Our strong emphasis
on in-house production is driven by
more control over the quality, but also
by our drive to reduce our eco-
footprint,” Lee explains. “With more
energy-efficient machinery, the lower
operating costs can offset a higher
initial investment, which is part of our
ESG efforts.” Other measures include
using the heat generated by CNC
lathes to keep anodizing fluids at the
right temperature, collecting aluminum
chips for reuse and the energy-efficient
cooling system of the building.

Last year, Glory Wheel made
headlines before Taichung Bike Week

tion is already on the roadmap. “The
tubes will also be available to OEMs
from 2026 onwards — another key
factor in continuing the success story
of the Schwalbe Clik Valve,” Hach -
meyer notes. “The more widely and
naturally the valve is used, the more
people can see its advantages.” In
sum, the company sees the Clik Valve
as more than a usability upgrade; it's
a foundational shift in how cyclists
interact with their bikes. QWMS

try, Glory Wheel has been expanding both its

The main entrance of Glory Wheel's headquarters in

when it acquired Spank and Fratelli
Industries. Spank is known for its
high-performance components across
rims, wheels, pedals and cockpits,
with a strong global aftermarket
presence. Fratelli specializes in
handcrafted wheels, adding artisanal

appetite for aftermarket business.

Taichung.

expertise and boutique positioning to
the group. Through these acquisitions,
Glory Wheel has firmly entered the
aftermarket business with established
brands and distribution channels in
place across many countries world -
wide. QLVR
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ZENO CYCLE PARTS

INNOVATING FOR EASE OF USE

Zeno Cycle Parts is focusing on hydraulic brake sys tems and how to make
living with and maintaining them as simple as possi ble.

lines are often overlooked. Thus we
developed the Q-Connector series, a
product designed to solve the specific
challenges of internal cable routing on
modern bikes”, Wu explains. “The latest
everyday lives easier and their bicycles Connector V2 comes with a reduced
work even better. outer diameter of only 6.5 mm, further
From metal works to injection mold -  facilitating assembly on frames with
ing and the production of carbon parts, full internal routing and resisting up to
the industrial cluster found halfway 5000psi pressure.” Earlier iterations of
down Taiwan'’s west coast can supply the Connector launched in 2022 featured
all the parts needed for high-quality a larger diameter and were designed
bicycles and components. Founded in with external routing in mind.
2014 and counting 10 to 15 employees, Once installed, the hydraulic lines
Zeno Cycle Parts relies on this cluster, can be taken off and get reinstalled
according to the company’s founder on both master cylinders and calipers
Tang-wei Wu: “We focus on product without having to bleed the system.

Zeno Cycle Parts [Splendor /

13F / 1382] positions itself as a link
between Taiwan'’s industrial production
know-how and brands or consumers
looking for solutions that make their

development and sales, and since
we partner with specialists for each

process we rely on expert subcontrac -

tors for most of our production. To

assure that our products are up to their
respective task we conduct in-house

quality controls at every stage and

Since brakes are essential for safety,
Wu stresses the importance of having
the company’s connectors installed by
professional mechanics. To make sure
the parts are properly fitted to the
lines, Zeno Cycle Parts also markets a
specific pair of pliers and boxes with

The hydraulic connector and the pliers
needed to safely fit all parts.

As for the company’s name, Wu
says it is from the Greek philosopher
Zeno and his dichotomy paradox.
Based on the observation that a

insist on keeping the final assembly in
our own facility in Changhua.”

Zeno Cycle Parts was initially known
for brake accessories such as rotors and
brake pads. Based on feedback from
riders and shops, the focus switched
to hydraulic lines as early as 2018.
“Despite being essential to braking
systems on modern bikes, hydraulic

moving object must first get halfway,
then half of the remaining distance,
and so on in an infinite series of steps,
Zeno claimed that the object could
never reach its destination. Rather
than seeing this as a limitation, Wu
considers this as the very essence of
cycling: a continuous, driven pursuit
of progress. QLVR

spare parts for workshops of inde -
pendent bicycle dealers. The line-up
also includes a wide range of adaptors
to match various sizes of rotors and
calipers, floating disc brake rotors

with an alloy spider available for both
6-bolt and center-mount standards, a
remote handlebar lever for dropper
posts and mechanical disc brakes.

Zeno Cycle Parts’s founder Tangwei Wu
wants to make the lives of cyclists easier.
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Celebrating its 25th anniversary this year, ChenWhu
of grips, handlebar tapes, bottles and cages. But t

V-GRIP INNOVATES

GETTING A GRIP ON CUSTOMER NEEDS

OE cooperations, putting some products in the spotl

Founded back in 2000, ChenWhua
[Evergreen Laurel / B2F / A32]

has evolved from a small startup into
a dynamic company with a global
outlook. Led by Edward Huang, the
company is based in Tainan’s Northern
Anding District and has built its
reputation on innovation, design and
uncompromising quality. ChenWhua'’s
portfolio includes various parts

and accessories for bicycles and an
expanding product range for motorcy -
cles, built with the same dedication to
design and performance. Throughout
a quarter of a century, the company
has invested heavily in research and
development, continually introducing
new and distinctive product lines.
These efforts have fueled collabora -
tions with high-caliber brands, further
elevating ChenWhua'’s recognition on
the global stage.

One of ChenWhua'’s key milestones
was the launch of the V-Grip brand,
created to merge aesthetics with
functionality. V-Grip’s philosophy is
that design must be both innovative
and practical, and that products should
resonate with users and improve their
experience. One key element to V-Grip’s
design are close collaborations with
designers in Europe and the United

While cars have become increasingly fortified with

States, resulting in products that match
international trends while remaining
original. In Western markets, V-Grip is
not only known as an aftermarket brand
that knows how to combine fun, comfort
and safety but is also widely recognized
for OEM, ODM and OBM collaborations,
proving ChenWhua'’s strength as both a
manufacturer and a brand partner.
Supporting these ambitions is
V-Grip’s factory in Northern Tainan’s
Anding District. It covers a floor space
of approximately 4,300 square meters
and houses advanced production and
testing systems. This ensures strict
quality control and flexibility to adapt

quickly to international demands. As
the company’s catalogue shows, its
core business are products made of
various composites, such as grips for
bicycles and motorcycles, sports bottles
and bottle cages, including two of its
newest products, the Rotates one-click
magnetic bottle set and Pass bottle
cage. Made from carbon-reinforced
composites, the latter weighs a svelte
17 grams and allows for the bottle to be
taken out in three directions: to the left,
right and upwards.

As for future plans, ChenWhua is
preparing to launch a novel brand
focused on sustainability and social

LUNA SYSTEMS

GIVING CYCLISTS A SIXTH SENSE

unprotected in the same traffic ecosystem. Ireland'

Founded in 2020, Luna Systems
[Splendor / 11F / 1145]
building computer vision technology
specifically for two-wheelers. “We

are a Vision Al company focused on
making cycling safer — for all,” says
Maria Diviney, Luna’s co-founder and
COO. “In simple terms, we enable
cameras to interpret the road scene
and relay warnings to cyclists or
motorcycle riders.”

The concept of this so-called
Advanced Rider Assistance System
(ARAS) is simple: An Al-powered
camera mounted on the bike (or
integrated into a light unit) watches
traffic and alerts the rider to potential
hazards — be it a dangerous overtake,
rear-end risk or blind-spot incursion.
While these features echo the ADAS
systems common in cars, Luna’s
software is built from the ground up
for cycling. “Our algorithms make
sense of the whole scene, identifying

any vehicle (cars, buses, trucks, scoot -

ers and other bikes) and relay visual
and audio alerts to cyclists when there
is a collision risk,” Diviney explains. “A

good example is dangerous overtaking
— a very common fear among cyclists.”

Unlike others that have attempted
to retrofit car-grade ADAS into bikes,
Luna tackled the problem of cost from

is a company

the outset. “The primary cost driver

in automotive systems is the silicon
used to power the safety algorithms,”
Diviney notes. “In cycling, that's sim -
ply not viable. Our team — composed
of PhD computer vision engineers — is
skilled at delivering algorithms that
run on far more affordable chips.”

The result is a solution built for
OEM integration, with software
flexible enough to run on existing HMI
screens or smartphone apps. And
thanks to its modular design, Luna
can also be used post-ride: Proximity
events are recorded, mapped and
stored, turning each journey into data
that helps riders plan safer routes or
provide evidence after an incident.
This dual-use approach is key to
the firm’s broader mission. Beyond
protecting individual riders, Luna
aims to influence urban planning.
“We see massive correlation between
insufficient infrastructure and safety,”
Diviney says. “Our apps will enable
cyclists to share this data with other
users, similar to how Strava works,
but also an opt-in function for cyclists
to share their anonymized data with
us so it can be shared with cities
to support their efforts to identify
incident blackspots.”

The company’s first consumer

Luna’s rear-facing camera system provides real-time
detecting close passes, blind spots, and rear-end t

product, Luna Oculus — a rear-facing
WiFi camera with live streaming

and event recording — is in beta and
slated for release in 2026. “Cycling
with this product really feels as
though you have an extra pair of
eyes watching the road behind,”

September 16-19, 2025

a is mostly known for its V-Grip brand
he company is also open for
ights.

Chenghua’s factory is
in Tainan’s Northern
Anding District.

responsibility. This ESG-oriented
initiative will emphasize environmen -
tally friendly materials, safety and
forward-thinking concepts that address
emerging challenges. By creating
products that are both innovative

and responsible, the company hopes
to expand its impact and meet the
expectations of a new generation of
consumers. With V-Grip as its flagship
and a new eco-conscious brand on the
horizon, ChenWhua positions itself

as a company that blends creativity,
performance and responsibility, and

is ready to make a lasting mark on the
global stage. QLVR

safety tech, cyclists remain largely
s Luna Systems aims to change that equation.

visual and audio alerts to cyclists,
hreats.

Diviney says. Luna’s value proposi -
tion is clear: safer cycling at scale.
As Diviney puts it: “It is our vision
that 10 years from now, ARAS will
be ubiquitous — especially as more
people abandon their cars for
cycling.” QWMS



Taya Chain is one of the older players within Taiwa
mean it's set in its ways. From its leadership to t

TAYA CHAIN

NEW LEADERSHIP BRINGS
DEEP EXPERIENCE

company has undergone a lot of changes in recent ye

Despite the recent rise of belt drives,
the majority of bicycles still rely on a
chain to turn pedal power into forward
momentum. And when it comes to
bicycle chains, Taya Chain is among
the most established. To stay at the
top, it relies on more than five decades
of experience and several proprietary
coating technologies that significantly
extend the lifespan of chains and
protect them from corrosion without
being a hazard to the environment.
After all, this company originated

back in 1969 when the local Wu family
bought the Taiwanese subsidiary of
Japanese bicycle and motorbike chain
manufacturer Tsubaki. Taya Chain still
operates from the same headquarters
in Tainan’s Rende District. But when
HuaTian Wu passed away earlier

this year, Taya Chain was forced to
move on without the mentoring of its
founder.

Having taken over as chairwoman
of Taya Chain, Jill Wu represents the
second generation of the Wu family.
After learning the ropes within the

family enterprise through various
divisions of its business, she has been
overseeing many of the changes that
Taya Chain has implemented over the
last five years. “Rather than quickly
expanding our production when
demand boomed early in the Covid
pandemic, we opted to put an em -
phasis on quality over quantity and
the mid- to high-end markets instead,
and on Taya Chain’s traditional role
as a partner in co-developing new
products. Due to the rise of e-bikes,
the demands on bicycle chains have
evolved toward more strength and
longevity,” Jill Wu explains.

Taya Chain’s website shows that
the company pretty much covers all
bases in terms of bicycle chains, from
singlespeed to 12-speed chains and
reinforced chains for use on e-bikes
with mid-drive motor units where
added durability from the coatings
comes in handy. Add matching chains
for kids’ bikes, exercise bikes, fixies
and BMX bikes and you know why
Taya Chain is a true specialist in its

Taya Chain’s factory and headquarters in Tainan's R

field. In 2021, the manufacturer won
a coveted Design & Innovation award
for its Rollerless Chain. The latest
developmental push focuses on a
full range of e-bike chains, both for
performance and cargo models. But
the products are only one part of the
story of success here.

A keen service-mindedness and
plenty of experience cooperating
with partners are all-important

hike week 20253

n’s bicycle industry, but that doesn’t
he way it operates, the Tainan-based
ars.

ende District.

factors as well. As Jill Wu explains:
“Our organizational structure has
undergone significant transformation.
We have reinforced our R&D and
quality assurance departments
and introduced talent development
programs tailored to the growing
need for digital and systems-based
competencies — ensuring we as a
company remain agile in a rapidly
evolving global landscape.” QLVR
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Service Book hyena

M AG E N E Track E-Bike Maintenance L= S
ROAD BIKE Right iffthe App

ELECTRONIC
SHIFTING
SYSTEM

With its exceptional performance,
lightweight design, and three shifting
modes, Magene’s new system offers
cyclists an efficient and precise shifting
experience for indoor and outdoor
scenarios. Integration with bike
computers, lights, and other acces -
sories makes operations during rides
more convenient and safer. Visit https://
b2b.magene.com/ or contact us via
sales-bd@magene.com to find out more.

Evergree /2F/A20-A21 SERVICE BOOK

Hyena, a leader in smart e-bike sys- HRA App, allowing users to view,
tem solutions, has launched ‘Service track, and manage their maintenance
Book’, a new feature within its Dealer history digitally. For dealers, the
Portal. The feature is designed to tool streamlines after-sales service
digitize e-bike maintenance records, by providing a centralized platform
making service tracking more for report publishing and customer
transparent and efficient for both rid - communication. The ‘Service Book’
ers and dealers. Service reports are is now fully integrated with the HRA

automatically synced to the rider's App. BY’ SC H U |_Z
TAYA
E-BIKE TAYA SEATPOST

C H A | N S FAZA C H A | N F O R The SEP.2 elastomer suspension

S H I M A N O seatpost combines proven by,schulz
parallelogram technology with modern

TAYA is dedicated to

enhancing the cycling C U E S

. shock absorber elements. This makes
. for an exceptionally comfortable riding
experience through ¢ The cycling world keeps evolving,
precision engineer - . and at TAYA we share the drive for

BAFANG
M510RS
EMTB
RACING
SYSTEM

Weighing 2.9kg with 110Nm peak
torque and 790W sustained max
power (15 minutes), this compact
system features high precision
torque sensors and a 42-signal
speed sensor, with track-tuned al -
gorithms for a 33% faster response.
It's Sport+ mode auto-adjusts power
to terrain/load conditions, and

the “Auto Hold” function prevents
rollback on inclines. Splendor /
12F /1201 /1202
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GW
FULL ICR
HEADSET

The GW Full ICR Headset is
designed for advanced cycling
setups, providing a seamless and
watertight solution for internal
cable routing. The ICR seal has four
positioning guide pins for correct
alignment with the ICR bearing
adapter. It offers a maximum of six
cable ports for the internal routing.
A special membrane design allows
you to easily open the cable ports
when needed. The optimized
sealing protects the key areas from
contamination extend bearing life,
and reduce maintenance intervals.
Rated IPXS5, it provides excellent
waterproof performance and
maximum bearing protection.
Evergreen /B2 /Al14 /L9
Splendor / 11F / 1101
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ZENO
Q-CONNECTOR V2 HYDRAULIC COUPLERS

experience. With a compact height

of just 99 mm and a spring travel of
ing and ongoing innovation. With Shimano’s CUES 27 mm, the SEP.2 is ideal for a wide
material innovation. system gaining popularity, our R&D variety of bicycle frames. The response
Our high-performance team has developed a new chain behavior can be selected in three
chains are built with tailored for its versatile platform. spring rates. The elastomer damper
advanced technologies, Designed with TAYA's signature element reliably
delivering superior surface hardness, precision and durability, it delivers absorbs shocks
wear resistance, and durable eco-friendly smooth shifting and reliable without sacrific -
anti-corrosion protection that specifi - performance for every rider. Stay ing precision and
cally designed to withstand the torque tuned for the official launch! control. High-quality
demands of today’s e-bike systems. workmanship with robust,
Every chain undergoes rigorous in-house forged aluminum and
testing to guarantee exceptional tensile
strength, fatigue resistance, and flawless

maintenance-free IGUS bear
ings ensures a long service life.
drivetrain compatibility. Learn more at
tayachain.com!

© 0006000000000 00000000000000c0 00 0 00

Splendor / 10F / 1030

.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.

© © 0 0 0 0 000 0000000000000 0000000000000 0000000 000

Zeno is launching its new Q-Connector V2 hydraulic couplers, a game-changer bars, stems, and frames. This significant size redu ction simplifies maintenance,
for bikes with internal cable routing. These connec tors are now the smallest assembly, and bike packing by allowing riders to di sconnect hydraulic lines
couplers on the market, with a slim 6.5mm diameter, without the hassle of re-bleeding their brakes. The new twist-and-lock mecha -

making them ideal for seamless internal nism speeds up the connection in a few seconds and ensures a perfectly sealed
routing through handle - connection. Beyond its size, the Q-Connector V2 off ers exceptional value by
dramatically simplifying servicing. It transforms w hat was once a complex, time-
consuming task for ICR design frame maintenance int o a simple,
tool-free process. Zeno has also released a new pro fessional
shop kit that includes a crimping tool, enabling bi ke shops
and professional users to add these couplers to exi sting
hydraulic lines. This ensures that future service a nd part
swaps are quick and effortless, making the Q-Connec tor V2
a valuable investment for both cyclists and mechani cs seek-
ing a more efficient solution. Splendor Hotel / 13F / 1379
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NEW PRODUCTS

BY,SCHULZ
M.2 VIEW
MAGENE CNC

ERD200 PLATFORM
ELECTRONIC PEDAL

R EAR An outstanding feature of the M.2

View CNC is its tread surface: instead

D E R A I L I_ E U R of the conventional 3M grip tape,

GW
_ y 3W15-50
numerous CNC-milled hexagonal pins \ C A R B O N

Magene presents a high-performance at different heights ensure excellent grip and a se cure footing while riding. W H E E I_ S E T

system component designed for road, The high-quality, conical axle and bearing units of the M.2 View CNC were

gravel, and commuter ebikes, available specially developed for the M-Line series and offer a robustness that is in Introducing the 3W15-50 aerodynamic
in 11-36T and 11-46T. It delivers precise no way inferior to that of MTB axles. The pedal is available in different color carbon wheelset, designed for experi -
shifting and stable operational perfor - variants so that cyclists can customize their bike and express their personal enced road riders. With a 50mm rim
mance. Integrated with the e-bike’s main style. Splendor / 10F / 1030 height, it offers exceptional speed and
battery it offers dual control options stability. Equipped with GW 426 straight

through road bike wireless shifters or
wireless remote buttons. Visit https:/
b2b.magene.com/ to find out more.
Evergreen / B2F / A20-A21

TAYA
30 METERS
CHAIN
PACKAGING

TAYA's 30-meter chain packaging
solution was honored with the
2022 Taipei Cycle D&l Award for
its standout innovation. Highly

pull hubs, ALPINA AERO spokes, and
ABT self-locking nipples, the wheelset
provides smooth, reliable performance.

Its 22.5mm inner width is ideal for wider
tires, enhancing comfort without sacrific -
ing speed. The tubeless-ready design
reduces rolling resistance and improves

© © 0 0 0 0 0 00 000000000000 00000 0000000000000 000000 00

BAFANG

H730 3-SPEED AUTO-

SHIFTING HUB cdces roling et
SYSTEM Font an s whees Lo s spoe

Revolutionizing city riding with Bafang GVT technol - .  length, simplifying maintenance. Under

e e e 0000000000000 00

ogy. The integrated 3-speed automatic gearbox the motto “Faster than it looks,” the
adjusts seamlessly to riding speed, eliminating 3W15-50 delivers top performance, mak -
manual shifting. The cable-free design ing it a perfect upgrade for competitive
without a traditional derailleur enhances cyclists seeking speed and efficiency.
durability with minimal maintenance. Evergreen /B2 / Al14 /L9
Real-time torque sensing prevents ghost Splendor / 11F / 1101

pedaling and ensures efficient accelera -

.
.
.
.
.
.
.
.
.
.

favored by bike enthusiasts, repair tion. Splendor / 12F / 1201/1202 Tttt
shops, and cycling clubs, this R D YA A\ & .
design minimizes packaging waste : .
whi giing users V-GRIP V-GRIP - M430 CARGO :
the flexibility to = . .
cut chains to their ONE-CLICK PASS BOTTLE : DRIVE .
desired length. . SYST E M .
Visit tayachain.com M AG N E T | C . .
to learn more! B O T T L E S E T CAG E . Engineered for commercial .
Carbon fiber composite bottle + logistics: 1220Nm torque, 910W max  ©
Holds like glue — yet easy cage with 3-way access/removal: . power, and an 800% assist ratio re-
to remove. The new, ” right, left, and center. The bottle . duce rider fatigue during long hauls. .
improved design offers stays securely in place, and It delivers exceptional performance .
even more security for the lightweight carbon fiber . for effortless starts, climbs, and :
your bottle. Mount it reduces the overall weight . heavy loads. significantly .
R O T AT E S on the downtube or of the bike — the Pass « reducing rider strain over .
seat tube — or both! Bottle Cage weighs . long distances. Conquer :
L A I_ A U C A P Perfect for small only 17 grams. . city deliveries with robust, .
frames — available Suitable for road + intelligent power .
No more hidden germs — the LalL.aU in 550 ml and 750 ml bikes, mountain . engineered ‘
Cap can be completely disassembled. sizes. International bikes, and e-bikes. . for the job.
Easy to clean, easy to love! Yes, it's and U.S. patents. Evergreen / B2F » Splendor
dishwasher safe too. Exclusively from Evergreen / B2F / / A32 . 112F/
V-Grip, with international and U.S. A32 . 1201/1202
patents. Evergreen / B2F / A32 S i eecscccccscccceem

EXO MUDGUARDS

EXO is a new mudguard series that sets a new standard in
cycling innovation. Crafted with decades of German engineer-
ing expertise, EXO features an innovative design wi th dual
hollow chambers for enhanced stability. With custom izable
profile lengths and hole patterns, the EXO series o ffers bike
manufacturers complete freedom to tailor the mudgua rds to
their specific needs. EXO profiles are available in  aluminium
and polycarbonate. The profiles are compatible with  radii from
R275 to R390 inches, and come in widths of 65 mm and 75 mm,
with additional sizes (55, 60, 70 and 80 mm) coming soon. A key
feature is the new Universal Rail System (URS) cabl e holder,
which clips into the underside of the profile fors ecure and
elegant cable routing — an ideal solution for moder n e-bikes.
With EXO, SKS Germany reaffirms its position as an industry
leader in quality and performance.
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A
A-FORGE ENTERPRISE CO., LTD
Evergreen B2 | A26

CUSMADE (SUZHOU) ELECTRONIC
TECHNOLOGY CO,, LTD.

Splendor 13F| 1339
A-RIMENT. CO., LTD.

Splendor 10F | 1035
ABUS KG

Evergreen 5F | R506
ACROS SPORT GMBH

Evergreen B2 | A9
AD MAIORA CO., LTD.

Tempus A-5F | Arabia
ADK-GLI-KSC

Splendor 13F | 1301
AGOGO BIKE CO.,LTD

Splendor 13F| 1377
AICOTECH CO.,LTD

BOOFA ELECTRIC CO., LTD.

Splendor 13F | 1312-1
AIRSMITH.CO,LTD

Splendor 11F| 1112
ALEX GLOBAL TECHNOLOGY  INC.
Evergreen B2 | C1
ALFRED THUN GMBH

Evergreen 2F | H4
ALHONGAENT. CO., LTD.

Evergreen B2 | A5
ALLEGION NETHERLANDS BV
Evergreen 5F | R524

ALU-MATE METAL INDUSTRIAL CO.,
LTD.

Splendor 11F| 1135

AMZR - ABIMOTA - PORTUGAL BIKE
VALUE

Evergreen B2 | L4
AMAR WHEELS PRIVATE LIMITED
Evergreen B2 | A23
AMBER PRECISE MACHINING, INC.
Splendor 11F| 1151
ANANDA

Splendor 13F| 1360
ANHUI GUANTING CARBON FIBER
TECHNOLOGY COLTD

Splendor 11F| 1178
APEX PRODUCTS CO., LTD.

Splendor 13F | 1307
ARISUN INTERNATIONAL CO., LTD.
Splendor 10F | 1011
ASIA BIKE MEDIA CO.,LTD

BICYCLE TODAY MAGAZINE

Evergreen 1F| F1
ASSESS INDUSTRY CO.,LTD

Splendor 13F| 1379
ATRANVELO AB

Splendor 13 F| 1349
AVERTRONICS INC.

Splendor 11F| 1107

AVS ELECTRONICS(HONG KONG)
LTD.,

Splendor 10F | 1004
B

BAFANG ELECTRIC (SUZHOU)
Splendor 12F| 1201
BEVINT'L CORP.

Evergreen 3F | D15
BLUBRAKE S.P.A.

Evergreen 5F | R532
BRAKCO INDUSTRY CO., LTD.
Splendor 11F| 1148
BUSCH & MULLER KG

Evergreen 5F | R533
BY,SCHULZ GMBH

Splendor 10F | 1030

EXHIBITOR LIST

©
C.D.COMPONENTS CO.,LTD.
Splendor 10F | 1008
CARBONINC.
Tempus B-B1| NO.5
CERAMICSPEED
Evergreen 5F | R535
CG SOLUTION (BVI) COLTD,
TAIWAN BRANCH
Splendor 11F| 1103
CHANCE GOOD ENT. CO., LTD.
Splendor 13 F| 1338
CHANG YONG., LTD
Splendor 13F| 1347
CHANGXIN
Splendor 13 F| 1358
CHENGFENG PRECISION
TECHNOLOGY CO., LTD.
Splendor 11F| 1181
CHENG SHIN
Splendor 13F | Rose 1
CHERN SHIANQ ENTERPRISE
CO.,LTD.
Splendor 13 F| 1375
CHIA CHERNE
Splendor 10F | 1040
CHING CHERN INDUSTRIAL CORP.
Splendor 11F| 1105
CHUANWEI INDUSTRIAL CO., LTD
Evergreen 5F | R518
CHUMMY ENTERPRISE CO., LTD.
Splendor 10F | 1012
CHUSPORT
Evergreen 5F | R501
CIAN FA PIPE INDUSTRY CO., LTD.
Splendor 10F | 1036
CIONLLI INDUSTRIAL CO., LTD.
Evergreen B2 | A6
CIXICITY KENLI AXLES CO.,LTD
Splendor 13 F| 1332
CIXIHENGFENG VEHICLE CO.,LTD
Splendor 13F| 1343
CIXIKANGDI BICYCLE CO.,LTD
Splendor 13F| 1322
CIXIMIXIER BICYCLE CO., LTD.
Splendor 13 F| 1357
COMODULE OU
Evergreen 5F | R505
CONTINENTAL OF TAIWAN CO.,
LTD.
Tempus B-B1 | NO.1-3
CROPS CO,, LTD.
Splendor 13 F| 1386
CW BEARING
Splendor 11F| 1164
D
D.MAG NEW MATERIAL
TECHNOLOGY CO., LTD.
Tempus B-B1| NO.19
DA SHIANG TECHNOLOGY CO., LTD.
Splendor 13F | 1308

DARFON ENERGY TECHNOLOGY
CORP.

Splendor 10F | 1013
DATALAKE CO., LTD.

Splendor 13 F| 1333
DDK GROUP CO., LTD.

Evergreen B2 | B1
DEDA CO., LTD.

Tempus A-3F | Stanford Hall

DELTAELECTRONICS, INC.

Tempus A-5F | Australia
DG RUBBER CO., LTD

(AMERICAN CLASSIC TIRES)
Evergreen B2 | A36

DONGGUAN EASING HARDWARE
CO.,LTD.

Splendor 13 F| 1365
DONGGUAN SHENG ANG
TECHNOLOGY CO,, LTD.

Splendor 11F| 1173
DRIVETRAIN TECH SOLUTION INC.
Evergreen 3F | D12

DVO SUSPENSION INC., TAIWAN
BRANCH

Splendor 10F | 1018

DWL BICYCLE CO.,LTD.

Splendor 13F| 1376
E

E*THIRTEEN

Evergreen 3F | D16

EISO ENTERPRISE CO.,LTD

Splendor 10F | 1028

EK(XIAMEN) COMPOSITES

TECHNOLOGY CO., LTD.

Splendor 11F| 1116

ELITE SPEED ENGINEERING INC.

Splendor 11F| 1123

ENVIOLO

Evergreen 2F | J2

ERGOTEC

Evergreen 5F | R526

EVERGREEN I&D

Splendor 11F| 1128
F

FALCON CYCLE-PARTS CO.,, LTD

Evergreen B2 | Al

FALCONCYCLE TECH CO., LTD

Splendor 13F| 1364

FENG RONG INTERNATIONAL CO.,
LTD.

Splendor 13F| 1361
FERTILE SOIL TECHNOLOGY
COMPANY LIMITED
Tempus A-5F | Monaco
FERTILE SOIL TECHNOLOGY
COMPANY LIMITED
Tempus A-5F | Norway
FIDLOCK GMBH
Evergreen 3F | D11
FOGETEC INDUSTRIAL CO., LTD
Splendor 11F| 1147
FOREVER MACHINE IND. CO., LTD.
Splendor 11F| 1179
FORMULA ENGINEERING INC.
Evergreen 3F | D5
FPD INDUSTRY CORP.
Splendor 10F | 1020
G

GA-EINDUSTRIAL PRECISION CO.,LTD
Splendor 11F| 1183

GALLOP ELECTRIC (SUZHOU)
CO.,LTD.

Evergreen 3F | D10
GATES CORPORATION

Tempus A-15F | R1500
GENIOBIKES INC.

Splendor 11F| 1167
GG CO.,, LTD

Splendor 11F| 1127
GIANT GOAL LEATHER MFG.INC.
Splendor 13 F| 1346
GLORY WHEEL ENTERPRISE CO.,LTD
Evergreen B2 | A15

GLORY WHEEL ENTERPRISE CO.,
LTD.

Splendor 11F| 1101
GLORY WHEEL ENTERPRISE

CO.,LTD

Evergreen B2 | L9

GOLDEN CARBON COMPOSITE CO.,
LTD.

Evergreen B2 | A2
GREAT GO CYCLEINC.
Splendor 12F | MIT
GREAT GO CYCLEINC.
Splendor 12F | MIT
GREENWAY BATTERY
Splendor 10F | 1021

GUANGDONG TSC CARBON TECH
CO.,LTD

Splendor 13 F| 1317
H

HAFNY CO.,LTD

Splendor 13F| 1336

HAN-WIN TECHNOLOGY, CO., LTD

Splendor 11F| 1130

HARTEX RUBBER PVT. LTD.

Evergreen B2 | L7

HBPSI - HONG KONG, LIMITED,

TAIWAN BRANCH

Tempus A-12F | R1232,1233

HEBIE ASIALTD.

Evergreen B2 | C4

HERRMANS BIKE COMPONENTS LTD.

Evergreen B2 | A27

HESLING BIKE PARTS

Evergreen 3F | D13

HEXAGONS.R.L.

Splendor 11F| 1137

HONEY HOPE HONESTY

ENTERPRISE CO.,LTD.

Splendor 11F| 1132

HONG MAICO., LTD.

Tempus B-B1| NO.7,8

HOTA INDUSTRIAL MFG. CO., LTD.

Splendor 11F| 1159

HSIN LUNG ACCESSORIES CO,, LTD.
Tempus A-10F | R1039, 1050, 1051

HSIN LUNG ACCESSORIES CO., LTD.

Tempus A-11F | R1150

HSIN TAELEMENTSLTD.

Splendor 10F | 1015

HUBBLEVISION CO.,LTD.

Evergreen B2 | A24

HUIZHOU LONG TENG SPORTS

EQUIPMENT CO.,LTD

Splendor 13F| 1324

HUIZHOU SOLON SPORTS

EQUIPMENT CO., LTD

Splendor 13F| 1321

HUIZHOU XINGYOU SPORTS

EQUIPMENT CO.,LTD

Splendor 13F | 1305

HUSTEC CO., LTD.

Tempus A-5F | New Zealand

HYENAINC.

Splendor 12F | 1208-1213
I

ITM BIKE CONSULTANCY SRL

Evergreen B2 | A3
J

JALCO INDUSTRY CO.,LTD

Splendor 11F| 1108

JCOOL

Splendor 11F| 1187

JETSET/HSIN CHUAN IND.CO.,LTD

Splendor 11F| 1177

JIANDE WUXING BICYCLE CO. LTD.
(STAR-UNION)

Splendor 13 F| 1352
JIANG DING TECHNOLOGY CO.,

LTD.

Splendor 13F| 1329

September 16-19, 2025

List is subject to
changes/cancellations

JIASHAN MARGINAL BEARING CO.,
LTD.

Tempus B-B1| NO.4
JIASHAN SHENGGUANG
ELECTRONICS CO.,LTD

Splendor 11F| 1146

JINDE RUBBER (FUJIAN) CO.LTD
Splendor 11F| 1118

JINHUA STARS ALLOY RIMS CO.,LTD

Splendor 13 F| 1354
JOGON INDUSTRIES CO.,LTD.
Splendor 11F| 1152
JOY INDUSTRIAL CO., LTD

Splendor 10F | 1033
JOYCUBE BATTERY CO., LTD.

Splendor 10F | 1022

JURONG EXTRAMAG TECHNOLOGY
CO.,LTD.

Evergreen 3F | D2
K

KCLAMBER ELECTRIC

TECHNOLOGY CORP

Splendor 13F| 1310

KEELGOAL ENERGY CO.,LTD

Splendor 11F| 1154

KENDA RUBBER IND. CO., LTD.

Evergreen B2 | C3

KIND SHOCK HI-TECH CO., LTD.

Tempus  A-5F | France, Germany

KINLIN INDUSTRIAL CORP.

Evergreen 5F | R527

KMC (KUEIMENG) INTERNATIONAL
INC.

Tempus Dadun-2F | 205 Hall
KUN TENG INDUSTRY CO., LTD.

Evergreen B2 | A33
KYNAMIC INC.

Tempus Dadun-2F | 201 Hall
L

LAMINAR ENTERPRISE CO., LTD.
Tempus A-5F | Holland, Singapore

LANXIJIEKE SPORTS APPARATUS
MANUFACTURING CO., LTD.

Splendor 10F | 1048
LEADTEC CO.,LTD

Splendor 10F | 1042
LECHENG (TIANJIN)

INTERNATIONAL TRADE CO,. LTD
Splendor 13F| 1315
LEE DUO INTERNATIONAL CO., LTD.
Tempus B-B1| NO.22
LEECHI ENTERPRISES CO., LTD.
Splendor 12F | VIP

LEGION THE LEGION ENGINEERING
CORPORATION

Splendor 13 F| 1328
LEMONY CORPORATION LTD.
Splendor 11F| 1170
LIANG FENG MACHINE CO.,, LTD
Splendor | 1139
LIOW KO CO.,LTD
Splendor 13 F| 1387
LITEMOVE TECHNOLOGY CO., LTD.
Evergreen B2 | A4
LUNA SYSTEMS
Splendor 11F| 1145
LUNG I TECHNOLOGY CO., LTD.
Splendor 13F| 1316
LUNGE INDUSTRY CO.,LTD
Evergreen 5F | R529
M

M-NOVA SPECIAL PRINT CO,LTD
Splendor 13 F| 1383
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MAGURAASIA LIMITED CO.

Tempus A-12F | R1235
MAHLE SMARTBIKE SYSTEMS S.L.U.
Tempus A-15F | R1531
MAJUN INDUSTRIAL CO., LTD.
Splendor 13 F| 1366

MARWI TAIWAN INDUSTRIAL CO.,
LTD.

Evergreen 2F | J3
MAVIC GROUP

Evergreen B2 | L6
MAXWAY CYCLES CO., LTD.

Splendor 10F | 1009
MEITAINDUSTRIAL CO.,LTD

Splendor 10F | 1039

METAL UPWARD TECHNOLOGY
CO,LTD

Evergreen 3F | D14
METSCOLTD.

Tempus B-B1 | NO.9
MICHELIN

Splendor 11F| 1141
MICROSHIFT

Evergreen B2 | B4
MING SUEY PRECISION IND. CO., LTD.
Evergreen 2F | H3
MJ CYCLE INTERNATIONAL CO., LTD.
Splendor 11F| 1180
MPF DRIVE

Splendor 11F| 1115

MYCARR LIGHTING TECHNOLOGY
CO.,, LTD.
Evergreen

N

NANJING LISHUIELECTRONICS
RESEARCH INSTITUTE CO., LTD.

B2 | A18

Splendor 13F| 1312
ND TUNED
Splendor 13F| 1355

NECO TECHNOLOGY INDUSTRY
CO.,LTD

Splendor 11F| 1122
NEXUSTECH PRIME COMPOSITES
CO.LTD

Splendor 13F| 1373
NINGBO H &L BICYCLE CO.,LTD
Splendor 13F| 1344
NINGBO JOYSUN BICYCLE CO.,LTD
Splendor 13F| 1323
NINGBO JULONG MACHINERY
CO.,LTD

Tempus B-B1 | Al Hall
NINGBO SHEGNLU BICYCLE

CO.,LTD

Evergreen B2 | A8

NINGBO ZHIDE BICYCLE INDUSTRY
CO.,LTD.

Splendor 13F| 1341
NOCA
Evergreen B2 | L3

NUVO ENT. CO,, LTD.

Tempus A-5F | VIP Room
O

OLI EBIKE SYSTEMS SRL

Splendor 13F| 1318
OPTIBELT GMBH

Tempus Dadun-2F | 209 Hall
ORAENGINEERING CO., LTD.
Splendor 10F | 1041
PANARACER CORPORATION
Splendor 10F | 1056
P

PENDIX GMBH

Splendor 10F | 1006

EXHIBITOR LIST

PINION GMBH

Tempus A-15F | R1534
PIRELLITYRE.S.P.A.

Tempus A-15F | R1532
PORTAPOWER ELECTRONICS LTD.
Splendor 11F| 1161
PRAXIS WORKS

Splendor 11F| 1104
PRECISION BICYCLE CO., LTD.
Evergreen 5F | R511
PRIMATEK LIMITED

Tempus A-3F | Cambridge Hall
PT INDUSTRIKARET DELI

Tempus B-B1| NO.21
PYTES

Splendor 13F| 1363
Q

QINGDAO MAGENE INTELLIGENCE
TECHNOLOGY CO.,LTD.

Evergreen B2 | A20

QINGDAO ROADUP VEHICLE PARTS
CO.LTD

Splendor 13 F| 1374

QUADLOCK

Tempus A-15F | R1537

QUAXAR ENGINEERING CO., LTD.

Tempus B-B1| NO.20
R

R.S.P. BIKECARE GMBH

Splendor 11F| 1166

REALWORX CO., LTD.

Evergreen B2 | A1l

REVE.INC

Evergreen B2 | A12

RICA (TAICANG) TRADING LIMITED

Splendor 13 F| 1356

RIDE TO SUCCESS ENTERPRISE
CO.,LTD.

Evergreen B2 | L1
RIMNETE

Splendor 13 F| 1379
RISEBIKE INDUSTRY CO., LTD.
Splendor 10F | 1024

ROAR & SOAR INTERNATIONAL
CO.,LTD.

Splendor 11F| 1124

ROBERT BOSCH TAIWAN CO., LTD

Evergreen 15F | RM-1530
RM-1526 15 Ul——C¥tP

ROHLOFF AG

Evergreen B2 | A19

ROXIM TECHNOLOGIES, INC.

Splendor 11F| 1186

RST GREENERGY TECHNOLOGY
CO.,LTD.

Evergreen 5F | R508
RTISPORTS GMBH

Tempus A-5F | Canada
RUBBER KINETICS CORP
(GOODYEAR BICYCLE TIRES)
Evergreen B2 | A37
RYDE (MALAYSIA) SDN. BHD.
Evergreen B2 | A30
S

SAMONIX TECH CO., LTD.

Evergreen B2 | A25
SAPIM

Evergreen 5F | R504

SATE-LITE(FOSHAN)PLASTICS
CO.,LTD.

Splendor 13F| 1334
SCADA INTERNATIONAL CO., LTD.
Splendor 11F| 1134

SCHWALBE

Evergreen 5F | R503
SEGL ENERGY CO.,LTD.

Splendor 11F| 1172
SELLE BASSANO

Evergreen B2 | L10

SELLE ITALIASRL

Tempus A-3F | Stanford Hall
SELLE ROYAL GROUP SPA

Tempus Dadun-5F | R567-572
SGS TAIWAN LTD.

Splendor 11F| 1149
SHA DAR ACCESSORIES CO., LTD
Splendor 13 F| 1390
SHEANG LIH CYCLE INDUSTRY CO.,
LTD.

Splendor 10F | 1037

SHENZHEN ATNEN TECHNOLOGY
CO.LTD

Splendor 13F | 1340
SHENZHEN DIGITECH CO., LTD.
(DIGIWISE)

Splendor 13 F| 1326

SHENZHEN LIZHIXIN TECHNOLOGY
CO.,LTD

Splendor 10F | 1046
SHENZHEN YIBOTONG BICYCLE
PART CO.,LTD.

Splendor 11F| 1171
SHENZHEN YUNQIANG
TECHNOLOGY CO.LTD

Splendor 11F| 1156
SHIMANO (TAIWAN) CO.,LTD

Splendor 10F | 1001
SHINE WHEEL IND., CORP.

Evergreen 5F | R523
SHUN SHING BICYCLE CO.,LTD
Splendor 10F | 1038
SHUTTER PRECISION CO., LTD.
Splendor 12F| 1203
SHUZTUNG MACHINERY

INDUSTRIAL CO., LTD.

Splendor 13 F| 1351
SKS METAPLAST GMBH

Evergreen 3F | D3
SMART SCALE SOLUTIONS, INC.
Tempus A-15F | R1535
SP UNITED VERTRIEBS GMBH
Splendor 10F | 1029

SPANK INDUSTRIES, FRATELLI
INDUSTRIES

Evergreen B2 | Al4
SPARD NEW ENERGY CO.,LTD
Splendor 13 F| 1359
SR SUNTOUR, INC.

Splendor 10F | 1002
STAN'S PERFORMANCE PRODUCTS
Splendor 10F | 1003
SUN RACE STURMEY-ARCHER INC.
Evergreen 2F | H1

SUN SYNERGY TECHNOLOGY CO.,
LTD.

Splendor 13F| 1342
SUNNY WHEEL INDUSTRIAL CO.,

LTD.

Tempus A-5F | United Kingdom

SUNNY WHEEL INDUSTRIAL CO.,
LTD.

Tempus A-5F | Spain
SUPERNOVA DESIGN GMBH
Evergreen 5F | R528
SUZHOU MEIDE SPORTS
TECHNOLOGY CO.,LTD

Splendor 13F| 1362
SUZHOU YAMADA ELECTRO-
MECHANICAL CO.,LTD.

Evergreen B2 | A22

T
TAIJYI MEI ENTERPRISE CO., LTD.
Evergreen B2 | L2
TAITRA

Tempus B-B1 | B Hall
TAIWAN C-STARBICYCLE
COMPONENTS CO.,LTD.

Tempus B-B1 | Al Hall

TAIWAN C&U INTERNATIONAL CO.,
LTD.

Splendor

TAIWAN EXTERNAL TRADE
DEVELOPMENT COUNCIL (TAITRA)
Evergreen 1F| F2
TAIWAN KOU MU INDUSTRIAL CO.,

LTD.

Splendor 11F| 1150
TAIWAN LANDON INDUSTRIES CO.,
LTD.

Splendor 11F| 1142
TAIWAN LOOKING TECHNOLOGY
CO.,LTD.,

11F| 1176

Evergreen 3F | D6
TANGE SEIKI CO., LTD

Splendor 10F | 1075
TEAMSUN CO.,LTD

Splendor 11F| 1169
TERASILIC CO.LTD.

Splendor 11F| 1111
THERMOLYSIS CO., LTD.

Tempus B-B1| NO.6
THUNDER GRAPHIC CORP.

Splendor 11F| 1163

TIANJIN KEY-DISP TECHNOLOGY
CO,, LTD
Splendor 13F| 1313

TIEN HSIN INDUSTRIES CO., LTD.

Tempus Dadun-1F | C1-C5
TOKEN

Splendor 10F | 1016
TOPTRANS

Splendor 11F| 1174
TOPTRANS

Splendor 11F| 1175
TOTEMBIKES,S.R.O.

Splendor 13F| 1371
TOTEMBIKES,S.R.O.

Splendor 13F| ROSE 3

TREND POWER TECHNOLOGY CO,,
LTD.

Evergreen 2F | J1

TRUCKRUN EBIKE SYSTEMS

Splendor 13F| 1311

TRUE EAST ENTERPRISE CO., LTD.

Evergreen B2 | A29
U

U-POWER COLLECTION

ENTERPRISE CO., LTD.

Tempus B-B1 | NO.23

UNICOMBO CO., LTD.

Tempus A-5F | America

UNIVERSAL TRANSMISSIONS GMBH

Tempus A-15F | R1552, 1553
URSUSS.P.A

Evergreen 5F | R534
\%

V-GRIP

Evergreen B2 | A32
VEE RUBBER CORPORATION LTD.
Evergreen B2 | A13

VELO ENTERPRISE CO., LTD.

Tempus Dadun-2F | 200 Hall
VITTORIAS.P.A
Evergreen 3F | D8

hike week 202527

List is subject to
changes/cancellations

w

WEI HAU ACCESSORIES CO., LTD.
Tempus A-3F | Oxford Hall
WELL MADE CYCLE TRADING
LIMITED

Splendor

WELLGO PEDAL'S CORP.
Tempus Dadun-2F | 200 Hall
WHOLE MAN ENTERPRISE CO.,, LTD.
Tempus B-B1 | C Hall
WILDERNESS TRAIL BIKES, INC.
TAIWAN BRANCH (U.S.A)

Tempus A-3F | Harvard Hall
WIN CHANCE METAL CO., LTD.
Evergreen B2 | A35
WINNING ENTERPRISE CO., LTD
Splendor 10F | 1031
WINRIDE INTERNATIONAL CO., LTD.
Splendor 10F | 1027

WOEI FANG PRECISION INDUSTRY
CO.,LTD.

13F| 1345

Splendor 13F| 1381
WUXI DPOWER ELECTRONIC

CO.,LTD.

Splendor 13F| 1314
XFUSION USAINC.

Tempus A-5F | ltaly

XIAMEN APEX TECHNOLOGY CO,,
LTD.

Splendor 10F | 1044
XIAMEN PRO-MANCE CO.,LTD
Splendor 11F| 1121
XINXING EUROPE BV

Evergreen 3F | D1
XONLTD

Splendor 13F| 1385
Y

YABAN CHAIN

Evergreen B2 | A3l

YAMAHA ANTRIEBSTECHNIK GMBH
&CO.KG

Evergreen 5F | R531
YANTEC INSTRIES INC.
Splendor 11F| 1114

YEP ELECTRICAL TECHNOLOGY
CO.,LTD.

Splendor 11F| 1153
YIH SHAN PRECISION CO., LTD
Splendor 13 F| 1337
YING PAIO ENTERPRISE CO., LTD.
Splendor 11F| 1125
YOAN TECHNOLOGIES CO., LTD.
Splendor 10F | 1007
YOUN LIVE BIKE CO., LTD.

Splendor 11F| 1136
YOZU METAL CO., LTD.

Splendor 10F | 1026
YUAN CHING TECHNOLOGY

Splendor 11F| 1168

YUEN I INDUSTRAIL CO,, LTD.

Tempus A-5F | Switzerland
YUEN I INDUSTRAIL CO., LTD.

Tempus A-5F | China
Z

ZENO BICYCLECOMPONENT CO.,
LTD.

Splendor 13F| 1382
ZHONGCE RUBBER GROUP CO.,

LTD.

Splendor 10F | 1010
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BAFANG
E-DRIVE SYSTEMS FOR
ALL APPLICATIONS

Over 22 years, Bafang [Splendor /
12F /1201] has established itself as
a leading provider of e-drive systems.
The Suzhou-based company attributes
its success to a strong focus on
technological innovation and a keen
understanding of evolving market
demands. This strategy has allowed Ba -
fang to navigate the volatility in global
markets, especially in its core European
market. To further enhance its
customer service, Bafang has
also recently upgraded its
European headquarters in
the Netherlands.

Bafang's product line
addresses a wide range
of applications. For the
premium e-mountain
bike (eMTB) segment,
the company of -
fers the M510
RS mid-drive
motor. It
provides up
to 110 Nm of
torque and a
sustained max
power of 790W,
making it a competi -
tive choice at a light
weight of just 2.9
kg. Its advanced

algorithms and a high-resolution speed
sensor ensure precise power delivery.
The M510 RS also features a "Sport+"
mode that automatically adjusts power
output based on the terrain.
Recognizing the growing demand

for powerful assistance in the com -
mercial e-cargo bike sector, Bafang de -
veloped the M430 Cargo drive system.
This motor delivers a maximum torque
of 120 Nm and a high-power output
of up to 910W. Its remarkable 800%
assist ratio is designed to simplify
uphill starts and reduce rider
fatigue in stop-and-go traffic.

For urban riders seeking
a simple, low-maintenance
solution, Bafang offers the
H730 hub motor. This 3.6
kg motor provides 59 Nm
of torque and features
an integrated 3-speed
automatic gearbox,
eliminating the need
for manual shifting.
Its cable-free
design and
seamless gear
changes make it
ideal for flat-area
commuting. QLVR

With the M510 RS e-drive system, Bafang is
joining the race for more power and torque.

ANAND GROUP

NEW INDIAN
SUPPLIER ENTERS THE
COMPONENT MARKET

With its Gabriel subsidiary, India’s Anand
Group is entering the bicycle business as
part of its ESG commitments. Taichung Bike
Week is the first showing of this suspension
components supplier that has hired additional
staff in both marketing and engineering.

Gabiriel's [guests at Supernova,
Evergreen / 5F / 528] suspension
fork program has already reached
a major milestone. The new
35mm chassis is complete
and will be available
in multiple variants,
from coil to air. All forks
support ABS and
2-Lock compatibility
and include integrated
cable routing from
crown to steerer
for headlights. This detall
simplifies assembly and
enhances system integration
on e-bikes. Gabriel's first customers
have already committed to launching
these forks with their model year 2027
bikes in Europe.

At this year’s Eurobike, Ga -
briel announced a joint development
partnership with Supernova for a
dropper post with integrated rear
lighting. Development has advanced

Gabriel ups the
integration game
with this routing
for the headlight.

rapidly, and at Taichung Bike Week
you can meet the Gabriel team
and try first rideable samples. The
post's newly engineered head offers
full flexibility for mounting any
saddle type, along with redesigned
internal routing that guides the
cable securely through the
entire range of motion. Mass
: production is planned
for Q2 2026, with
market availability set
for FY2027.

Beyond product
innovation, Gabriel also
invests in long-term service
and support. By the end of this year,

a dedicated service concept with a
clear focus on the Independent Bicycle
Dealer channel will be introduced.
With streamlined processes, reliable
spare-part availability and dealer-
friendly tools, Gabriel aims to establish
an aftersales structure that matches
the best in the industry. QLVR






